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Introduction 


No  More  Excuses 

From  what  blogging  is  to  the  ethical  rules  that  bloggers  should 
follow,  this  book  covers  Everything  About  Blogging.  It  will  make 
you  rich,  famous,  and  loved  by  one  and  all.  Provided  you  do  the 
hard  work  we're  going  to  tell  you  to,  and  provided  you've  got  what 
it  takes... 

Jokes  and  pitches  apart,  this  is  an  important  point:  many  a 
would-be  blogger  remains  just  that,  because  he  or  she  is  not  confi- 
dent about  having  "what  it  takes."  There's  the  fear  of  failure. 
Before  we  tell  you  anything  else,  we  should  tell  you  this:  overcome 
that  fear,  and  give  it  a  shot.  A  lot  of  people  are  doing  it.  Some  so 
mediocre,  you  wouldn't  believe  it. 

You've  probably  been  harbouring  this  secret  desire  to  start  a 
blog.  Or  you've  started  one  and  haven't  posted  in  six  months.  Or 
you've  just  been  putting  it  off  waiting  for  inspiration  for  that  first, 
grand  post  that  tells  the  world  you've  arrived.  Don't  remain  in  any 
of  these  situations,  is  what  we're  telling  you. 

It's  difficult  to  write  a  how-to  on  blogs,  because  everyone  has  a 
viewpoint,  and  it's  difficult  to  justify  one's  own.  What  we  say  here 
about  how  to  write  a  good  blog  may  not  be  the  best  advice  you'll 
get,  we  have  to  admit.  But  we've  made  a  sincere  effort.  Besides,  we 
haven't  only  spoken  about  the  how-to  of  it:  we  also  talk  about  how 
to  make  money  off  your  blog,  how  to  get  your  blog  noticed  by  the 
search  engines,  what  makes  for  ethical  blogging,  and  more. 

Ultimately,  however,  we  can  only  be  an  inspiration  and  a  gentle 
holding  hand.  Now  that  you  have  this  in  your  hands,  you're  just 
Chapter  1  away  from  getting  your  blog  set  up.  And  well  begun  is 
half  done,  as  the  wise  man  put  it. 

Go  ahead,  indulge  your  armchair  ambitions  a  bit. 
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An  Introduction  To 
Blogging 


Maintaining  a  diary  was  something  many  parents  advocated  to 
their  school  going  children.  It  served  two  purposes:  improve 
language  skills  and  handwriting.  The  beneficial  side  effect  was 
that  it  was  a  record  of  one's  daily  activities  as  a  child— something 
that  was  interesting  to  read  in  later  years.  Now... 
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Diaries  are  seen  as  intimate  friends  by  those  who  maintain 
them.  The  private  accounts,  the  writer's  intimate  thoughts  and 
ideas  which  are  detailed  in  diaries  offer  a  glimpse  into  the  per- 
son's true  nature.  This  makes  diaries  interesting  reading  and  prob- 
ably the  most  famous  of  such  an  account  is  the  one  by  Anne  Frank 
which  chronicles  her  and  her  family's  life  under  the  Nazi  rule  dur- 
ing World  War  II,  and  which  was  ultimately  published.  Tragic 
accounts  aside,  the  content  of  a  diary— no  matter  how  mundane 
from  the  writer's  perspective— can  be  interesting  to  people  in  a  dif- 
ferent place  and  time. 

1.1  What  Is  ABlog? 


A  Web  Log  (or  just  "blog")  is  the  broad  term  applied  to  the  online 
variant  of  the  personal  diary.  Unlike  diaries,  blogs  are  intended  to 
be  public.  Thanks  to  the  ease  with  which  blogs  can  be  put  online, 
people  who  have  anything  to  say  have  eagerly  jumped  on  the  blog- 
ging  bandwagon,  making  blogs  a  powerful  social  networking  tool, 
and  when  combined  with  the  power  of  the  Internet,  transcends 
geographical  borders.  Putting  one's  thoughts  and  ideas  online 
makes  it  easier  to  find  like  minded  people  to  collaborate  with. 

1.2  The  Uses  Of  Blogs 


People  blog  for  many  reasons— some  use  it  truly  as  an  online 
diary,  detailing  their  lives.  The  mundane-ness  of  a  blog  entry  is 
what  endears  it  to  the  readers— events  that  offer  a  slice  of  life  of 
a  citizen  in  one  country  can  be  interesting  to  people  in  anoth- 
er. Furthermore,  the  relative  anonymity  that  the  Net  offers 
allows  even  introverts  to  open  up.  Some  blog  to  convey  a  mes- 
sage to  the  world,  especially  when  other  channels  are  not  avail- 
able, or  when  revealing  information  through  the  usual  chan- 
nels would  prove  detrimental  to  their  existence,  as  in  the  case 
of  Chinese  bloggers. 
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Some  use  blogs  to  convey  a  message  in  a  more  informal  man- 
ner than  is  possible  through  usual  mass  media  channels,  as  in  the 
case  of  politicians  who  use  their  blogs  to  reach  out  to  their  con- 
stituencies or  organisations  who  reveal  information  about  them- 
selves that  does  not  make  it  to  mass  media  channels— like  the 
internal  working  environment— which  could  be  of  interest  to 
prospective  employees.  Information  put  up  in  a  blog  is  seen  as 
more  sincere  since  it  is  shorn  of  all  the  trappings  of  a  mass  media 
presentation.  This  helps  build  a  rapport  with  the  targeted  audi- 
ence, which  would  probably  explain  why  organisations  encourage 
their  employees  to  blog  (with  strict  limits  on  what  can  be  put 
online,  of  course). 

1.3  Types  of  Blogs 


The  word  "blog"  give  the  impression  that  the  account  is  textual  in 
nature,  probably  due  to  the  association  with  the  diary.  But  on  the 
Net,  it  is  commonplace  to  see  blogs  with  pictures  (why  type  in  a 
thousand  words  when  a  picture  will  do?)  called  photo  blogs.  Video 
blogs  are  a  step  further  from  Photoblogs  (why  put  up  a  thousand 
pictures  when  a  video  will  do?).  Audio  blogs  incorporate  audio 
clips  (why  type  out  a  long  message  when  it  can  be  recorded  and 
played  back?).  All  of  the  above  are  similar  in  the  aspect  that  they 
are  the  expression  of  personal  opinion  of  a  single  entity,  what  dif- 
fers is  the  medium  of  communication.  Moblogging  which  is  the 
latest  trend  in  this  field  of  activity  refers  to  reading  and  posting  to 
blogs  via  a  mobile  phone. 

1.4  Blog  Statistics 


There  are  no  confirmed  and  updated  figures  with  regard  to  the 
number  of  blogs  in  the  blogosphere.  Like  most  initial  efforts  at 
diary  writing,  blogs  too  are  abandoned  as  quickly  as  they  are  cre- 
ated. And,  as  this  chapter  advocates,  many  sign  up  to  blogs  because 
they  would  like  to  try  out  the  features  of  the  platform  first  hand 
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ome  Esoteric-sounding  Jargon 


blog,  blogging,  blogger:  "To  blog"  means  to  write  a  entry  into 
the  blog.  The  person  doing  the  blogging  is  called  a  blogger. 


Blogosphere:  The  World  of  blogs  and  bloggers,  a  subset  of  the  WWW. 

Post:  A  blog  refers  to  the  entire  site,  and  every  entry  in  the  blog 
is  also  called  a  post.  "To  post"  means  to  write  a  post  to  the  blog. 

Vblog:  Short  for  Video  blogs.  The  post  is  usually  in  the  form  of  a 
video  clip,  also  called  a  Screencast. 

Blogroll:  Bloggers  include  links  to  other  blogs  they  regularly 
visit,  in  their  blog.  This  is  the  Blogroll.  Linking  between  blogs  is 
seen  as  an  important  part  of  creating  a  popular  blog. 

Podcast/Audiocast:  A  blog  where  the  post  is  an  audio  file  that 
can  be  listened  to. 


Trackback:  When  a  blog  is  quoted  and  linked  to  by  another  blog, 
it  becomes  a  trackback  to  the  former  blog.  Trackbacks  are  an 
indication  of  a  blogs  popularity  and  authority. 

Permalink:  A  Blog  page  can  contain  many  posts.  A  Permalink 
refers  to  the  unique  URL  that  points  to  a  particular  post.  Having 
a  permalink  allows  direct  access  to  a  post,  rather  than  a  page. 

API:  Short  for  Application  Programming  Interface.  The 
"interface"  offers  clues  to  what  this  refers  to:  it  is  a  set  of 
routines  with  which  two  programs  can  interact. 

RSS:  Short  for  Rich  Site  Summary  (and  often  corrupted  as  Really 
Simple  Syndication).  This  offers  a  way  for  the  creator  of  an 
article  to  distribute  it  to  a  large  audience.  The  creator  of  the 
article  generates  an  RSS  feed,  which  is  a  document  created  in 
XML.  People  desirous  of  being  informed  need  to  subscribe  to  the 
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RSS  feed,  which  can  be  read  using  specialised  applications  called 
feedreaders.  ATOM  is  another  syndication  format  like  RSS. 

Bookmarking:  It  is  difficult  to  remember  all  the  URLs  you  visited.  A 
bookmark  makes  this  exercise  easier  by  storing  the  URL  as  a  link.  All 
browsers  have  a  bookmarking  feature,  which  can  be  used  to  track 
your  favourite  sites.  Bookmarking  sites  allow  you  to  keep  your 
favourites  list  online  so  that  it  is  accessible  from  any  place.  An 
example  of  such  site  is  del.icio.us. 

Community  Editing:  This  refers  to  a  process  where  the  relevance  of  a 
news  item  is  decided  by  the  masses,  rather  than  a  single  authority. 
For  example,  visitors  to  Digg.com  can  read  news  submitted  by  other 
visitors  and  rate  them.  News  items  receiving  a  higher  rating  are 
automatically  propelled  higher  up  the  list,  eventually  ending  up  on 
the  home  page. 

Social  Networking:  Simply  put,  making  new  acquaintances  and 
keeping  in  touch  with  existing  ones. 

CMS:  Short  for  Content  Management  System.  There  are  a  class  of 
applications  which  ease  the  management  of  dynamic  sites.  "Dynamic" 
sites  are  those  which  have  a  high  frequency  of  updating.  For  example, 
a  Web  site  containing  a  bulletin  board  where  many  people  come  and 
interact  would  need  to  display  the  latest  message  typed  in.  Without  a 
CMS  managing  this,  it  would  be  impossible  for  a  Web  administrator  to 
make  modifications  to  the  webpage  code  everytime  someone  adds  a 
message.  Blogging  software  are  a  type  of  CMS. 

Pinging:  In  the  context  of  blogs,  pinging  means  informing  a  server 
that  tracks  blogs  about  changes  to  a  blog.  Blog  tracking  sites  like 
weblogs.com,  technorati.com,  etc.,  update  their  listings  every  time  a 
ping  is  received,  so  visitors  to  such  sites  can  have  access  to  the 
freshest  blog  posts. 
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before  committing  to  it.  Any  figure  put  up  will  be  wrong  if  only 
active  blogs  were  to  be  considered— of  course,  defining  an  "active" 
blog  is  a  subjective  matter  again. 

The  most  recent  available  statistics  state  "The  blogosphere  is 
doubling  in  size  every  6  months.  It  is  now  over  60  times  bigger 
than  it  was  3  years  ago.  On  average,  a  new  weblog  is  created  every 
second  of  every  day",  and  a  blog  search  engine  claims  to  index 
5.5  crore  blogs. 

Source  :  http://www.technorati.com/weblog/2006/04/96.html 

1.5  Making  the  most  of  Blogs 


As  is  the  case  with  the  search  for  any  other  topic  on  the  Web,  you 
start  off  with  a  search  engine.  Two  popular,  specialised,  blog 
search  engines  are  available  at  technorati.com  and 
blogsearch.google.com.  Both  sites  offer  an  Advanced  Search  func- 
tion and  that  is  the  best  place  to  start.  While  technorati.com  can 
offer  results  based  on  "Authority",  which  is  an  indicator  of  the 
number  of  other  blogs  linking  to  it;  blogsearch.google.com  can 
search  on  the  Author  field. 

From  the  results  thrown  up,  you  pick  one  and  land  at  a  blog. 
At  first  glance,  the  font  size  and  colour,  and  the  page  background 
colour  should  not  jar  the  reading  experience.  The  content  you  are 
after  preferably  should  be  easily  accessible  without  requiring  a  lot 
of  scrolling.  The  layout  should  not  be  difficult  to  comprehend 
with  too  many  links  and  ads  strewn  all  over.  The  Page  content 
should  not  leave  you  feeling  ambushed— as  would  be  the  case 
when  a  couple  of  500  KB  images  start  loading,  when  all  you  were 
expecting  was  a  recipe. 

Assuming  that  the  content  is  great,  you  can  browse  through 
other  posts  on  the  same  subject  by  the  blogger  using  the  Tag  or 
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Category  links  provided,  or  you  can  search  through  the  blog 
using  the  search  utility.  You  can  commend  the  blogger  for  the 
post  or  air  your  views  about  it,  which  can  be  done  with  the 
Comment  box.  You  can  bookmark  the  site  using  a  link  that 
allows  posting  to  your  account  in  del.icio.us.  You  can  share  your 
find  with  your  friends,  either  through  an  "email  this  page"  link 
or  through  sites  like  Digg.com.  You  can  subscribe  to  the  blog's 
RSS  feed  so  that  you  are  informed  whenever  the  blogger  makes 
a  new  post.  You  can  ask  for  more  information  from  the  blogger, 
using  the  contact  email  address  or  read  about  the  blogger  on 
the  "about  me"  page.  And  finally,  you  can  visit  the  blogs  the 
blogger  frequents,  by  using  the  Blogroll.  And  the  whole  process 
repeats  itself  at  the  next  blog. 

Keeping  track  of  the  blogs  you  have  visited  and  are  interested 
in  can  quickly  become  a  huge  task.  Technorati  and 
blogsearch.google.com  also  offer  a  way  to  track  your  favourite 
blogs  in  one  page.  At  Technorati.com,  you  can  bookmark  the 
blogs  that  interest  you  and  store  a  custom  page  with  links  to 
them.  After  signing  up  to  technorati.com,  you  can  add  any  blog 
to  your  favourites  with  a  single  click.  So  the  next  time  onwards, 
you  only  need  to  visit  the  Favourites  page.  Google.com  also 
allows  this  through  its  www.google.com/reader  link,  but  it  is 
comparatively  more  complicated. 

Even  if  you  already  have  a  list  of  blogs  that  you  regularly  visit 
and  have  subscribed  to  their  RSS  feeds,  it  is  advisable  to  frequent- 
ly haunt  technorati.com  or  blogsearch.google.com  to  be  abreast  of 
newer,  interesting  blogs. 

1.6  Blogging  Deciphered 


Contrary  to  popular  assumption,  blogging  isn't  achieved  in  a  sin- 
gle swoop.  There  are  three  distinct  processes  and  three  not-so-dis- 
tinct entities  involved  in  blogging. 
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A  blogging  client:  The  post  content  is  prepared  using  a  blog- 
ging  client.  A  client  allows  the  blogger  to  forget  about  the  intri- 
cacies of  creating  a  Web  page  in  HTML  and  allows  him  to  focus  on 
creating  the  content.  A  client  usually  includes  a  text  editor  that 
allows  text  formatting;  it  may  include  additional  tools  to  facilitate 
the  inclusion  of  pictures  or  other  files  into  the  blog. 

A  blogging  platform:  A  Blogging  platform  is  the  software  part 
of  a  blog  which  contains  the  code  that  grants  a  blog  its  features  and 
layout.  A  blogging  platform  needs  to  be  installed  on  a  server,  along 
with  other  essential  add-ons  for  the  blog  to  be  functional.  Add-ons 
include  the  language  interpreter  in  which  the  platform  is  coded,  like 
PHP  or  Perl;  and  a  database  where  the  posts  are  stored,  like  MySQL. 

A  blog  host:  Every  site  on  the  Internet  is  hosted  on  a  Web  serv- 
er. Unless  a  page  is  put  on  a  Web  server  it  is  not  available  online.  A 
Web  host  is  the  entity  that  offers  the  Web  space  and  Web  server  to 
publish  Web  pages.  A  blog  host  goes  one  step  further  and  installs 
the  blogging  platform  and  the  relevant  add-ons.  With  a  blog  host, 
a  blogger  is  freed  from  the  duty  of  installing,  configuring  and 
maintaining  the  modules  that  make  up  the  backend  of  the  blog. 

To  summarise  the  blogging  process:  A  blogger  creates  content 
using  the  client,  the  prepared  content  is  uploaded  to  a  blog  host 
which  contains  an  installed  copy  of  the  blogging  platform.  The 
blogging  platform  fuses  the  content  with  the  rest  of  the  Web  page, 
which  has  the  relevant  code  that  controls  the  layout  and  features 
of  the  blog.  The  completed  page  is  then  published  on  the  Web  serv- 
er and  is  available  online. 
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1.7  Blogging  Clients 


Blogging  clients  exists  in  two  flavours,  there  are  those  that  exist 
online  like  blogger.com— you  can  prepare  your  blog  using  them, 
but  you  need  to  be  online  to  do  it.  All  blogging  platforms  have  a 
client  embedded. 

Then  there  are  clients  in  the  form  of  stand-alone  applications 
like  Flock  which  allow  you  to  create  the  blog  post  offline,  but  you 
need  to  be  online  to  publish  the  post  to  the  blog  site  (similar  to 
creating  and  sending  an  e-mail  using  e-mail  clients  like 
Thunderbird).  Flock,  by  the  way,  is  also  an  able  browser  based  on 
the  Mozilla  engine  which  also  powers  Firefox.  Using  Flock  is 
described  later  in  this  chapter. 

1.8  Blogging  Platforms  And  Hosts 


The  Blogging  Platform  is  the  core  of  the  blog's  structure.  All 
aspects  of  a  blog,  except  the  post  content,  are  controlled  by  the 
platform.  This  ranges  from  the  page  colour  and  layout,  to  the 
way  in  which  the  posts  are  stored  and  retrieved.  While  all  plat- 
forms include  a  blog  client,  which  can  only  be  used  when  the 
blogger  is  online;  they  do  not  come  with  the  host  bundled.  This 
is  contrary  to  common  perception.  Many  platforms,  especially 
those  that  are  the  result  of  the  Open  Source  movement  are 
freely  downloadable.  A  user  can  install  and  configure  the  plat- 
form to  work  on  a  host. 

There  are  many  blogging  platforms,  and  selection  of  one  has  to 
be  in  the  light  of  the  knowledge  of  the  advantages  and  disadvan- 
tages of  each.  The  popular  blogging  platforms  include  Blogger, 
Moveable  Type,  WordPress,  TypePad,  Livejournal.  etc. 

Of  these,  WordPress  and  Moveable  Type  are  freely  download- 
able. Moveable  Type  which  is  free  for  personal  use  is  not  avail- 
able freely  hosted— even  with  feature  limitations.  While 
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Blogger— the  platform— is  not  freely  available,  it  can  be  freely 
used  at  blogger.com.  Confused?  To  add  to  it,  there  are  blog  hosts 
offering  custom  blog  platforms  who  offer  their  services  for  free, 
like  blogdrive.com.  In  such  cases  it  is  difficult  to  distinguish 
between  the  platform  and  the  host.  In  most  cases  such  free  serv- 
ices are  ad-supported,  meaning  you  will  have  the  host's  ads  on 
your  blog  page. 

Needless  to  say,  the  platforms  also  differ  in  the  features 
offered.  Deliberation  is  required  before  selecting  a  blogging  plat- 
form not  only  because  of  the  feature  differences,  but  also  because 
if  a  change  of  mind  were  to  occur  later,  shifting  the  posts  from  one 
platform  to  another  will  be  an  arduous  task. 

The  options  available  to  a  blogger  range  from  the  all-for-free 
setup  offered  by  Google.com,  in  the  form  of  its  blogger.com- 
blogspot.com  platform-host  combo;  to  the  nothing-for-free, 
Enterprise  Moveable  Type  platform  hosted  on  a  paid  Web  host 
which  requires  a  person  with  Web  server  administration  and 
Perl/MySQL  knowledge  to  manage  the  blog.  Depending  on  the 
nature  of  the  blog— personal  or  organisational,  and  the  object 
of  blogging— hobby  or  professional,  the  choice  of  platform 
will  vary. 

In  any  case  it  is  advisable  to  try  out  all  platforms  by  signing 
up  for  free  accounts  or  free  trial  accounts.  The  platforms  which 
offer  a  free  version  for  personal  use  can  be  downloaded  and 
installed  on  your  PC  (along  with  other  requirements  like  a  Web 
server  and  other  add-ons)  or  can  be  uploaded  to  free  web  hosts 
online.  Based  on  the  experience  with  configuring  the  blog  and 
using  it,  the  platform  can  be  decided  upon.  Nonetheless,  it  is 
important  to  note  there  is  no  relation  between  the  price  of  the 
blogging  environment  and  the  popularity  of  the  blog.  Many 
freely  hosted  and  created  blogs  are  popular. 
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1.9  Choosing  A  Blogging  Platform  And  Host 


To  understand  what  features  constitute  a  good  platform  it  is  best 
to  revert  to  our  earlier  discussion  on  making  the  most  of  the  blo- 
gosphere  as  a  visitor.  We  can  conclude  that  the  following  features 
can  be  considered  as  visitor  friendly: 

1.  Font  Characteristics:  Fonts  should  be  large  enough  so  that  the 
visitors  do  not  have  to  squint  to  read  the  content.  Font  colours 
for  normal  text  and  links  should  be  such  as  to  allow  sufficient 
contrast  with  the  background. 

2.  Page  Style:  Garishly  coloured  pages  are  a  put  off;  not  many  like 
to  read  red  text  off  a  bright  yellow  page.  But  if  the  mood  of  the 
blogger  is  a  happy  one,  using  a  gloomy  grey  would  also  make  it 
difficult  to  connect  with  the  reader. 

3.  Page  Layout:  The  reading  experience  should  not  be  marred  by 
an  obstructive  layout.  Inserting  ads  right  in  the  middle  of  the 
post  text  is  generally  a  bad  idea,  as  is  the  practice  of  using  a  very 
narrow  post  column  leading  to  lot  of  scrolling.  Having  links  to 
important  pages  at  the  very  bottom  of  a  long  page  is  as  good  as 
not  having  them  at  all. 

4.  Page  Content:  Extraneous  content  can  be  blighting.  While  ads 
are  a  conspicuous  bloat,  there  are  other  less  noticeable  irritants. 
A  blog  can  be  bogged  down  by  the  number  of  comments  posted 
by  visitors.  A  page  containing  a  two-sentence  post  followed  by 
100  comments  will  take  time  to  load,  testing  the  visitor's 
patience.  Visitors  to  the  site  are  more  interested  in  what  the 
blogger  has  to  say.  SPAM  messages  that  are  not  promptly  weed- 
ed out  from  the  comments  leave  a  bad  impression.  A  page  con- 
taining 10  posts  will  not  only  take  time  to  load,  but  also  will 
increase  the  time  taken  to  dig  down  to  the  interesting  post. 
Having  one  page  per  post  would  preclude  this  effort. 

Putting  up  large  images  or  links  to  them  without  offering  a 
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preview  is  also  a  bad  idea.  It  is  better  to  put  a  smaller  version  of 
the  original  image  on  the  blog  page,  with  a  link  to  the  larger 
original  image. 

5.  Visitor  Aids:  Visitors  should  have  easy  access  to  links  to  book- 
mark the  blog,  for  example  to  sites  like  del.icio.us.  They  should 
also  be  given  a  chance  to  subscribe  to  the  blogs  feeds  so  that 
they  can  remain  updated  about  changes  to  it.  Visitors  appreciate 
the  ability  to  voice  their  opinion  about  the  blog  through  the 
comment  box.  They  should  not  be  made  to  wade  through  all  the 
posts  in  search  of  a  specific  entry.  Posts  need  to  be  tagged/cate- 
gorised relevant  to  their  content.  A  search  box  which  saves  a  lot 
of  effort  for  the  visitor  is  a  must,  especially  if  there  are  a  lot  of 
posts.  Easy  access  to  previous  posts  or  preferably  a  calendar 
showing  the  dates  in  which  the  blogger  has  made  a  post  is  also 
recommended. 

6.  Optionals:  A  blog  is  best  known  by  the  blogroll  it  keeps,  (just  as 
a  person  is  best  known  by  the  company  he  keeps).  Linking  to 
other  blogs  also  keeps  the  visitor  exploring  the  blogosphere.  But 
caution  needs  to  be  exercised  when  it  comes  to  linking  to  other 
blogs  in  the  post— in  some  cases,  the  habit  could  lead  to  a  frus- 
trating experience  to  the  reader,  if  the  actual  source  of  the  infor- 
mation is  one  click  too  far  away.  So  rather  than  add  one  more 
link  to  an  already  long  chain  of  blog  links,  it  is  better  to  link  to 
the  actual  source  of  information— even  if  you  were  led  to  it 
through  another  blog. 

Besides  bookmarking  sites,  easy  posting  to  community  edit- 
ing sites  like  Digg.com  is  also  a  plus.  Offering  a  link  that  allows 
the  post  to  be  emailed  is  recommended.  An  "About  me"  page 
offering  information  about  the  blogger  would  offer  a  face  to  the 
content. 

From  the  above  we  can  conclude  about  the  features  that  a 
blogging  platform  should  support.  These  are: 
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1.  Range  of  template  options:  The  template  controls  the  page 
colour,  page  layout,  and  font  characteristics.  The  default  tem- 
plate need  not  be  to  everyone's  taste,  but  having  a  range  of 
options  ensures  some  level  of  customisation. 

2.  Ease  of  template  modifications:  Bloggers  conversant  with 
HTML/CSS  should  have  the  freedom  to  tweak  the  code  of  a  tem- 
plate to  create  a  unique  layout. 

3.  Ease  of  layout  modification:  The  position  of  various  items  on 
the  page— calendar,  search  box,  comment  box,  blogroll  etc.— 
should  be  easily  customisable. 

4.  Comment  regulation:  Regulating  comments  ensures  that  only 
those  approved  by  the  blogger  are  displayed,  comments  should 
be  held  in  abeyance  till  the  blogger  reviews  them.  Some  blog- 
gers may  not  be  keen  to  have  any  comments— in  such  cases  dis- 
abling comments  should  be  possible. 

5.  Ease  of  uploading  pictures  (at  least):  It  is  much  easier  to 
describe  the  fun  of  a  picnic  with  a  picture  rather  than  a  page 
full  of  verbosity.  Pictures  should  not  be  displayed  as  is  on  the 
main  page,  rather  an  optimised  version  which  acts  as  a  link  to 
the  original  image  should  be  included. 

6.  Tagging/Categorising  Capability,  Search  Utility:  Both  will  help 
visitors  get  to  relevant  posts  fast. 

7.  RSS/Atom  Feeds:  To  allow  visitors  to  be  updated  of  changes  with- 
out visiting  the  site. 

8.  Posting  Parameters:  The  number  of  posts  to  put  on  a  page,  allo- 
cating a  permalink  per  post,  etc.  are  all  aspects  that  influence  a 
visitor's  experience. 

9.  Ability  to  add  external  code:  The  most  popular  way  to  make 
money  on  the  net  is  to  have  visitors  to  a  site  click  on  ads.  If  the 
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platform  does  not  allow  to  insertion  of  additional  code  in  the 
form  of  ads,  you  won't  be  making  any  money. 

It  is  essential  for  a  Net  businessperson  to  be  able  to  classify 
visitors.  Site  tracking  scripts  need  to  be  inserted  in  the  template 
code  so  that  visitors'  actions  on  the  site  can  be  observed.  This 
information  would  be  useful  to  improve  site  layout.  External 
code  also  includes  that  which  makes  it  possible  to  post  the  link 
to  digg.com  or  del.icio.us. 

10.  Pinging  blog  trackers:  Unless  tracking  sites  are  pinged  with 
every  new  post,  they  will  not  turn  up  in  search  results. 

Needless  to  say,  a  professional  blogger  should  invest  in  learning 
at  least  the  basics  of  relevant  coding  languages  or  have  someone 
with  the  required  knowledge  at  his  disposal.  This  would  come  in 
handy  to  make  modifications  to  the  template  code.  While  dedicat- 
ed blog  hosts  would  be  willing  to  extend  support,  it  would  some- 
times be  necessary  to  make  modifications  to  the  platform  yourself. 

Additionally,  in  case  where  the  blogger  intends  to  use  one  of 
the  free  platforms  with  a  paid  or  free  Web  host,  it  is  expected  of 
the  blogger  to  upload  and  configure  the  platform  on  the  server, 
besides  handling  any  glitches  that  occur  from  time  to  time.  Since 
most  platforms  are  coded  in  PHP/Perl  and  use  some  form  of  data- 
base like  MySQL  in  the  backend  to  store  the  site  contents,  knowl- 
edge of  how  to  integrate  the  modules  of  the  blog  to  work  seam- 
lessly will  be  critical  to  its  proper  functioning. 

1.10  Reviews 


A  brief  review  of  a  few  of  the  popular  blogging  platforms  follows. 
At  the  onset,  it  needs  to  be  clarified  that  this  review  is  limited  by 
two  aspects:  money  and  knowhow.  Only  platforms  that  offer  at 
least  a  free  trial,  and  do  not  require  extensive  knowledge  of  data- 
base/Web server  administration  have  been  reviewed. 
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1.10.1  Blogger 

Blogger— the  platform— was  the  creation  of  Pyra  Labs,  which  was 
later  bought  by  Google.  After  the  buyout,  Blogger  was  offered  as  a 
totally  free  blogging  service  at  blogger.com  by  Google  (Pyra  Labs 
offered  the  service  in  two  variants  with  only  the  paid  version  offer- 
ing all  the  features).  Blogger.com  only  forms  the  client  and  plat- 
form part  of  the  blog,  the  blog  needs  to  be  hosted  on  a  server. 
While  Google  will  be  glad  to  host  the  blog  for  you  at  blogspot.com 
(your  blog  site  will  be  xyz.blogspot.com),  you  are  free  to  configure 
blogger  to  publish  the  blog  on  another  server.  Interestingly,  blog- 
ger.com  will  post  to  any  ordinary  Web  host  and  doesn't  require  any 
add-ons  like  a  database  etc. 

Google  has  successfully  integrated  few  of  its  other  services 
with  blogger.com.  Users  ofblogger.com  can  easily  include  Google 
AdSense  ads  to  make  money  from  the  blog.  It  is  also  possible  to 
blog  from  Google  Docs  and  Spreadsheets. 

You  need  to  sign  up  with  blogger.com  to  be  able  to  use  the 
client.  Blogger  offers  two  client  options— the  classic  and  the 
updated.  The  updated  client  offers  greater  customisation  options 
compared  to  the  classic  one.  After  sign  up  you  are  given  the  option 
to  choose  where  to  host  the  blog.  In  case  you  would  like  to  host  the 
blog  elsewhere  the  details  have  to  be  provided  in  the  "Advanced 
Blog  Setup"  at  this  stage.  Blogger.com  uses  FTP  or  Secure  FTP  to 
transfer  the  files  to  the  server,  so  these  details  need  to  be  entered 
in  the  relevant  fields.  In  all  other  cases,  the  blog  is  hosted  at 
blogspot.com,  you  need  to  choose  a  unique  name  for  the  blog 
before  you  can  proceed. 

In  the  next  step  you  are  given  a  rash  of  templates  to  choose  from. 
This  can  be  changed  or  tweaked  later  on.  After  the  template  selec- 
tion, your  blog  is  ready.  Just  like  that.  You  can  visit  the  blog  imme- 
diately, but  there  would  be  nothing  else  there  besides  the  title. 

The  Client 

The  Blogger  "client"  allows  you  to  add  a  post.  The  capable  text  edi- 
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tor  allows  basic  formatting  of  text,  and  allows  adding  pictures. 
Labels  are  a  way  of  organising  your  posts.  All  posts  tagged  with  the 
same  label  can  be  quickly  retrieved  by  the  visitor,  by  clicking  on 
the  label  link.  Categorising  your  posts  is  recommended.  If  the  for- 
matting options  provided  are  not  adequate,  the  client  also  allows 
modifying  the  underlying  HTML  code. 

The  Platform 

All  other  modifications  to  the  blog  are  possible  by  interacting 
with  the  platform.  The  platform  influences  system  wide  aspects 
that  affect  all  posts  of  a  blog,  like  page  layout,  page  colour,  font 
colour,  adding  additional  scripts— like  AdSense  ads,  RSS  feeds, 
pinging  blog  trackers  etc. 


B  Beta  Test 

Postine    1    Settings  Template 

View  Blog 
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blogger  platform  options 

Under  the  Template  tab,  you  can  see  the  pre-built  templates  on 
offer  at  blogger.com— there  are  about  30  options.  The  Page 
Elements  link  allows  changing  the  layout  of  the  blog  by  simple 
click  and  drag.  Additional  elements  can  be  added  to  the  blog— for 
the  choices  available,  you  can  click  on  the  Add  a  Page  Element 
link.  Some  useful  choices  are  the  Link  List  element,  which  can  be 
used  to  add  a  Blogroll;  the  AdSense  element  can  be  useful  for 
those  planning  to  make  money  from  their  blog;  the  Labels  ele- 
ment will  show  the  list  of  labels  associated  with  your  posts, 
enabling  a  visitor  to  quickly  access  similar  posts;  and,  the 
HTML/JavaScript  element  can  be  used  to  add  additional  code,  like 
a  link  to  bookmark  at  del.icio.us  or  a  link  to  Google  analytics— a 
user  tracking  service  from  Google,  which  offers  a  lot  of  informa- 
tion about  visitors  to  the  site. 
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Fonts  and  their  colours  can  be  changed  under  the  Fonts  and 
Colors  Link.  For  those  whom  these  options  are  not  adequate  can 
achieve  even  greater  customisation  by  editing  the  HTML  code  by 
clicking  on  the  Edit  HTML  link. 

While  the  Template  Tab  provides  options  related  to  the  blog 
appearance,  the  settings  tab  presents  the  options  regarding  the 
features  of  the  blog. 


Under  The  Settings  Tab 

The  "Basic"  link,  besides  other  self  explanatory  settings,  allows 
you  to  enable  a  link  making  it  easier  for  a  a  visitor  to  send  the  post 
to  some  email  address.  It  is  recommended  to  enable  this  "Show 
Email  Post  Link"  option.  To  prevent  your  blog  from  appearing  in 
search  results,  you  can  disable  the  "Add  your  blog  to  our  listings?" 
option.  Doing  so  only  prevents  random  access  to  your  blog,  people 
who  know  the  URL  of  the  blog  can  directly  access  it. 


Add  and  Arrange  Page  Elements 

Click  and  dragtD  isar.-ar;-->;  :  =  ;•?  =  ensrrs  on  /cur  tSog. 


|".~~~~."~~~]  ( 


Beta  Test  (Header) 


'■  Element 


an  I: 


Edit 

Add  aPati&btement 

Blogger  page  element  setting 

Under  Publish  Link,  you  can  choose  where  to  post  the  blog. 
Hosting  at  an  external  server  has  a  price— it  can  be  done  only  if  a 
"classic"  template  is  being  used.  The  updated  client  created  tem- 
plate customisation  cannot  be  carried  over  to  an  external  webhost. 
If  you  intend  to  host  the  blog  elsewhere,  bearing  this  in  mind  will 
save  a  lot  of  time  in  wasted  template  customisation. 
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Weblogs  is  a  service  which  tracks  blogs.  People  visit  weblogs  to 
track  the  new  blogs  or  latest  post  in  a  blog.  Updating  Weblogs  is 
recommended. 

Under  the  Formatting  link,  you  can  choose  the  number  of 
posts  to  be  shown  on  each  page.  Keeping  a  very  high  number  will 
increase  the  page  size  and  the  loading  times.  While  having  all 
posts  on  a  page  will  reduce  the  amount  of  link  clicking  required, 
routine  visitors  to  the  blog  will  prefer  not  to  wait  for  the  entire 
page  to  load  just  to  read  the  latest  post.  The  "Show  Link  Field" 
option  will  show  the  blogroll,  so  let  this  remain  enabled. 

Under  the  Comments  link,  you  can  set  the  comment  modera- 
tion options.  Backlinking  is  an  indicator  of  a  post's  popularity.  It  is 
best  left  enabled.  Word  Verification  is  a  filter  to  prevent  automat- 
ed entry  of  comments,  mostly  spam.  Enabling  this  will  curb  such 
activity. 

Under  the  Archiving  link  you  will  find  the  option  to  allocate  a 
webpage  per  post.  This  is  recommended  since  visitors  can  easily 
get  to  a  desired  post  without  having  to  read  through  other  posts 
on  the  page. 

Under  the  Site  Feed  link,  you  can  configure  the  RSS  feeds  of 
the  blog.  For  more  options  click  on  the  "Switch  to  Advanced 
Mode"  link.  You  can  set  the  size  of  the  feed  for  the  blog  and  its 
comments  too.  Customised  text  can  be  added  to  each  feed,  and 
this  could  include  any  ads  that  you  would  like  to  display.  By  allow- 
ing ads  in  feeds,  Blogger  has  ensured  that  the  blogger  does  not 
have  to  be  deprived  of  earning  opportunities  by  offering  the 
entire  post  as  RSS. 

Under  the  Email  link,  you  will  find  a  nifty  little  feature— the 
Mail-to-blogger  Address  is  an  e-mail  address  which  can  be  used  to 
post  to  the  blog  without  visiting  blogger.com.  All  e-mails  sent  to 
that  address  are  published.  If  you  would  like  the  emailed  post  to 
remain  as  a  draft  only,  clear  the  check  next  to  the  "Publish" 
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option.  The  Blogsend  address  is  the  e-mail  ID  to  which  every  blog 
post  is  sent  to.  Enabling  this  is  recommended  since  it  is  always  a 
good  idea  to  keep  a  backup  of  all  your  posts. 

Under  the  Permissions  link,  you  can  decide  to  limit  the  access 
to  the  blog.  Again,  this  feature  will  work  only  if  the  blog  is  hosted 
at  blogspot.com.  In  case  of  a  multi  user  blog,  you  can  add  users 
either  as  a  guest  who  can  only  contribute  posts,  or  as  an  admin 
who  has  equal  rights  as  yourself.  Moblogging  is  also  supported, 
though  at  present  this  is  limited  to  users  based  in  the  US. 

Concluding  Remarks 

Blogger  is  a  capable  platform,  which  offers  all  features  required  to 
operate  a  blog.  It  is  probably  the  only  blog  host  which  does  not 
hold  back  from  giving  free  users  the  entire  array  of  features  of  the 
platform.  The  inclusion  of  AdSense  makes  blogger.com  a  feasible 
platform  for  those  planning  to  earn  money  from  the  blog  as  well. 

1.10.2  Wordpress 

Wordpress  is  an  open  source  blogging  platform.  It  is  available 
freely  hosted  at  wordpress.com,  where  you  can  create  a  blog  right 
away,  and  the  platform  code  is  available  for  download  at  word- 
press.org,  which  is  its  development  site.  If  you  are  well  versed  with 
PHP,  MySQL  and  Web  server  administration,  you  can  roll  your  own 
WordPress  blog  by  downloading  the  WordPress  setup  files  from 
Wordpress.org,  and  uploading  them  to  a  Web  server.  WordPress  is 
free  for  non  commercial  use;  the  rest  can  use  the  freely  hosted  ver- 
sion at  wordpress.com.  While  the  blog  platform  is  not  feature  lim- 
ited, the  blog  host  has  limitations  for  the  free  version.  What  fol- 
lows is  the  review  of  the  features  of  WordPress  as  it  is  available  at 
wordpress.com. 

To  be  able  to  try  WordPress  (WP),  you  need  to  signup  for  a  free 
account  at  wordpress.com.  After  signing  up  and  selecting  a  unique 
name  for  the  blog,  you  are  taken  to  the  blog's  dashboard.  Here  you 
can  see  the  various  activities  that  you  can  do  with  the  blog.  The 
blog  statistics  offers  information  about  the  visitors  to  your  blog, 
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and  the  Feed  statistics  does  the  same  to  the  subscribers  of  your 
site's  RSS  feed.  Besides  individual  blog  statistics,  the  dash  board 
also  keeps  track  of  your  activities  across  the  wordpress.com  blogos- 
phere.  The  comments  you  made  on  another  blog  are  tracked  under 
the  "My  comments"  link.  The  Tag  Surfer  link  allows  you  to  be 
informed  every  time  anyone  with  a  WP  blog  posts  under  that  tag. 

The  Client 

The  contents  under  the  write  tab  effectively  form  the  WP  client.  On 
offer  is  a  basic  text  editor,  which  also  allows  basic  formatting.  You 
can  add  a  link  to  an  online  image  from  the  editor  itself.  Below  the 
editor  is  the  file  uploading  box,  which  can  be  used  to  upload  images 
and  other  files  like  Word  documents,  PowerPoint  presentations,  etc., 
to  your  blog.  Video  blogging,  by  using  clips  uploaded  to  YouTube  and 
Google.com  are  also  supported.  The  video  clip  is  displayed  on  the  WP 
blog  page,  even  though  the  data  is  transferred  from  YouTube  or 
Google.com.  The  free  service  only  allows  50MB  storage  space  for  all 
non-text  data.  For  more,  you  need  to  get  a  paid  account. 

Categorisation  is  important  as  it  allows  the  visitors  to  easily 
access  related  posts.  A  blog  entry  can  be  categorised  or  new  cate- 
gories can  be  added  on  the  right  hand  panel. 
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WP  also  allows  you  to  create  special  pages  that  are  not  part  of 
the  blog.  These  pages  appear  as  links  on  the  right  hand  side  of  the 
blog  page.  Under  the  manage  tab,  the  previous  posts  and  pages  can 
be  modified.  You  can  also  manage  the  various  non  textual  data 
that  you  have  uploaded  here.  Of  special  interest  in  this  tab  is  the 
Import  Tab.  Here  you  can  import  your  posts  from  blogs  written  in 
other  blogging  platforms  like  Moveable  Type,  TypePad, 
Livejournal  and  the  older  version  of  Blogger.com,  besides  WP 
itself.  Under  the  export  tab  you  can  prepare  your  blog  contents  for 
export  to  another  or  WP  blog. 

The  Platform 

Write  Manage  Comments  Blogroll  Presentation  Users  Options  Upgrades 

Blog~Stats"J 

Wordpress  Dashboard 

A  look  at  the  menu  and  you  can  correctly  conclude  that 
WordPress  offers  more  customisation  options  and  features  than 
Blogger.  For  starters,  there  are  53  themes  to  choose  from  under 
the  Presentation  tab.  For  those  knowing  CSS,  the  paid  version  of 
WP  allows  the  use  of  a  custom  CSS  file.  Free  service  users  cannot 
use  a  custom  CSS  file,  but  the  effects  can  be  previewed.  Editing 
the  HTML  is  not  allowed,  though.  So  adding  external  code  in  the 
form  of  ads  or  scripts  cannot  be  achieved.  Selection  of  a  template 
will  influence  certain  aspects  of  the  layout,  most  notably 
Sidebars.  Since  widgets  can  only  be  added  to  sidebars  (described 
later),  if  you  intend  to  use  them,  choose  a  template  which  sup- 
ports at  least  a  two  column  layout.  A  brief  template  description 
follows  every  template. 

Under  the  Sidebar  Widgets  tab,  the  user  can  change  the  con- 
tents displayed  on  sidebar  of  the  blog  page.  Available  widgets 
include  Calendar,  Blog  stats,  RSS  feeds,  pictures  from  your  Flickr 
account  etc.  All  it  takes  to  include  widgets  is  a  click  and  drag  oper- 
ation. Each  of  the  widgets  can  be  configured  further  by  clicking  on 
Configure.  It  needs  to  be  noted  that  some  of  these  widgets,  like 
Flickr  and  del.icio.us,  rely  on  external  sites  for  their  functionality. 


BEE  FAST  TRACK 


29 


1 

AN  INTRODUCTION 

TO  BLOGGING 

BLOGGING 

For  these  widgets,  proper  configuration  is  imperative  for  flawless 
operation.  Additionally,  these  add  to  the  size  of  your  blog  page 
increasing  the  loading  time,  which  may  not  be  visitor  friendly. 


The  Calendar,  Categories,  Meta  and  Links  widgets  are  recom- 
mended as  they  are  relevant  to  the  visitor. 


Sidrbar 

Units 

I 

Available  Widgtt* 

Wordpress  Widget  Placement 


Use  the  Blogroll  tab  to  create  your  blogroll.  This  can  sometimes 
work  in  mysterious  ways  depending  on  the  choice  of  the  template. 
In  some  templates,  to  see  these  links  on  the  blog  page,  you  need  to 
add  Links  widget  in  the  sidebar,  and  put  all  blogroll  links  in  a 
"blogroll"  category,  after  you  have  created  it.  In  other  templates 
this  additional  step  was  unnecessary. 

You  can  add  users  and  administrators  to  your  blog  under  the 
Users  tab.  Here,  you  can  also  send  invites  to  any  person  to  join  your 
blog  (or  create  their  own  blog).  A  word  of  caution:  setting  up  some- 
one as  an  admin  grants  him  all  the  rights  as  enjoyed  by  the  creator 
of  the  blog— including  deleting  other  admins. 

Under  the  Options  tab,  you  have  even  more  customisation 
options.  Under  the  General  link,  you  can  prevent  visitors  who  are 
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not  registered  WP  users  from  commenting  on  your  blog.  Under 
the  Reading  link,  you  can  choose  the  first  page  of  your  blog,  either 
a  static  page  or  the  latest  post.  Here  you  can  also  set  the  number 
of  posts  to  be  displayed  on  a  page.  The  Syndication  feeds  controls 
the  RSS  feeds  generated  by  the  blog.  You  can  set  the  number  of 
posts  to  be  sent  when  someone  subscribes  to  the  feed,  and 
whether  the  entire  post  or  just  a  summary  should  be  sent. 

Under  Discussion  options  you  can  configure  the  Comment 
Moderation  options.  While  moderation  will  prevent  irrelevant 
comments,  the  ensuing  delay  would  not  be  to  the  liking  of  those 
putting  in  legitimate  comments. 

Under  the  Privacy  options  you  can  limit  the  visibility  of  the 
blog.  If  so  desired,  you  can  keep  the  blog  private  so  that  only  you 
can  read  it.  The  Free  version  of  WP  limits  the  number  of  users  that 
can  view  a  blog  to  35  users.  Abstaining  from  getting  listed  in 
search  engines  does  not  make  the  blog  private.  People  who  know 
the  URL  can  directly  get  to  it. 

Under  the  Domain  link  you  can  setup  a  private  domain  to 
point  to  your  WP  blog.  The  free  version  does  not  allow  this.  This 
redirection  is  not  the  same  as  publishing  on  a  different  server,  as 
is  possible  with  blogger.com. 

Under  the  Comments  tab,  you  can  view  comments  and  moder- 
ate them  before  publishing  them  online. 

Concluding  Comments 

A  major  drawback  of  WP  is  the  inability  to  add  custom  HTML.  This 
prevents  inclusion  of  links  to  bookmark  your  site.  You  will  also  not 
be  able  to  add  additional  scripts  like  Google  AdSense  to  the  blog. 
No  doubt  this  considerably  reduces  its  attractiveness  among  pro- 
fessional bloggers. 

Irrespective  of  the  lacunae,  WP  comes  off  as  a  more  feature 
rich  platform.  Allowing  easier  posting  of  images,  videos  and  other 
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file  types  is  a  major  advantage.  The  blog  and  Feeds  statistics  page 
are  the  icing  on  the  cake.  For  a  hobbyist,  WP  is  the  only  choice. 

Besides  Wordpress.com,  there  are  other  hosts  offering 
Wordpress  freely,  like  weblogs.us,  okayblog.net,  blogthing.com, 
blogates.com,  etc.  There  are  also  many  that  offer  custom 
WordPress  templates  which  can  be  downloaded  and  installed  if 
your  host  allows  it. 

1.10.3  Blog-city.com 

Blog-city.com  is  a  feature  laden  blogging  platform  and  host.  The 
free  version  has  a  few  limitations— 2000  posts,  500  MB  monthly 
data  transfer,  besides  out  of  bounds  features. 

You  need  to  sign  up  before  you  can  blog.  During  the  sign  up 
process,  you  are  given  a  clutch  of  template  options  which  can  also 
be  modified  later  on. 

The  Client 

After  logging  in,  use  the  "blog  it"  link  to  add  a  post  to  your  blog. 
The  customary  text  editor  in  this  case  is  supplemented  with  a  few 
additional  buttons.  Notably,  the  "insert  Flash  Movie"  button  which 
allows  you  to  insert  any  flash  animation  in  the  blog;  the  "Insert 
Table"  button  which  makes  it  easier  to  insert  a  table;  and,  the 
"Media  Browser"  button  which  allows  you  to  embed  videos  from 
You  tube  or  pictures  from  Flickr.  The  editor  also  grants  you  the 
freedom  to  name  the  page  as  you  choose. 
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Under  the  "Entries"  link  you  can  view  the  statistics  of  the  pre- 
vious posts  and  edit  or  Delete  selected  ones.  Besides  the  Blog  posts, 
you  can  also  create  and  edit  "LinkBlogs"— which  Blogcity  (BC) 
defines  as  posts  containing  other  links.  BC  facilitates  the  creation 
of  Link  blog  by  offering  a  browser  button  which  can  be  used  from 
any  site  to  send  a  link  to  be  included  in  the  Link  Blog.  Additionally, 
BC  supports  syndication  of  the  Link  Blog  also  (for  paid  users  only). 

The  Platform 

Under  the  "Look  and  Feel"  link,  you 
can  change  the  layout  and  features  of 
the  post.  The  main  blog  widgets  can  be 
dragged  and  dropped  to  change  their 
location.  Those  which  are  not  needed 
can  be  removed  from  the  page. 

Clicking  on  the  widget  box  will 
take  you  to  its  configuration  page, 
where  changes  can  be  made.  BC  sup- 
ports about  48  widgets  (including  the 
"Tag  Cloud"  which  is  visible  on  the 
blog  page,  a  neat  scripting  trick 
where  the  size  and  strength  of  the 
font  varies  with  the  number  of 
entries  filed  under  it)  and  to  add  more  click  on  the  "add  new 
Widget "  Link.  As  expected,  some  of  them  are  out  of  bounds  for  free 
service  users,  as  is  the  ability  to  tweak  with  the  header  and  footer 
part  of  every  post.  The  Blog  Entry  Widget  link,  which  is  open  only 
to  paid  users,  allows  inclusion  of  external  code  like  Google  ads. 

The  "Custom  Home  Page"  link  also  allows  changing  layout  of 
the  first  page,  but  the  whole  range  of  options  is  only  available  to 
paid  users.  Some  changes  that  can  be  made  are  akin  to  that  possi- 
ble with  the  Main  Blog  Widget  link. 

The  Skin  Manager  Link  takes  you  to  the  main  layout  tweaking 
tool.  This  is  a  three  step  process,  where  in  the  first  step  you  choose 
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the  number  and  lay- 
out of  the  columns, 
in  the  second  step 
you  choose  the 
Theme,  and  in  the 
last  step  you  can  fur- 
ther changes  the 
fonts  and  colours 
and  pictures  of  the 
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 5  

layout.  If  all  that  Blogcity  Page  Layout  Selection 

were  not  enough,  BC 

also  lets  you  edit  the  underlying  CSS  code. 

Under  the  Settings  link  you  can  change  the  features  of  the 
blog.  The  "Blog  entry  options"  link  offers  some  handy  settings 
under  the  "Links  to  third  party  sites"  heading.  Here  you  can  set  up 
the  buttons  which  will  allow  easy  posting  to  digg.com,  del.icio.us 
etc.  The  "Blog  site  Profile"  link  lets  you  control  whether  to  list  your 
blog  in  BC's  directory.  The  "RSS  Options"  link  lets  you  configure 
the  options  related  to  the  feeds  your  blog  generates. 

The  options  under  "Entry  Categories", 
"Security  Zone",  "Email-2-Blog  Options"  and 
"Incoming  News  Feeds"  are  available  only  for 
paid  users.  Disabling  categorisation  of  posts  for 
Free  users  severely  reduces  the  attractiveness  of 
the  otherwise  excellent  feature  list.  Also,  only 
paid  customers  can  maintain  a  multi-author 
blog. 

Under  the  Extras  Link,  you  can  find  a  few 
more  nifty  tools.  The  Bookmarklets  link  provides 
you  with  browser  buttons  that  facilitate  insert- 
ing links  of  those  sites  you  visit  in  the  blog.  The 
File  Space  link  lets  you  upload  files  to  the  blog.  A 
miserly  limit  of  1  MB  is  applied  for  free  users, 
though. 
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Concluding  Remarks 

The  only  drawback  about  betting  on  the  new  horse  is  you  never 
know  if  it  can  run  the  distance.  The  same  risk  applies  to  relatively 
unknown  hosts,  the  time  spent  blogging  at  these  sites  may  come 
cropper  if  the  site  were  to  close  down  unexpectedly.  Nonetheless, 
the  features  offered  by  blog-city.com  give  it  a  good  chance  to  thrive. 

1.10.4  LiveJournal 

Livejournal  is  an  open  source  blogging  platform  which  forms  the 
basis  of  the  Livejournal.com  site.  Originally  created  by  Danga 
Software,  this  was  bought  by  Six  Apart,  a  company  that  also  devel- 
ops the  blogging  platform  Moveable  Type  and  runs  Typepad.com. 

Unlike  other  blogging  platforms  discussed,  Livejournal  has  a 
strong  social  networking  flavour  with  terms  like  "friends"  and 
"community"  given  prominence  on  the  site.  We  shall  be  focusing 
on  the  blogging  platform  only.  While  seemingly  lightweight  in 
comparison  to  Blogger  and  WordPress,  Livejournal  (LJ)  has  a  few 
tricks  up  its  sleeve. 

To  create  a  blog  you  need  to  sign  up  on  the  site.  LJ  offers  three 
types  of  services,  of  which  the  most  features  are  available  for  the 
Paid  one.  Of  the  other  two  free  services  the  one  offering  most  fea- 
tures (called  "Plus")  is  selected  by  default,  when  you  sign  up.  This 
one  is  ad  supported,  so  you  have  to  pay  the  "price"  for  the  addi- 
tional features.  The  other  free  version,  called  Basic,  is  ad-free. 

Once  you  are  logged  in,  the  Journal  Tab  on  the  top  banner 
reveals  all  operations  you  can  do  with  the  blog. 

The  Client 

The  Post  Entry  and  Edit  Entry  link  under  the  Journal  tab  form  the 
LJ  client.  The  text  box  by  default  shows  the  HTML  editor,  which 
means  you  can  directly  put  in  HTML  code.  In  case  you  are  not  well- 
versed  with  HTML,  you  can  type  in  as  usual  and  LJ  will  automati- 
cally format  the  text  with  the  relevant  HTML  notation.  This  auto- 
formatting  can  be  disabled  also.  You  can  switch  to  the  more  famil- 
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Poll  Creator 

Poll  Properties 

who  can  view  this  poll? 

AJI 

who  can  vote  in  this  poll* 
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Live  Journal's  Poll  Tool 


iar  Rich  Text  Editor  by  clicking  on  that  link.  In  this  mode,  the  nor- 
mal text  formatting  options  are  seen.  Inserting  pictures  is  easy, 
and  other  options  like  comment  moderation  and  access  control 
can  also  be  set  right  here.  Clicking  on  the  Post  to.,  button  will  pub- 
lish the  post.  Live  Journal  also  supports  Moblogging. 

One  memorable  distinction  when  compared  with  Blogger  and 
WordPress  is  the  ease  with  which  a  poll  can  be  included  in  the 
blog.  The  Poll  tool  can  be  accessed  on  the  right  sidebar.  Once  all 
the  required  poll  questions  and  options  have  been  inserted,  click- 
ing on  the  See  Code  button  will  show  the  tags  that  make  up  the 
poll.  Clicking  on  the  post  poll  button  inserts  the  code  into  the 
post,  and  you  are  done.  If  you  would  like  to  add  additional  text  to 
the  post  above  or  below  the  poll  questions,  it  is  best  to  do  it  after 
the  poll  code  has  been  inserted  into  the  post.  The  Create  a  Poll  Link 
always  creates  a  new  post. 

The  Platform 

To  modify  any  platform  parameters,  use  the  "Edit  Journal  Style" 
under  the  Journal  tab.  The  options  here  are  severely  limited  when 
compared  to  Blogger  and  Wordpress.  Additionally,  certain  other 
options  are  only  available  for  paid  users. 
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FWSffl  FTnnk  and  Feel    !  Custom  Options    1  Advanced 

Journal  Titles 

Journal  Title;  Cogito 

Subtitle:  1  think 

Friends  Page  Title: 

Link  List 

Manv  S2  layouts  can  display  vour  link  list.  Once  you've  set  it  ud.  vou  can  disolav  it  in 
your  journal  by  turning  on  the  "Display  Link  List"  custom  option  in  your  layout, 

Style  System 

LiveJournal  provides  two  style  systems  that  allow  you  varying  control  over  how  your 
journal  is  displayed; 

O  SI  -  For  users  who  are  comfortable  with  HTML  and  CSS, 

(•)  S2  -  For  users  who  dont  know  HTML  or  CSS,  or  make  only  minor  alterations, 

Live  Journal's  platform  options 


Under  the  Basic  tab,  you  can  set  the  Style  System  to  match  your 
knowledge  of  HTML.  Setting  it  to  S2  level  initially  is  recommend- 
ed; without  that,  the  available  template  options  are  not  shown. 
Under  the  Look  and  Feel  link,  you  can  set  your  Layout  and  Theme 
options.  Clicking  on  the  Samples  link  will  show  the  33  templates 
that  are  on  offer.  Certain  themes  are  only  available  to  paid  users. 

Under  the  Custom  Options  link  you  can  further  tweak  the  blog 
appearance.  Of  special  interest  under  the  Presentation  link  is  the 
"Display  Link  List"  option  which  shows  the  blogroll,  and  the  field 
to  enter  the  code  for  an  external  Web  counter.  You  can  also  set  the 
number  of  posts  to  be  shown  per  page.  Under  the  Colours  link,  you 
can  set  the  desired  colours  for  the  blog,  the  Font  link  allows 
changing  the  default  fonts  for  the  blog,  the  Images  link  allows  you 
to  set  an  image  as  the  blog  background,  while  the  Text  field  lets 
you  rename  the  titles  of  each  subheading  occurring  on  the  blog. 
The  Custom  CSS  link  lets  you  specify  a  CSS  file  for  customised  dis- 
play options. 

You  can  also  use  a  standalone  blogging  client  to  post  to  live 
journal.  LJ  offers  a  link  to  such  clients  on  the  right  sidebar  on  the 
Post  entry  page.  Semagic  is  one  such  client.  Besides  adding  a  post, 
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Live  Journal's  standalone  client 

it  also  allows  you  to  set  different  parameters  associated  with  the 
post  like  tagging,  privacy  settings,  comment  settings  etc. 


Concluding  comments 

The  nagging  ads  are  a  major  drawback  of  this 
service,  especially  since  Blogger  and  WordPress 
offer  more  without  the  ads.  But  LJ's  popularity 
is  not  based  on  just  its  blogging  platform  but 
the  bundle  of  services  on  offer  at  the  site,  which 
includes  the  Social  networking  tools  like  an  IM 
client  and  other  features  that  help  acquain- 
tances to  keep  in  touch. 

1.10.5  Xanga.com 

Xanga.com  is  an  ad-driven  free  blogging  service, 
with  a  social  networking  inclination  like 
Livejournal.  The  paid  version  is  free  of  ads  and 
offers  a  few  additional  features.  If  the  ads  can 
be  overlooked,  Xanga  stands  out  because  it 
offers  a  combined  platform  for  Text,  Audio  and 
Video  blogging. 


Feedback 
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On  successful  signup  you  are  allocated  three  URLs: 
xanga.com/xyz,  video.xanga.com  /xyz  and  audio.xanga.com/xyz 
(where  xyz  is  your  username)  for  each  of  the  media  types.  Once 
you  are  signed  in  you  are  taken  to  the  Xanga  dashboard.  The  right 
side  bar  of  the  dashboar  shows  your  blog  statistics. 

The  Client 

The  dashboard  lists  the  posts  to  the  blog— to  add  a  new  entry,  click 
on  "New  Entry".  This  will  take  you  to  the  usual  text  editor  which 
has  offers  all  the  common  formatting  features.  The  presence  of 
the  Video  and  Audio  tabs  is  what  distinguishes  this  editor.  Using 
these  tabs  you  can  upload  any  audio  or  video  file  to  Xanga,  and 
they  are  posted  in  your  audio,  video  blog  respectively,  along  with 
the  main  text  blog.  Xanga  lets  you  upload  100  MB  per  month  and 
store  a  total  of  1  GB  of  data  under  the  free  plan. 

The  Platform 

The  Settings  tab  lets  you  configure  the  Platform.  The  "Setup 
Wizard"  lets  you  change  the  template.  The  options  are  limited  to 
8,  but  those  with  HTML/CSS  knowledge  can  use 
a  custom  layout. 

The  "Look  and  Feel"  link  takes  you  to  a  page 
where  all  the  possible  changes  to  the  page  can  be 
made.  Xanga  lets  you  add  external  code  in  the 
form  of  JavaScript  and  HTML.  This  can  be  used  to 
add  links  to  del.icio.us,  or  Google  ads  (though  it 
would  not  "stand  out"  among  the  other  ads 
already  present).  Making  changes  to  the  Xanga 
skins  and  adding  a  custom  module  is  out  of 
bounds  for  free  users. 


Xanga  supports  Privacy  in  the  form  of  a 
blocked  user  list  and  a  Protected  Posting  list. 
The  blocked  user  list  can  be  used  to  prevent 
few  users  from  accessing  the  site,  while  allow- 
ing the  rest;  and  the  Protected  Posting  list  can 


Xanga  Platform 
Options 
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be  used  to  allow  certain  people  access  to  the  blog,  and  restrict 
the  rest. 

Xanga  is  the  only  one  of  the  blog  hosts  here  that  allowed  a 
backup  of  the  posts  to  be  made.  Free  users  are  limited  to  online 
backups,  while  paid  users  can  download  the  backups. 

Concluding  Remarks 

While  Xanga  offers  just  as  much  as  Live  Journal,  the  fact  that  the 
choice  of  templates  is  limited  makes  it  comparatively  unattractive. 
The  user  cannot  be  expected  to  make  up  for  this  shortfall  by  cre- 
ating his  own  templates  with  knowledge  of  HTML  and  CSS.  Xanga 
is  not  targeted  at  a  serious  blogger,  rather  to  a  community  blogger. 
The  site,  like  Livejournal,  offers  blogging  as  another  activity  to  be 
shared  with  acquaintances. 

1.10.6  Other  Platforms  and  Hosts 

Movable  Type 

This  is  a  proprietary  blogging  platform  from  the  owners  of  Live 
Journal— Six  Apart.  Since  free  hosted  versions  are  not  available,  we 
cannot  offer  a  first  hand  review.  However,  the  platform  is  free  for  per- 
sonal use  and  can  be  freely  downloaded,  but  needs  to  be  installed  on 
a  Web  server  and  configured  to  work  along  with  Perl  and  MySQL 
before  it  can  be  used.  This  cannot  be  done  without  relevant  knowl- 
edge of  PHP,  MySQL  and  Web  server  administration.  Six  Apart  offers 
the  hosted  version  of  Moveable  Type  at  Typepad.com,  but  here  a  free 
Trial  is  available  only  after  signing  up  with  Credit  Card  details. 

Moveable  Type  is  regarded  as  an  excellent  blogging  platform.  A 
list  of  features  is  available  here:  http://www.sixapart.com/mov- 
abletype/ver sions-and-features.html.  It  can  be  downloaded  here: 
http://www.sixapart.com/movabletype/pricing.html. 

If  you  are  serious  about  finding  an  ideal  blogging  platform,  it 
would  be  behoved  of  you  to  test  Moveable  Type  before  coming  to  a 
conclusion.  You  can  use  one  of  the  many  free  webhosts  that  sup- 
port MySQL  and  Perl  to  test  the  platform. 
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Greymatter 

Greymatter  is  an  open  source  blogging  platform  that  is  no  longer 
being  developed  by  the  creator,  but  it  is  being  supported  by  a 
group  of  contributors.  A  free  hosted  version  of  this  platform  is 
available  at  memebot.com,  and  the  platform  can  be  downloaded 
at  http://web.petefinnigan.com/greymatter.htm. 

It  is  not  as  user  friendly  or  feature  rich  as  the  other  platforms 
available,  and  even  the  slightest  change  in  the  template  requires 
the  knowledge  of  HTML,  and  RSS  feeds  or  categorisation  are  not 
supported.  But,  it  will  appeal  to  those  who  are  looking  for  a  spar- 
tan layout,  without  any  frills  and  features. 

Geeklog 

Another  open  source  blogging  platform,  but  we  were  unable  to 
come  across  a  free  host  offering  this.  The  feature  list  is  available 
here:  http://www.geeklog.net/docs/.  The  platform  can  be  down- 
loaded here:  http://www.geeklog.net/filemgmt/viewcat.php 
?cid=8 

Drupal 

Drupal  is  a  full  fledged  CMS  that  can  also  be  used  as  a  blogging 
platform.  Much  like  installing  a  blog  platform  on  a  server,  CMS 
packages  also  need  to  be  installed  and  configured.  Drupal's  fea- 
tures and  download  locations  are  available  at  Drupal.org. 

A  few  other  blog  hosts  that  caught  our  attention  include  blog- 
drive.com  (free  and  paid),  tblog.com  (free),  squarespace.com  (paid 
with  free  trial)  and  upsaid.com  (paid  with  free  trial).  It  needs  to  be 
mentioned  that  almost  all  portals  include  a  blog  section  for  its 
users,  including  yahoo,  MSN,  rediff  etc. 
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1.11  Offline  Blogging  Clients 


There  are  many  offline  blogging  clients  available,  like 
Thingamablog,  Semagic  (which  works  only  for  Live  Journal), 
SharpMT  (which  works  only  with  blogs  based  on  Moveable  Type)  etc. 
We  shall  review  Flock  because  of  its  user  friendliness  and  versatility. 

l.ll.l  Flock 

Flock  is  an  excellent  client  when  it  comes  to  posting  to  blogs 
hosted  at  blogspot.com,  wordpress.com,  livejournal.com  and 
typepad.com.  Besides  these,  it  can  also  post  to  blogs  based  on 
the  Movable  Type,  Drupal,  Blogger,  Atom  and  Metaweblog  plat- 
forms. This  is  another  reason  to  stick  to  the  popular  blogging 
platforms.  Flock  can  post  to  more  than  one  blog,  though  not  at 
the  same  time. 

Configuration 

The  first  time  you  run  Flock  after  installation,  it  will  ask  you 
details  about  your  blog.  Enter  the  URL  of  the  blog  (with  the 
"http://"),  and  the  username  and  password  and  you  are  set.  To  add 
more  blogs,  you  can  click  on  the  Tools,  Accounts  and  Settings 
Menu.  The  steps  are  the  same.  Flock  will,  by  default,  update  tech- 
norati.com  every  time  you  make  a  new  post. 


Using  Flock 

The  beauty  of  flock 
lies  in  the  right  click. 
Any  text,  image,  web- 
page  can  be  posted  to 
the  blog,  with  or  with- 
out your  comments 
with   a   right  click. 
Selecting  a  block  of 
text  and  right  clicking  Flock  makes  posting  easy 
on  it  will  show  the  "blog  this"  option  in  the  context  menu. 
Selecting  it  will  pop  up  a  text  editor  where  you  can  add  a  title 
or  additional  text,  and  then  click  on  Publish. 


[There  are  20  days  left  in  your  FREE  triak  Don't  worry  -  yoi 
|jse  it.  and  at  the  end  of  the  free  trial  your  Xaoga  site  will  *ai 
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Title;  |  nignniaci 
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There  are  20  days  left  in  your  FREE  trial.  Don't  worry  -  you  won't  be  charged 
anything  to  use  it,  and  at  the  end  of  the  free  trial  your  Xanga  site  will 
*  automatic  ally*  revert  back  to  the  free  Xanga  Classic  settings.  But  if  you  like 
Premium  and  decide  you  want  to  Keep  it,  just  click  here  anytime  to  upgrade! 

Xatrcia  Dash 

Flock's  Blog  Client 

You  can  choose  the  blog  to  which  the  content  has  to  be  pub- 
lished along  with  any  category  or  tags  to  be  associated  with  the 
entry  or  any  other  options  as  specified  by  you  in  the  blog  in  the 
next  step. 


Clicking  on  Publish  then  posts  the  con- 
tents to  the  blog.  Enabling  the  "Visit  the 
blog  after  Publishing"  option  will  take  you 
to  the  blog  after  the  post  is  published. 
Images,  links  can  be  similarly  blogged.  As  a 
safety  mechanism,  Flock  will  also  store  a 
copy  of  the  post  locally. 


If  you  are  only  seeking  to  type  out  a 
post,  this  can  be  done  from  the  New  Blog 
Post  option  under  the  File  menu.  The  Open 
Blog  Post  option  takes  you  to  the  previously 
stored  blog  posts  published  through  Flock.    Flock's  Blog  Parameters 

1.12  Offline  RSS  Readers 


Creating  a  stand  alone  blog  and  expecting  it  to  be  successful  is 
a  pipe  dream.  The  extent  of  cross  linking  which  you  do  with  the 
blog  is  crucial  to  its  success.  And  to  cross  link,  you  should  be 
devoting  time  reading  other  blogs!  While  visiting  each  blog  can 
be  tedious,  it  has  to  be  done  as  an  exploratory  exercise  to  dis- 
cover new,  interesting  blogs.  Once  you  come  across  a  blog  sub- 
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scribing  to  its  RSS  feed  will  allow  you  to  be  updated  about  the 
latest  posts  as  and  when  they  are  published.  This  saves  you  a  lot 
of  trouble. 

RSS  feeds  can  be  accessed  by  using  a  class  of  applications 
called  feed  readers.  One  popular,  free  feed  reader  is  Abilon. 
Surprisingly,  Flock  presents  itself  as  a  worthy  contender  among 
feed  readers  also. 

1.12.1  Flock  And  RSS 

To  subscribe  to  any  site's  feed,  just  click  on  the  RSS/Atom  Feed 
link  when  browsing  with  Flock.  This  will  cause  Flock's  inbuilt 
feed  reader  to  launch.  Clicking  on  the  Subscribe  button  will 
store  the  site  address,  so  the  next  time  you  need  not  visit 
the  site— clicking  on  the  My  News  option  under  the  tools  menu 
will  suffice. 

While  there  are  no  settings  to  regulate  the  frequency  with 
which  Flock  checks  a  site  for  updates,  everytime  you  access  the 
My  News  menu,  the  feeds  list  is  updated,  and  new  feeds  are 
displayed. 

Underlining  its  utility  as  a  blogging  client,  Flock  also  allows 
you  to  post  any  interesting  RSS  feed  to  YOUR  blog  by  clicking  on 
the  "blog"  link  that  appears  below  every  post. 

1.13  Blogging  Mods 


Blogs  are  one  dimensional— with  the  number  of  posts  listed  over 
time  being  the  only  dimension.  Consider  a  situation  where  you 
would  like  to  edit  a  post  you  made  over  a  month  back.  Using  the 
existing  blogging  platforms,  it  is  not  possible  to  retain  the  previ- 
ous version.  Such  a  feature  is  intrinsic  to  a  wild. 

A  Wild  is  a  special  form  of  Web  page  which  allows  its  contents 
to  be  edited  by  anybody.  Because  of  this  feature,  a  Wild  keeps  track 
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of  all  versions  of  a  document,  in  case  the  latest  edition  is  erro- 
neous and  a  previous  version  needs  to  be  restored  immediately. 
That  feature  would  be  of  much  use  in  a  blog  since  it  would  allow 
one  to  view  the  changes  that  have  been  made  to  a  blog  post  over 
time,  in  a  way  reflecting  the  changing  perceptions  of  the  blogger. 
Also  in  case  of  organisational  blogs,  rather  than  having  many 
authors  creating  separate  posts,  a  wild  will  allow  a  single  collabo- 
rative post. 

Enter  the  Bliki  also  called  Wikiblog.  A  bliki  is  a  two  dimen- 
sional blog,  the  second  dimension  being  the  editions/versions  of 
each  post. 

Much  like  blogging  platforms,  wild  platforms  are  also  distinct 
from  the  wild  host.  While  Wilds  are  not  within  the  scope  of  this 
chapter,  we  shall  briefly  review  a  free  bliki  service  so  as  to  offer  a 
glimpse  of  the  possibilities. 

There  are  many  free  bliki  hosts  available  on  the  net;  the  sub- 
ject of  this  review  is  atwiki.com 

1.13.1  Atwiki.com 

You  need  to  sign  up  to  be  able  to  start  on  a  bliki  at  atwiki.com. 
After  signup  you  are  taken  to  your  bliki.  The  first  thing  you  notice 
is  the  presence  of  three  tabs  on  the  right.  The  history  tab  is  what 
brings  in  the  second  dimension  to  a  bliki. 


History  Tab 


The  three  tabs  are  omnipresent.  The  "Add  a  New  page"  is  used 
to  make  a  new  post,  the  "Edit  this  page"  Tab  is  used  to  edit  the 
page  and  the  history  tab  lists  all  the  changes  that  have  been  made 
to  that  page.  A  text  editor  facilitates  the  editing  and  creating 
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process,  and  you  have  the  option  to  use  an  HTML  editor  or  a  Wild 
based  editor. 

True  to  the  collaborative  origins  of  a  wild,  any  visitor  to  the  site 
can  edit  the  contents  or  add  a  new  page,  which  is  not  really  desir- 
able in  a  blog. 

Changes  to  the  platform  can  be  made  using  the  Settings  links 
on  the  top  right  corner.  Under  page  style  you  can  change  the  page 
colour  scheme.  Under  the  Page  Manage  link  you  can  specify  the 
users  who  can  modify  the  contents  of  the  bliki.  If  you  prefer  to  be 
the  only  one  doing  the  editing  (as  is  the  case  with  blog)  you  should 
change  the  Edit-Lock  entry  to  Admin  only.  To  ensure  that  all  pages 
that  you  create  retain  these  settings,  visit  the  Policy  link.  Here  you 
can  change  the  "New  page  Default  Edit-lock-type"  to  Admin  only. 
Also  enable  the  "Deny  anonymous  Create  New  Page"  to  avoid  visi- 
tors from  creating  pages  on  your  bliki.  Under  the  CSS  link  you  can 
insert  custom  CSS  code,  if  you  know  what  you  are  doing.  Under  the 
Menu  Page  and  Default  Page  you  can  edit  the  contents  of  these  two 
pages,  which  are  also  editable  by  using  the  Edit  Tab  on  the  right 
hand  top  corner  of  every  page. 

Concluding  Remarks 

As  a  technology  demonstrator,  atwiki.com  impresses  us— the 
potential  of  a  bliki  is  quite  evident  after  using  it.  The  language  on 
the  site  is  (refreshingly)  childish,  and  reading  through  the  FAQ,  is 
hilarious.  Nevertheless,  users  with  knowledge  of  CSS  can  create  a 
layout  that  they  would  be  comfortable  with.  While  it  may  not  be 
suitable  for  professional  use,  from  a  personal  blogger's  view— the 
large  Google  ad  notwithstanding— Atwiki  offers  a  bit  more  than  an 
ordinary  blog. 

Other  providers  worth  a  look  are  wikidot.com  and 
netcipia.net,  with  the  latter  offering  a  much  better  implementa- 
tion of  the  bliki  concept  than  atwiki.com. 
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B logging  can  be  more  than  just  a  personal  storytelling 
experience.  Sure,  the  point  of  having  an  online  diary  itself  can 
be  rewarding,  but  these  days  blogging  can  make  you  some  pocket 
money  and,  if  you  are  really  serious  about  it,  a  living  as  well. 


II 

" 

ENTERING  THE 

COMMUNITY 

BLOGGING 

2.1  Blogging  For  Fame 


There  was  once  a  time  when  the  only  people  whose  memoirs  made 
them  famous  were  politicians  and  celebrities.  But  being  the  great 
'changer  of  everything'  the  Internet  gave  ordinary  people  like  us 
the  chance  to  show  our  stuff  to  the  world,  without  a  press  agent 
or  a  marketing  budget.  And  with  blogs  being  the  buzzword  of 
today,  what  better  way  to  get  noticed.  There  are  several  people  who 
have  found  fame  and/or  fortune  through  blogs.  Here's  a  look  at 
some  of  them. 


Saj  Guudbri;  Tu  Dhuni, 


Sadiin  TeiMtulkar 


KDhoom-2 

Ldbl  week  I  welched  Driacm-2.  Obviously,  went  in  with  zero 
wcpettdliuni.  drid  ei  the  deti  uk-'ie  uues,  l«C:  iriy  Liar:,  ■='-  I  Line 
jiicideJ  Li  just  fucuj  on  -.he  bizarre  and  tha  illogical  and  enjoy  the 
movie  by  ridiculing  it. 

ind       ninyi-!  -r  II  f  1  ■"  v«"»l  me.  Anl  it  Wc5  rf  just  bad  acting, 
fiTrry.  in- -i fine  'rrr.<,  v.  inir*  dialogic,  pit  id=>y  Chpp'a 
Mifit  drfjp  m=  nut«.  It  «i=  *  «n  -hp  way  th*t  the  .tiR'j  p  n-pa-pd 
the  Law  of  Gravitation  as  mere  Guidelines  of  Gravitation,  which 
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2.1.1  Vantage  Point 

(http://gauravsabnis.blogspot.com/) 

Gaurav  Sabnis  was 
one  of  the  early 
adopters  of  blogs  in 
India.  His  blog, 
Vantage  point,  is  a 
look  at  current  hap- 
penings in  news  and 
sport.  The  writer  is  an 
avid  quizzer  and  his 
style  of  writing  com- 
bined with  some 
insights  on  Indian 
culture  and  polity 
bring  in  the  hits 
almost  daily.  Sabnis 
rose  to  fame  after  the 
infamous  IIPM  con- 
troversy (see  box 
later)  when  he  left  his 
job  at  IBM.  Since 
then,  he  has  been 
called  an  expert  on 

Indian  blogging  and  lives  out  that  reputation  by  dishing  out  entry 
after  entry  of  insightful  literature  on  the  state  of  Indian  affairs. 


"he 


hi  til.; 


:es  where  gravity  is 
disregarded.  And  in  only  about  half  dF  these  instances  is  there  a 
.;i«l  e-^ldtuUi     -■  '-'J  =  l  -u|_.  Li'ds'.  T-id  ut'id-  I  .=lf  -ji  iriiUr-Lbt. 
alinL.it  dlwiyi  i  vlWmo  H'lthik  Post idn.  tortured  me,  kapt  rue 
awake  at  nights  and  scarred  me.  Ever  «hs«  J  would  '"a  l  s-l&uo.  : 
would  wake  up  sweating  ond  shouting  "BUT  SANJAY  GADHVI, 
WHAT  ABOUT  THE  5EC0ND  LAW  OF  MOTION???" 

Finally  I  learnt  to  deal  with  my  scars,  r  had  an  epiphany.  I  have 
come  up  with  a  s  mple  p:;|-ilanat:rr  to  allow  me  restful  nights. 
Jhoom  t.  is  a  sequel  of  Dhoom,  Of  course  it  is.  BUT  BUT  BUT...  it  is 


s  grave.  Just  think 
an  looks  lite  Hrithik 

Kri  ili  I  5  firtyuri 
■igltt  hand,  Krrish  had 


s  -.10  I  . 


s  For  i 


inJEsffiMftJtsstmfta 


It  =ii  vilf  ;io.  liv  rr  v  '■-=•■■  rhis  ppiphany  .=  llnw  m  =  and  many 
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2.1.2  India  Uncut 

(http://indiauncut.blogspot.com/) 

Amit  Varma  is  a  Mumbai-ite  with  a  sense  of  humour  and  the  abil- 
ity to  find  things  funny,  or  find  funny  things  in  the  most  unex- 
pected of  places.  His  blog,  India  Uncut,  was  voted  best  Indian  Blog 
of  the  year  by  Indibloggies.  His  non-conformist  style,  combined 
with  an  uncanny  knack  to  spot  the  humour  in  any  situation 
brings  in  the  hits  day  after  day.  Again,  like  Sabnis,  Varma  was  also 


India  Uncut 


Monday,  ■Ja.ai.L-iiry  15,  2QO7 


Why  India  nccdr  school  vouchers 

uf  ur-.'iLnd 6au  wwiix  iJ-u*  it>  wn\sZru.\Tt&  uf  itp'J'—r  sola/Hi  fieice  mare 
to  wn'te  on  ffcis  zvbjsct  %  W  %, 

On  kidia*E  Republic  Day,  January  26,  the      DeEht-base<l  trntri  f«i 
Civil  Society  tiilL  Limit  -.  1  o-irr.piirr.  :■:  r  ?  :h.o:  I  : .■.  jj  : :.  II';  -in.  az  t  day 
for  tiewflat,  While  Indian  .>;aE:::tu::  ;a  KUifasteeg  universal  and  ft1** 
. .. . . ..  .;  . ... . . . [■-■;■■  ■  -  ■ :  1  vision.  It's  time  to 

anco-UMga  tlie  private  PKt-i*  to  slap  ia. 

Puldi;:  priiiLiry  cdjLKMtiot;  in  Lidii  a  Lj  dire  sLrdiLs.  AtLurdLu^  to  4  vtw6 
shsdy  by  FrathiSTY!,  a  non.g.7v»Tnin«nral  Of^wigtkWj  mora  rharv  half  tha 
■■.!<:! _i '.lie  j. 111       Iind.  ..i «J-  _j .jp oc.l  .-^ Djj'r  Rta"br^ 

sictrtli  era*.  A  stud?  wii ducted  tN  prior  sror  br  tbegaarce 
crgadi-ibjji  [  ju:ii  ::u:        A :iu  ..M-dren.  surveyed  between 

the  ap.es    ssnpgn  t<- :  -  failed  «.  readi:-^  t*"  h";  '  "ars  a  simple 

pjrizr-ifc:   :  .      f  them  :cL.lin.\  -jbtrjc:  or  iK-ich pcDpcd^. 

little  weerizr  tlmt  jwirate  schools  arc  spiJTi^ng  up  like  tnldhrc  tc  ML 
the  gap.  often  JL^.J,  rLvi*  s-?1l*o1s  dontjast  serve  th*  aficib  and  middle 
classes,,  but  th*  poor  as  wall.  And  th*  qi.ality  .>t  edi  scat  ion  ititaa  sdsofsls 
jmvidt?  id  oJtwu  Lyter  Hum  Lu  Qi«r  pu.Uit  <joiLjLerpi.-b.  A  1.999 
ROTM-mmanr  rejwvrt  tK^.1      "F-jMic;  Rfijwut  rm  Rasif:  Rdiicatimi  Ti 


Are  You 
Gar 

Zapakc 
Great  ^nz 
Go  a 


an  early  adopter  of  the  blogging  phenom  in  India.  India  Uncut 
has  been  around  for  the  last  three  years  and  continues  to  grow  in 
stature  and  hits  alike.  Most  of  the  popular  Indian  bloggers  these 
days  are  those  who  caught  on  the  blogging  bandwagon  when  it 
was  just  getting  started  here.  But  more  importantly,  they  let 
everyone  know  about  it  and  built  a  strong  community  of  Indian 
bloggers  that  is  now  considered  the  be-all  and  know-all  of  blog- 
ging in  our  country. 
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IE  IIPM  Controvers 


The  IIPM  controversy  kick  started  when  an  article,  written  by 
then  JAM  writer  Arjun  Ravi,  was  published  in  JAM  magazine, 
edited  and  published  by  Rashmi  Bansal.  The  article  was  an  in- 
depth  look  at  the  claims  that  IIPM  (the  Indian  Institute  of 
Planning  and  Management,  an  MBA  school)  made  in  its  press 
advertisements.  The  piece  did  not  raise  much  controversy  when 
it  was  published  (sometime  in  June-July  2004).  Gaurav  Sabnis, 
who  published  Vantage  Point,  posted  about  this  article  in  his 
blog  with  a  link  to  the  article  on  the  JAM  Web  site.  This  post  on 
Sabnis'  blog  must  have  been  read  by  some  officials  at  IIPM. 
Sabnis,  who  at  the  time  was  working  with  IBM,  was  forced  to 
quit  his  job  after  IIPM  officials  threatened  to  burn  IBM  laptops  if 
Sabnis  did  not  remove  the  post.  The  event  caused  an  uproar  in 
the  Indian  blogging  community  who  rushed  to  the  support  of 
both  Sabnis  and  Bansal,  both  of  whom  were  facing  much  heat 
from  IIPM  students  and  officials.  It  is  considered  one  of  the  turn- 
ing points  in  Indian  blogging. 


2.1.3  Youth  Curry 

(http://youthcurry.blogspot.com/) 

Rashmi  Bansal  is  editor  and  publisher  of  JAM,  a  popular  youth 
magazine.  She  writes  articles  for  publications  such  as  Mid-Day, 
Businessworld  and  Rediff.com.  However,  what  has  really  got  her 
the  reputation  as  a  writer  to  be  noticed  was  through  her  blog, 
Youth  Curry.  Her  blog  has  served  as  an  opinion  space  for  a 
knowledgeable  view  of  trends  among  the  Indian  youth.  It  has 
also  served  her  in  sending  out  notices  about  her  magazine  and 
popularizing  JAM.  When  the  IIPM  controversy  occurred,  her 
blog  was  at  the  receiving  end  of  a  horde  of  hate  mail  and  com- 
ments from  irate  IIPM  students  and  officials.  But  it  was  because 
of  this  medium  that  she  was  able  to  gain  some  major  credibili- 
ty amongst  the  Indian  'blogosphere',  as  it  is  so  called.  From  the 
latest  in  films  to  B-school  advice,  Youth  Curry  serves  up  a  sump- 
tuous blog  feast. 
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2.1.4  Gautam  Ghosh 

(http  ://gauteg.blogspot  .com/) 

The  blog  title  says  "Gautam  Ghosh— Management  Consultant",  but 
on  further  reading  one  instinctively  knows  that  the  blog  is  much 
more  than  some  regular  literature  on  management  consultancy. 
The  blog  makes  for  frequent  visits  for  anyone  associated  with 
Indian  education  and  management  in  any  way.  Ghosh  scouts  for 
news  on  anything  related  to  organizations  and  companies  and 
opines  about  them  with  a  touch  of  salt  and  no  hint  of  cynicism. 
His  updates  on  managing  organizations  are  text-book  material. 
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2.1.5  Sepia  Mutiny 

(http  ://www.sepiamutiny  .com/  sepia/) 

Sepia  Mutiny  is  a  community  blog  that  is  updated  by  people  of 
Indian  origin  living  in  the  US.  The  content  deals  with  issues  of 
Indian  interest  that  are  brought  up  by  western  media.  Though  you 
will  also  find  topics  of  general  interest,  it  is  the  US-India  angle 
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|  Literary  Festival  Saps  Tsunami  Aid... Is  Hint  Bad? 


IHelfci  dUdin,  rnv  Sepia  tnendsl  I'm  drtqhtet?  to  say  cjf  muttons  ove^ords  Fwfted  me  jac^  as  a  part-tinw 

hsm  at  Ihfl  hunker,  and  r  rimrni^ft  Jint  tn  abuiaa  tha  prroilRgn.  {Hut  did  yrnj  fan  I  ihsE  -dnuddfirT  ThrKC  wsm 
s-i  jndzrds  b=ing  dropped.'.! 

Rn      r  rasf  ahnit  fnr  ^nnw  thing1  tn  wntft  ^hni.t  rw-=irirw  hri'/~  and  tflrmrfct 
c-voi;:,  I  found  this  item  in  the  news  tab  (thanks  Qtrpilirirjus):  ari  tankj 
hiK.l.tTl  d  littery  feUvdl  t>iii  weefcmd  n  Gdlld,  d  LKduUrd  City  wi  the. 

Southern  cGast  witft  a  umiqueiY  Dutch  rrantaqe, 

HLi.fnifciJ  Uy  rmri  uLhtr  Llktri  the  fitbhly  riii'iled  Buuker  winner,  Kidn  Den-dir 
The  -Gsfis  Liters  restival  tailed  itself  as  "S n  Lankan  trst  htyritv  tertivar' 

srd  arnnmr.dd  nrink  gnafc-: 

rtjjsctwas  are  to  raise  tre  awareness  of  the  Hicreasing  tfepm  and  diversity  of  5n  Lankan  mttinrjs 
m  Digish,  to  &ve  Gn  LarKcrt  *rc=vs  =n  eq,ai  pIstfoiT-itothsif  11^=11^01-1=1  eoieajues,  to  ensou^ge 
the  use  of  DrrgLelt  among  young  people  and  to  attract  visitors  from1  i&YerTseas  to  visii  Galte  andtre 

SuuLhern  PruvriLu.krik 

But  Bri  Lanka  at-BSdty  has  a  Na'ianal  Literary  Festival.  stg  bureaucratic  and  stodgy  a;  it  may  be.  And  the 
-"b^riLliir  ijf  thit  'idle  Ffcr-Liv  jl  d:ipe,dr=  Lube  <!fi  Anykj-AjiLi  jiid1  huteler.  LjeDMrey  Ouijbt,  *>hu  'dt  a 
VEitep  interested  in  draw»nq  EttluBni  tourists  to  hs  Galle  hotels  end  resorts,  ^nd  t^s  sarre  GeotMey 
rrnhtirT  flkn  triunriAd  =:  a  t-=nn=;Yii  -^li=f  nrr<=.nn=:tir.n,  AdravtRril  fwka.r.rjn  that  is  mjppn^Rily  thu  cnurra  of 
■"u-dirg  -"d-  the  Italic  Ltcr-ary  S-cslwol. 

Rn  as  *tw:iring  gs  it  i-5  Jn  inviggw  Iflran  and  Siiewtu  MRfita  and  Rnrnfish  ini.ra^e'kRr;;  Hiding  hrm  rrnf;  imiirr 
a  -sacred  Bo  tree,  something  sccmc  a  little.,  net-aa-right. .Jin? 


issues  that  really  rock.  The  site  also  has  very  vociferous  readers 
who  are  not  afraid  to  post  long  comments  in  response  to  what 
they  read. 

2.1.6  Digital  Inspiration 

(http://labnol.blogspot.com/) 

Digital  Inspiration  is  the  Indian  poster  child  for  raking  in  the  cash 
from  blogging.  If  you  are  skeptical  about  the  earning  potential 
from  blogging  or  are  seriously  considering  taking  up  blogging  as  a 
living,  you  only  have  to  look  at  this  blog.  Amit  Agarwal  is  a 
technophile  who  has  turned  his  passion  into  a  successful  blog. 
Featured  on  CNN-IBN,  it  is  rumored  that  Amit's  blog  earns  him  in 
lakhs  per  month.  The  slick  professionalism  of  his  blog  is  testament 
enough  to  that.  According  to  the  site  statistics  Digital  Inspiration 
had  over  12  million  page  views  in  2006.  It  is  also  in  the  top  500  on 
Technorati.  All  these  trivia  aside,  Digital  Inspiration  is  necessary 
for  anyone  who  wants  to  keep  abreast  of  the  latest  tech  news. 
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w  Much  Is  Your  Blog  Worth 


This  is  a  nifty  site  that  shows  you  how  much  money  (in  US  dol- 
lars) is  your  blog  worth.  Using  some  devised  algorithm,  the  site 
measures  how  much  money  is  your  blog  really  worth.  Just  type 
in  the  URL  of  your  blog  in  the  space  provided  and  hit  the  but- 
ton. You  can  also  compare  how  much  your  blog  is  worth  com- 
pared to  any  others  by  just  checking  how  much  those  blogs  are 
worth.  Try  any  of  those  we've  mentioned  above  for  starters. 


2.1.7  The  Queen  of  The  Sky 

(http://queenofsky.journalspace.com/) 

Ellen  Simonetti  was  an  airline  attendant  in  a  major  US  airline.  She 
used  to  run  a  blog  called  The  Queen  of  The  Sky  through  which  she 
shared  her  family  and  airline  experiences.  The  blog  was  slow  to 
gain  popularity,  but  when  Ellen  posted  pictures  of  herself,  that 
showed,  according  to  the  airline,  a  more  than  socially  acceptable 
level  of  cleavage  in  some  photographs,  the  airline  fired  her. 
Simonetti,  obviously  aggrieved,  filed  a  lawsuit  against  the  airline 
for  "wrongful  termination,  defamation  of  character  and  lost 
future  wages."  The  story  became  suddenly  headline  worthy  and 
was  carried  in  the  press  quite  exhaustively. 

-  •- 

Diary  of  a^Flight  Attendant: 
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2.2  What  It  Takes 


So  what  does  it  really  take  to  make  it  big  in  the  blog  world,  and, 
for  that  matter,  the  Web  world  as  well?  Of  course  there  isn't  some 
instant  mantra  that  you  can  follow  to  get  blogging  success,  but  by 
following  these  simple  tips,  you  can  make  your  mark  and,  proba- 
bly, a  few  bucks  as  well. 

2.2.1  Pen...  err...  Keyboard  Ready! 

First  of  all,  before  getting  into  the  real,  nitty-gritty  of  the  blogging 
business,  it  is  important  that  you  have  the  keyboard  at  hand  at  all 
or  most  times.  This  doesn't  mean  that  you  need  to  carry  a  laptop 
with  you  at  all  times.  It  just  means  that  mental  notes  of  things  you 
want  to  blog  about  are  often  forgotten,  so  it  is  adviseable  to  write 
it  down  somewhere  (backs  of  bus/train  tickets,  napkins  at  restau- 
rants, etc.,  make  for  reasonable  idea  remembrance). 

Ideas  are  no  respecters  of  time  and  place,  they  may  come  at 
you  in  the  oddest  of  moments.  If  you  are  planning  to  be  a  dedicat- 
ed blogger,  always  keep  a  pen  and  shorthand  pad  within  easy 
reach.  Better  to  jot  down  the  fleeting  idea,  rather  than  lose  it.  It 
may  be  that  one  such  idea  will  be  your  greatest  post  and  float  you 
to  the  top  of  the  blogosphere.  You  never  know. 

2.2.2  Put  Thoughts  To  Words 

A  great  idea  is  just  an  idea  until  you  tell  someone  about  it.  To  blog, 
you  need  to  be  able  to  write.  Which  doesn't  mean  that  you  need  to 
be  a  'writer'  per  se.  Basically,  you  should  be  able  to  spill  out  the 
idea  in  your  head,  in  words.  The  reader  must  be  able  to  see  what 
you  see,  and  'get'  what  you  want  to  say.  The  better  the  articulation 
of  your  thoughts,  the  better  the  reader's  experience,  and  more 
likely  will  be  the  connection  with  your  thought.  So  get  your  words 
as  vivid  as  your  thoughts. 

There  are  few  things  to  keep  in  mind  when  spilling  your 
thoughts  out  on  paper.  Do  not  get  into  long  sentences.  This  is  a 
sure  shot  way  to  lose  readers.  This  does  not  mean  that  you  cannot 
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use  long  sentences.  Sometimes  what  you  have  to  say  cannot  be 
said  any  shorter,  but  use  them  sparingly.  The  objective  is  to  keep 
the  reader's  mind  engaged.  Too  many  short  sentences  can  also  be 
disorienting.  Group  your  thoughts  into  paragraphs.  Keep  a  logical 
flow  from  one  thought  to  the  next. 

Till  you  get  comfortable  and  confident  with  your  writing,  be 
prepared  to  proof  read  what  you've  written.  If  you  are  using 
Microsoft  Word  you  can  also  use  their  Spelling  and  Grammar 
(Press  [F7]  or  Tools  >  Spelling  and  Grammar)  tool  to  check  for 
spelling  and  grammatical  errors.  Remember  that  the  tool  is  just  a 
guide  and  you  will  have  to  make  your  own  judgment  and  decide 
what  is  right.  For  example,  a  general  rule  of  writing  is  to  avoid  pas- 
sive sentences.  MS  Word  may  highlight  certain  sentences  as  pas- 
sive. Your  decision  to  change  it  to  the  active  voice  should  be  depen- 
dant on  the  context  and  not  just  what  MS  Word  says!  Also,  turn  on 
readability  statistics  (Tools  >  Options  >  Spelling  and  Grammar  > 
Show  Readability  Statistics).  This  will  further  help  you  get  a  gen- 
eral idea  about  how  readable  your  post  is.  There  are  three  read- 
ability metrics  that  are  helpful: 

o  Passive  Sentences:  Shows  the  percentage  of  passive  sentences  in 
the  entire  document.  Lower  is  better.  Aim  for  anything  less  than 
5-10% 

o  Flesch  Reading  Ease:  A  measure  of  how  easily  readable  your  doc- 
ument is.  On  a  scale  of  0  to  100,  higher  is  better. 

o  Flesch-Kincaid  Grade  Level:  A  measure  of  how  easily  readable  your 
document  is  to  grade  school  (primarily  US/English  speaking)  kids. 
Lower  is  better.  Aim  for  a  typical  score  of  between  10-12. 

Again,  remember  that  these  tools  are  just  a  guide.  The  final 
decision  is  yours. 

2.2.3  Be  Topical...  Or  Not! 

This  is  one  of  the  great  debates  in  blogging.  Should  blogs  be  per- 
sonal diaries?  Should  they  be  opinions  on  things  of  'popular 
importance'?  Should  they  be  a  description  of  how  bad  your 
lunch  was? 
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We  say,  you  don't  need  to  confine  yourself  to  'genre-ising'  your 
blog.  Write  about  anything  and  everything  you  fancy.  As  long  as 
you're  true  to  your  words,  and  you  feel  that  it's  a  though  that  has 
readership  potential,  go  ahead,  blather  all  you  want.  There  is  also 
a  merit  in  discussing  just  one  topic  like  rock  music,  or  cricket,  or 
bus  travel.  But  decide  where  you  have  more  things  to  write  about, 
consistently,  and  go  with  that. 

What  you  write  about  will  in  part  be  dictated  by  your  blog's 
theme,  your  objectives  (if  any!)  in  maintaining  a  blog  and  of  course 
what's  buzzing  in  your  mental  word  factory.  In  general  if  you 
decide  to  focus  on  a  particular  topic  you  should  stick  to  it.  Though 
of  course,  it  being  a  personal  blog,  going  off  topic  once  in  a  while 
will  be  a  refreshing  change  that  will  break  the  monotony  of  stick- 
ing to  the  same  subject. 

2.2.4  Language  No  Bar 

This  is  the  next  wave  in  blogging.  Regional  language  blogs.  Hindi, 
Marathi,  Tamil,  Chinese,  French,  Spanish,  Swahili.  Blogging  is  not 
just  an  English  language  fad.  Regional  and  foreign  language  blogs 
are  an  untapped  market.  There's  tonnes  of  readers  looking  out  to 
read  content  in  their  own  language.  Desi  Pundit 
(http://www.desipundit.com/),  a  popular  Indian  blog,  is  available 
in,  apart  from  English,  Hindi,  Kannada,  Tamil,  Bangla  and 
Marathi!  Hindi  Blogs  (http://www.hindiblogs.com/)  is  a  free  Hindi 
blog  aggregator  and  is  a  great  place  to  get  into  the  whole  Hindi 
blog  movement. 

2.2.5  Consistency  Pays 

The  blogosphere  is  littered  with  one  post  and  ten  post  blogs.  If  you 
wish  to  make  a  name  or  earn  an  income  from  blogging  you  will 
need  to  be  there  posting  to  your  blog  regularly.  If  today  is  April  and 
your  last  post  was  in  January,  the  likelihood  of  anyone  reading 
your  blog  is  slim  to  nil.  With  blogging,  you  have  to  be  regular. 
Which  is  not  to  say  that  you  should  think  of  it  as  a  daily  chore,  but 
more  that  you  need  to  have  at  least  some  schedule  of  regularity  in 
your  updates.  You  may  choose  to  write  everyday,  or  you  may 
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choose  to  write  once  or  twice  a  week.  Whatever  the  regularity  you 
decide,  stick  to  it.  It  is  the  only  way  you  can  try  and  ensure  regu- 
lar visitors  at  your  blog.  Choose  a  regularity  that  you  are  sure  you 
can  keep. 

2.2.6  Be  Prepared  To  Have  No  Readers! 

At  the  beginning,  it  is  quite  likely  that  the  only  person  who  visits 
your  blog,  is  you.  Things  are  usually  slow  when  it  comes  to  visitors 
on  blogs.  Remember  that  there  are  millions  of  blogs  on  the  web  all 
vying  for  readers'  time,  and  though  you're  not  just  another  blog- 
ger,  you  are  just  another  blogger  in  the  bigger  picture.  To  build  a 
loyal  reader  base  you  need  to  be  persevering  enough  to  go  a  long 
time  with  a  very  few  set  of  visitors.  But  perseverance  does  pay  and 
will  pay  in  the  long  run.  Be  persistent  and  consistent  and  you  will 
see  the  results  soon  enough. 

2.3  Blogging  Etiquette 


Just  like  you  never  leave  the  table  till  the  last  person  has  finished 
eating,  blogging  too  has,  over  the  years,  developed  its  own  eti- 
quette and  mannerisms  that  one  should  keep  in  mind  when 
speaking  to  the  world.  Think  of  the  blog  as  your  newspaper  that  a 
whole  bunch  of  people  are  giving  their  time  to.  You  wouldn't  want 
to  inadvertently  put  them  off  now,  would  you? 

2.3.1  Own  Up  To  Mistakes 

Bloggers  are  an  unforgiving  lot,  especially  those  who've  been 
around  for  a  few  years.  You've  got  to  be  particular  about  any 
claims  you  make  and  make  sure  that  you've  got  your  bases  covered 
and  your  facts  right.  It's  always  advisable  to  stray  from  purposeless 
claim  making,  especially  if  it's  about  some  sensitive  issue.  But  if 
you  do  end  up  making  a  mistake,  own-up  and  own-up  fast. 
Mistakes  are  quick  to  be  noticed  and  quick  to  be  criticized.  They 
can  seriously  damage  your  reputation  as  a  blogger  and  affect  the 
number  of  visitors  you  get  at  your  blog. 
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2.3.2  You  Need  Street-Cred 

As  with  most  things  these  days,  you  need  to  have  some  reputation 
to  make  a  mark.  And  that  reputation  needs  to  be  built.  The  easy 
way  to  build  your  reputation  is  by  becoming  a  expert  in  any  par- 
ticular area  that  you  are  specially  interested  in.  This  is  easy. 
Choose  any  topic  of  interest  and  research  it  on  the  Internet  for  six 
months  and  you  will  know  more  about  it  than  most  people. 
Reputation  as  a  consistent  blogger  with  an  informed  and  well 
articulated  point  of  view  will  more  or  less  guarantee  a  loyal  group 
of  frequent  readers.  You  also  need  good  rep  to  ensure  that  what 
you  say  is  'bought'  by  your  readers.  Otherwise,  you're  just  another 
chap  with  a  big  mouth. 

2.3.3  Don't  Be  Away  Too  Long 

Long  spells  of  no  updates  are  not  recommended.  If  you  must  be 
away  ,  or  are  unable  to  update  for  a  reasonably  long  period  (even 
two  weeks  is  long  in  the  blogging  world  these  days),  let  your  read- 
ers know  that  you  are  going  to  be  away.  You  can't  expect  visitors  in 
the  same  numbers  when  you  haven't  updated  for  a  while. 
Consistency  also  pays  in  building  your  reputation  as  someone  who 
can  be  trusted  to  have  content  regularly.  The  longer  you  stay  away 
the  more  you  risk  losing  readers. 

2.3.4  Be  Inspired,  Don't  Copy 

One  of  the  biggest  turns  offs  to  blog  readers  is  plagiarized  content 
or  using  somebody  else's  material  and  passing  it  off  as  your  own. 
You  have  to  have  your  own  style  when  blogging.  Developing  your 
own  style  and  voice  in  your  writing  will  take  time.  There  are  no 
shortcuts.  Now  this  style  can  be  'inspired'  from  the  writing  style  of 
somebody  else,  but  it  cannot  be  a  direct  rip-off. 

You  just  can't  afford  to  be  seen  as  a  copy-cat.  If  you  want  to  use 
somebody  else's  material  be  sure  to  cite  the  source  and  provide  a 
link  back  to  the  site  from  where  you  got  the  information.  If  you 
want  to  directly  use  the  text  of  what  is  said  on  the  other  cite 
enclose  it  in  quotes  and  preface  it  with  something  like 
"xyz.com  reports"  or  "according  to  xyz.com"  and  so  on. 
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2.3.5  Be  Controversial,  but  careful 

Being  controversial  is  sometimes  a  sign  of  independence.  Of  course, 
many  times  it's  an  attempt  to  get  popular  quickly  and  cheaply  If  you 
decide  to  be  controversial— for  whatever  reason:  to  increase  the  pop- 
ularity of  your  blog,  because  you  strongly  feel  about  something  or 
any  other  reason— do  not  lose  your  sense  of  civility.  It's  true  that 
your  blog  is  like  your  own  kingdom  and  what  you  say  on  it  is  entire- 
ly within  your  right  to  expression.  However,  if  you  have  voices  of  dis- 
sent on  your  blog  you  should,  as  a  matter  of  courtesy,  allow  them  to 
be  aired.  Don't  just  allow  positive  comments.  Be  ready  to  handle 
both  the  praise  and  criticism.  Of  course  you  may  choose  to  edit  or 
delete  comments  that  are  full  of  four  letter  words  and  foul  lan- 
guage. Allowing  both  praise  and  criticism  on  your  blog  will  send 
clear  signals  to  your  readers.  You  will  jump  up  in  their  esteem  as  a 
serious  blogger  who  is  willing  to  allow  discussion  both  sides  of  an 
issue.  Otherwise,  you  risk  losing  their  respect  and  being  labeled  as 
a  propaganda  swilling,  pompous,  self-adulatory  windbag! 

Professional  blogging  usually  means  that  you  are  becoming  an 
authority  on  some  specific  topic  area.  This  will  mean  that  at  times 
you  will  need  to  take  the  extra  effort  to  do  stuff  which  you  may 
consider  tedious,  boring  and  not  cool.  For  example  as  part  of  your 
blog  you  may  be  required  to  review  different  graphic  designer  soft- 
ware tools.  It  maybe  that  you  have  a  preference  for  one  particular 
tool  and  really  dislike  another.  You  will  need  to  be  objective  and  be 
able  to  articulate  why  you  dislike  a  particular  and  learn  to  sepa- 
rate the  "facts  from  the  fiction"  of  your  personal  likes  and  dislikes. 
That  is  not  to  say  you  should  not  express  your  likes  and  dislikes. 
One  of  the  advantages  of  being  a  popular  blogger  is  the  level  of 
authority  that  you  can  command  with  your  reader  population.  If 
you  can  clearly  state  why  you  dislike  something  it  will  get  your 
fans  thinking  along  those  lines  and  they  may  agree  with  you.  Of 
course  they  may  also  disagree. 

2.3.6  To  allow  comments  or  not 

Allowing  or  disallowing  people  from  commenting  on  your  blog 
will  depend  on  a  number  of  factors  including:  its  popularity  and 
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your  personal  preferences.  Some  blogs  do  not  allow  comments,  as 
they  are  more  in  the  information  posts.  In  very  popular  blogs, 
comments  are  often  disabled  as  the  number  of  comments  for  each 
single  post  can  exceed  be  in  100s  and  the  blog  author  may  not  have 
the  time  to  moderate  all  the  comments.  Some  disable  comments 
but  provide  the  option  of  Trackback  links.  The  trackback  link  will 
enable  you  to  write  your  own  blog  post  referring  to  another  blog 
and  post  a  link  back  to  your  post  on  the  other  blog. 

2.4  Professional  Blogging 


Unbelievable  as  it  may  sound,  there  are  many  people  making  a  full 
time  living  and  income  from  blogging.  The  road  to  financial  inde- 
pendence through  blogging  however  is  not  easy.  The  primary 
requirement  is  a  change  in  mindset.  You  have  to  stop  thinking  like 
an  employee  and  start  thinking  like  an  entrepreneur.  To  rely  on 
your  blog  as  your  sole  source  of  income  will  require  to  you  to  focus 
all  your  efforts  in  this  direction. 

Of  course  since  blogging  involves  the  written  word  you  will 
need  to  practice  writing.  And  there  is  no  better  way  to  do  that  than 
by— what  else— maintaining  a  blog.  Inculcating  the  habit  of  writ- 
ing will  help  you  cross  the  first  major  milestone  on  your  road  to 
blogging  success. 

It  is  a  good  idea  to  write  down  a  formal  set  of  objectives  on 
what  you  want  to  do  with  your  blog  and  where  you  want  it  to  go. 
Take  a  look  Avinash  Kaushik's  goals  for  his  blog,  Occam's 
Razor— http://www.kaushik.net/avinash/blog-goals.  He  had  set 
up  two  types  of  goals— a  quantitative  and  a  qualitative  goal.  The 
quantitative  goal  aimed  to  break  into  the  top  10,000  at 
Technorati  by  end  2006.  He  reached  the  top  5,000  by  end 
October  2006.  He  had  a  qualitative  goal  of  getting  3  people  to 
comment  on  his  blog,  by  October  end  he  was  getting  average  9 
comments  per  post. 
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Goal  setting  will  help  clarify  and  remove  doubts  about  what 
the  blog  is  supposed  to  do.  Start  with  a  plan  and  be  ready  to 
change  it  if  things  are  not  working  out  expected.  This  is  the  entre- 
preneurial mind  set.  The  Web  and  blogging  is  a  highly  fluid  and 
dynamic  environment  and  you  have  to  be  on  your  toes  to  find  out 
the  latest  opportunity  that  you  can  capitalize  on. 

To  be  a  professional  blogger  the  first  requirement  is  to  have  tons 
of  visitors.  This  can  be  achieved  only  one  way.  Have  plenty  of  good 
original  content  that  is  readable  again  and  again.  When  you  start 
out  blogging  this  is  your  primary  goal.  To  build  traffic.  See  Chapter 
4  and  5  for  more  details  on  some  techniques  to  attract  visitors. 

Attracting  visitors  will  naturally  mean  deciding  on  your  topic 
area  or  niche.  To  decide  on  your  niche  is  no  small  task.  As  a  gen- 
eral rule  of  thumb,  chose  a  niche  where  you  have  some  level  of 
interest.  This  is  a  motivational  factor  that  can  make  or  break  your 
blog.  As  long  as  you  are  able  to  consistently  sustain  a  level  of  inter- 
est in  a  chosen  subject  area  you  will  be  able  to  blog  on  it.  The  next 
step  is  to  define  your  audience  in  as  broad  terms  as  possible.  For 
example  if  you  are  a  Photoshop  fan  and  you  want  to  blog  on  it— it 
might  be  a  better  choice  to  keep  your  blogging  to  the  entire  gam- 
bit of  Graphic  Designing.  Thus  you  will  not  only  be  able  to  main- 
tain the  interest  level  you  will  also  have  a  much  wider  range  of  top- 
ics to  chose  from.  Additionally,  your  audience  will  not  be  just  lim- 
ited to  Photoshop  users. 

If  you  think  that  you  are  not  up  to  the  task  of  doing  all 
required  to  make  money  from  your  blog  there  are  plenty  of  com- 
panies, organizations  and  blogging  networks  that  are  looking  for 
bloggers  to  hire.  Of  course,  this  does  mean  that  you  need  to  have 
some  level  of  writing  skills  and  ability  to  blog  consistently.  People 
who  will  want  to  hire  you  as  a  blogger  will  be  looking  for  samples 
of  your  work.  Ideally,  this  should  be  available  on  your  blog  itself. 
Not  only  will  this  be  good  practice  for  your  writing  skills,  it  will 
also  provide  you  with  a  ready  resume  that  you  can  point  potential 
employers  to.  Your  blog  can  also  serve  as  a  ready  reference  for  non- 
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blogging  jobs  like  copy  writing  or  technical  writing.  One  of  the 
advantages  (and  possibly  a  disadvantage  as  well)  is  that  most  writ- 
ing /  blogging  jobs  do  not  require  a  formal  college  degree.  The 
employer  will  be  more  interested  in  your  creative  ability  and 
knowledge  of  the  subject. 

Finally,  do  not  give  up  your  day  job  just  yet.  Success  in  blogging 
is  not  a  short-term  possibility.  You  will  need  to  "nurture  and 
water"  your  blog  so  that  it  grows  both  in  content  quality  and  read- 
ership. A  formal  written  objective  will  help  keep  you  focused  on 
the  task  and  enable  you  to  benchmark  yourself  for  success.  Pay 
attention  to  what  is  happening  and  analyze  the  reasons  for  success 
so  that  you  can  build  on  it  as  well  as  the  reasons  for  failure  so  that 
you  can  take  corrective  action.  The  road  to  becoming  a  successful, 
financially  independent  blogger  is  long  and  hard  but  the  rewards 
of  reaching  your  goal  can  be  very  satisfying. 
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As  we'll  repeat  a  couple  of  times  in  this  chapter,  we  can't  really 
teach  you  how  to  create  a  good  blog.  But  we  can  give  you  some 
pointers.  What  follows  is  just  rough  guidelines  for  the  first-time 
bloggers;  take  that  statement  as  a  disclaimer! 
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3.1  Content,  Design,  And  The  Title 


Like  most  of  what  we'll  be  talking  about  here,  the  title,  and  the 
design  reflecting  the  content,  are  important  considerations.  You'll 
realise  the  importance  of  making  the  content  go  with  the  design 
when  you  see  a  blog  that  doesn't  follow  the  rule.  You  don't  want 
to  have  a  hate  blog  with  flowers  in  the  background,  do  you?  No, 
jokes  apart,  if  you're  going  to  be  blogging  about  your  dreams  and 
such,  flowers  will  grace  the  background  well.  If  you're  writing 
about  something  serious— say  science  and  technology— keep  the 
design  spartan,  with  possibly  a  picture  or  two  that  indicate(s)  what 
your  blog  is  about.  As  an  aside,  we've  seen  Web  pages  about  Web 
design  that  aren't  well-designed  themselves! 

The  colour  of  the  background,  the  background  image(s),  the 
font(s),  the  placement  of  items— all  go  into  the  making  of  a  good 
blog.  As  a  corollary,  you  should  decide  on  what  you're  going  to 
write  about  before  you  go  about  designing  it. 

As  for  what  you  should  put  on  your  page  besides  text,  use 
common  sense.  Just  one  example:  if  your  blog  is  light-hearted, 
you  might  want  to  include  such  things  as  "my  current  mood";  if 
you're  very  young,  it's  perfectly  fine  to  animate  the  emoticon  as 
well,  on  a  MySpace  blog,  for  example.  Now  if  you're  45  and  are 
blogging  about  politics,  the  "current  mood"  thing  is,  we  think,  a 
rather  bad  idea! 

Another  aside:  a  balance  you  should  strive  to  strike.  You  need 
to  determine  who  your  readers  will  be,  and  blog  for  them.  At  the 
same  time,  you've  got  to  let  your  identity  come  through.  It's  up  to 
you  how  you'll  achieve  that  balance— the  sweet  spot. 

Coming  to  the  title,  we  should  mention  that  it's  in  general  not 
a  good  idea  to  use  a  grandiose  title  for  your  blog,  such  as  "The 
World  According  To  Me."  No-one  likes  narcissistic  titles...  or  a 
cliched  one  like  "Life,  The  Universe,  And  Everything,"  or  any  of  its 
variants.  "My  blog"  or  "(your  name)'s  blog"  is  also  boring.  Either 
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make  the  title  accurately  reflect  your  blog's  content,  or  try  and 
come  up  with  a  genuinely  creative  one! 

3.2  Topic,  Focus,  Style,  Structure 


We're  assuming  here  that  you  aren't  intending  to  write  some- 
thing like  a  personal  diary,  which  millions  of  bloggers  do.  If  that 
is  indeed  your  intent,  you  can  afford  to  style  your  content  any 
way  you  like— there  are  no  tips  we  need  to  give  you,  because  it's 
entirely  personal. 

What  we  are  assuming  is  that  you  want  to  make  a  name  for 
yourself,  be  someone  in  the  blogosphere.  That  you  want  to  write  a 
blog  that  will  educate  and  entertain,  and  that  people  will  want  to 
come  back  to— regularly. 

In  this  latter  case,  you  need  to  decide  on  a  topic.  Personal  blogs 
can  be  pretty  random,  but  like  we  said,  blogs  of  the  latter  type 
should  have  a  topic,  a  focus. 

We're  not  saying  every  single  post  should  be  focused.  But  it's  a 
good  thing  if  many  or  most  of  them  are.  The  reason  for  this  is  that 
readers  come  to  expect  something  from  your  blog.  Say  you  have  a 
technology-focused  blog  with  an  RSS  feed,  and  people  subscribe  to 
it.  They  don't  want  to  see  posts  about  your  dog  popping  up  every 
now  and  then,  do  they?  A  little  digression  now  and  then,  though, 
is  strictly  OK.  Occasional  digressions  of  the  personal  kind  can  lend 
character,  if  done  right. 

If  you  want  to  write  about  two  or  more  things  on  the  same 
blog,  it's  a  good  idea  to  segregate  them  into  sections.  The  blog  will 
seem  pretty  random  otherwise,  which  is  not  a  good  thing  if  you're 
into  serious  blogging.  Unless  you  deliberately  want  to  make  a 
totally  random  blog;  but  in  this  case,  you  need  to  have  the  writing 
skills  to  grip  the  reader's  attention— which  can  only  develop  over 
time.  If  you're  a  first-time  writer,  you're  better  off  keeping  your 
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blog  focused.  In  fact,  you  get  the  license  to  be  random  only  when 
you're  famous  enough! 

We  now  come  to  the  idea  of  style.  There  are  three  important 
points  here:  decide  on  one  initially,  develop  it,  and  stick  to  it. 

Just  like  we  said  the  content  of  your  blog  should  go  with  the 
design,  your  style,  too,  should  go  with  the  content.  You  don't  want 
a  philosophical  or  preachy  tone  on  a  technology  blog.  You  don't 
want  a  serious  tone  on  a  blog  about  your  dreams.  And  so  on. 
Second,  you  should  know  that  your  style  will  develop  over  time- 
so  it's  a  good  idea  to  do  a  trial  run  before  actually  setting  up  your 
permanent  blog.  Blog  with  all  seriousness  on  this  "trial"  blog, 
then  critically  appraise  it  yourself.  Ask  friends  what  they  think  of 
it,  whether  it  reflects  you,  and  whether  it's  in  keeping  with  the 
content.  Most  importantly,  ask  yourself  whether  you  would  come 
back  to  a  blog  like  yours! 

The  third  point  here  is  about  sticking  to  your  style.  Most  writ- 
ers have  a  style.  Consider  a  novel  author.  His  style  might  vary 
somewhat  across  books,  but  within  a  book,  you'll  seldom  see  the 
style  varying.  The  reason  it  shouldn't  is,  again,  about  readers' 
expectations:  they  get  into  a  certain  "mood"  when  reading  some- 
thing you've  written.  That  mood  should  be  satisfied,  as  it  were. 

Style  must  be  consistent  within  single  posts,  as  well  as  across 
your  posts.  We  can't  emphasise  this  enough:  style  creates  identity, 
and  your  identity  is,  of  course,  what  separates  you  from  other  blog- 
gers  writing  about  things  similar  to  what  you're  writing  about. 
Naturally,  this  isn't  the  place  to  discuss  how  to  develop  a  style- 
there  are  many  good  books  out  there  that  can  help  you  with  that. 
Ditto  for  structure— you'll  just  need  to  practise. 

We'll  give  you  two  examples,  though:  one  of  improper  struc- 
ture and  one  of  inconsistent  style.  Take  the  following  paragraph, 
from  http://www.island-of-freedom.com/schopen.htm. 
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"Arthur  Schopenhauer  is  frequently  referred  to  as  a  pessimist 
who  inaugurated  an  emphasis  on  the  will  in  modern  philosophy. 
His  early  education  was  in  France  and  England;  he  entered  the 
University  of  Gottingen  as  a  medical  student  but  transferred  to 
Berlin  in  1811  to  study  philosophy.  His  thesis  was  written  in  1813. 
(Point  1.)  Though  she  had  bitter  and  antagonistic  relations  him, 
his  mother  established  a  salon  at  Weimar  which  allowed  him  to 
meet  literary  figures,  including  Johann  Wolfgang  von  Goethe, 
whose  conversations  inspired  Schopenhauer's  On  Vision  and 
Colours  in  1816.  The  World  as  Will  and  Representation,  his  major 
work,  appeared  in  1818.  (Point  2.)  After  his  father's  death  he  devot- 
ed himself  entirely  to  philosophy,  being  able  to  live  comfortably 
on  his  inheritance.  (Point  3.)  When  he  applied  to  become  a  lectur- 
er at  the  University  of  Berlin,  he  was  accepted  by  a  committee 
which  included  Hegel  as  a  member." 

Look  at  the  three  Points  above.  At  Point  1,  the  writer  jumps 
from  "thesis"  to  "mother."  At  Point  2,  there  is  a  leap  from  "his 
major  work"  to  "his  father's  death."  At  Point  3  is  the  worst 
offence:  the  writer  was  talking  about  the  man  living  on  an  inher- 
itance; how  could  he  have  gone  back  to  when  the  man  "applied 
to  become  a  lecturer"? 

Then,  here's  an  example  lifted  from  www.cs.toronto.edu/com- 
pling/Publications/Abstracts/Papers/Glover+Hirst-96-abs.html: 

An  example  of  stylistic  inconsistency  can  be  seen  in  the  following  sen- 
tence, which  is  from  a  brochure  given  to  hospital  patients  who  are  to  under- 
go a  cardiac  catheterization.  (The  parenthesised  numbers  are  ours,  to  refer 
to  the  individual  clauses.) 

(1)  Once  the  determination  for  a  cardiac  catheterization  has  been  made,  (2) 
various  tests  will  need  to  be  performed  (3)  to  properly  assess  your  con- 
dition prior  to  the  procedure. 

Clause  1  and  (to  a  slightly  lesser  extent)  clause  3  are  in  medical  talk, 
as  if  in  a  formal  communication  from  physician  to  physician;  clause  2  is 
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much  more  informal,  and  is  expressed  in  ordinary  lay  language.  The 
effect  of  the  two  styles  mixed  together  in  the  one  sentence  is  a  feeling  of 
incongruity— which  was  presumably  not  intended  by  the  author  or 
authors.  This  example,  however,  is  unusual  in  its  brevity.  More  often,  the 
problem  of  inconsistency  emerges  only  over  longer  stretches  of  text,  espe- 
cially where  the  granularity  of  the  multiple  authorship  is  at  the  para- 
graph, section,  or  chapter  level. 

This  should  give  you  an  idea  of  what  exactly  we're  referring  to 
when  we  mean  inconsistency  in  style. 

3.3  What  To  Blog  About 


The  first  consideration  here  is  whether  you  want  to  report  on 
what's  going  on  all  over  the  Internet,  that  is,  regurgitating  con- 
tent, or  whether  you  want  to  churn  out  original  content. 

The  former  isn't  as  bad  as  it  sounds— "regurgitated"  is  just 
the  technical  word  we're  using.  It  essentially  means  you're 
aggregating  content  and  links,  with  some  of  your  own  com- 
mentary, of  course.  What  gets  created  is  one  place  for  people 
with  a  particular  interest  to  visit,  instead  of  them  going  about 
all  over  the  Net  looking  for  the  interesting  stuff.  What  will  be 
the  personal  and  distinguishing  aspect  here  is,  of  course,  your 
commentary:  a  blog  that  just  aggregates  can  be  pretty  boring. 
Besides,  it  will  not  have  an  identity. 

If  you're  planning  on  writing  original  stuff,  amongst  other 
things,  you  should  be  a  good  writer.  That's  about  all  we  can  say 
here.  Do  some  introspection  and  self-analysis:  are  you  a  good 
writer?  Ask  your  friends— close  ones,  who'll  tell  you  the  truth— do 
they  think  you're  a  good  writer?  It's  a  bad  idea  to  jump  into  origi- 
nal writing  without  some  writing  flair  and  experience.  The  idea  of 
a  blog  of  your  own— with  entirely  your  writing  on  it— may  seem 
very  appealing  indeed,  but  it  will  be  just  lost  in  the  clutter  if 
you're  not  what  people  call  a  good  writer.  Naturally,  you  can 
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develop  your  skills,  and  if  you  try  your  hand  at  writing,  you  might 
even  discover  that  you  do  have  the  flair.  It's  something  like  play- 
ing a  musical  instrument:  it  comes  naturally  with  some  people; 
for  some,  it's  just  a  matter  of  practice  before  they  become  a  pro; 
and  some  people  will  remain  mediocre  players  however  hard  they 
try.  We're  telling  you  like  it  is! 

Next  up  is  some  rather  obvious  advice:  blog  about  what  you're 
most  comfortable  with,  what  you're  most  passionate  about,  and 
what  you  know  about.  (These  will  help  the  cause  if  you're  a  less- 
than-perfect  writer.)  Looking  at  it  the  other  way,  don't  create  a 
blog  on  some  topic  just  because  you  want  to  be  known  as  a  writer 
on  that  topic.  It'll  show  at  some  point  or  the  other  that  the  topic 
isn't  your  core  competency,  as  it  were. 

To  belabour  the  point,  the  topic  should  be  such  that  your  hand 
moves  freely  along  the  keyboard  as  you  think  about  it.  Now  pas- 
sion and  knowledge  can,  in  certain  cases,  compensate  for  each 
other:  people  will  read  your  blog  even  if  it's  written  a  dry  manner 
if  it  conveys  a  good  deal  of  fresh,  authentic  information.  The  other 
way,  if  you're  really  passionate  about  something,  you  can  earn  a 
readership  even  if  your  coverage  is  less  than  complete. 

Don't  let  the  idea  of  "letting  your  knowledge  out"  bother  you. 
On  a  cynical  but  realistic  note,  it's  unlikely  that  no-one  else  on  the 
Internet  knows  what  you  know— if  it's  worth  knowing,  it  probably 
is  out  there  in  some  form  or  the  other! 

Another  important  point  is  not  to  fear  being  lost  in  the  crowd. 
We've  come  across  people  who  don't  blog  on  their  favourite  topic 
because  "there  are  too  many  of  them  out  there."  This  shouldn't  be 
a  deterrent— it's  a  challenge!  It's  a  challenge  on  two  counts— using 
your  writing  and  other  skills  to  turn  the  topic  into  something  so 
interesting  that  people  will  read  you  instead  of  someone  else,  and 
using  your  knowledge  to  bring  out  at  least  some  gems  that  the 
others  haven't  touched  upon. 
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Finally,  remember  that  a  good  blog  on  a  little-discussed  topic, 
one  that  caters  to  a  niche  audience,  has  a  good  chance  of  being  a 
success.  It's  as  with  anything  else— if  you  don't  have  too  much  com- 
petition, you  can  create  your  own  space.  Think  about  uncommon 
things  that  interest  you. 

3.4  Links  And  Sources 


Depending  on  your  writing  style,  you'll  need  fewer  or  more  links 
in  your  blog  posts.  If  you  mostly  write  (hopefully  thoughtful  and 
thought-provoking)  essays,  which  are  almost  entirely  personal 
opinions,  you  won't  need  too  many  links.  But  if  your  blog  is  more 
conventional,  you'll  probably  want  to  link  a  lot. 

For  example,  if  you  maintain  a  technology  blog,  you  might 
want  to  incorporate  a  lot  of  links— some  links  at  the  end  of  the 
page  for  more  on  the  topic,  and  the  post  itself  peppered  with  links 
here  and  there,  pointing  to,  say,  Answers.com,  or  Wikipedia.  The 
links  along  your  post  should  serve  a  purpose:  to  make  some  terms 
clear,  or  to  lend  credence  to  your  post. 

Do  not  overdo  it!  Most  people  find  too  many  links  a  put-off.  For 
example,  on  Wikipedia,  half  the  words  seem  to  be  links— if  an  arti- 
cle says  so-and-so  died  on  the  4  th  of  January,  the  word  "died"  might 
probably  link  to  the  Wikipedia  entry  for  "death."  This  might  work 
on  a  site  such  as  Wikipedia,  but  it's  a  bad  idea  for  a  blog.  Strike  the 
balance.  Try  and  put  in  just  the  right  number  of  links. 

Sources  are  a  must.  As  it  is,  the  Web  can  sometimes  seem 
chaotic,  and  there  is  mass  confusion  over  some  topics:  you  don't 
want  your  post  to  add  to  the  confusion.  If  it's  a  personal  opinion, 
indicate  that  clearly  either  by  explicitly  stating  the  fact,  or  by  let- 
ting it  emerge  in  the  way  you  write.  If  it's  not  just  a  personal  opin- 
ion, you  should  definitely  quote  your  sources  and  hyperlink  them. 
Remember  here  that  the  more  credible  your  source,  the  more 
credible  your  blog  post  will  be— naturally. 
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Linking  to  or  quoting  other  blogs  is  sometimes  a  good  idea.  If 
you  find  something  on  someone  else's  blog  that  you  find  interest- 
ing, and  choose  to  write  about  it  yourself,  it  takes  just  a  modicum 
of  humility  to  quote  the  other  person  and  attribute  the  idea  to 
him  or  her.  It  really  shouldn't  matter  to  you  "who  got  there  first": 
it  will  not  if  honesty  is  among  your  priorities.  What  is  a  bad  idea 
is  to  quote  another  blog  entirely.  No-one  needs  that— a  link  with 
some  commentary  will  do.  Ditto  for  news  items  you're  bringing  to 
the  attention  of  your  readers. 

Again,  it's  sometimes  a  good  thing  to  quote  a  little  bit  of  the 
other  item,  link  to  the  page  it  has  been  lifted  from,  and  then  talk 
about  the  part  you  quoted  and  why  it  is  interesting  (to  you  and/or 
your  readers).  You'll  see  this  often  on  many  well-made  blogs. 

View  some  popular  bloggers'  blogs  to  see  how  they  link  to 
other  pages  or  blogs,  and  how  they  quote  their  sources.  You  should 
get  the  general  idea. 

3.5  Articulateness 


We  cannot  teach  you  how  to  be,  but  you  need  to  be  articulate  if 
your  blog  is  to  be  a  success.  This  has  several  distinct  aspects  to  it: 
don't  use  overly  long  sentences  to  sound  wise.  Don't  write  as  you 
would  speak,  unless  it's  a  very  personal  blog  about,  say,  your 
dreams  (which  kind  we're  not  really  talking  about  here).  Too  much 
slang  is  a  definite  no-no.  Clarity,  precision,  and  conciseness  are 
important.  And  so  on. 

While  we're  telling  you  not  to  sound  wise,  we're  also  telling 
you  that  writing  with  some  authority  is  always  a  good  thing. 
People  don't  want  to  be  left  wondering.  Here's  an  example:  instead 
of  saying  "there's  some  confusion  about  this,  and  I'm  not  sure 
what's  going  on,"  dig  a  little  deeper  and  try  and  clear  that  confu- 
sion. If  you're  not  able  to,  be  absolutely  clear  about  it:  "This  is 
something  I  don't  have  a  clear  answer  to— do  let  me  know  if  you 
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come  across  something  that  will  clear  the  air  a  bit."  This  even  adds 
an  interactive  element,  and  can  spark  off  a  discussion  right  in  the 
comments  section  of  your  blog. 

Talking  about  authority  in  a  little  detail,  there  are  two  aspects 
to  it:  one  is  that  you  should  write  a  post  after  having  researched 
enough  about  it,  or  if  you  already  know  enough  about  the  topic  at 
hand.  The  other  is  the  language  aspect  of  it:  you  want  your  read- 
ers to  feel  they're  getting  the  best  content  out  there,  so  choose 
your  words  with  care. 

At  the  same  time,  quote  your  sources,  like  we  said  before.  No- 
one  likes  pronouncements  that  aren't  backed  up  by  facts:  if  it's  an 
original  idea,  make  sure  you  go  into  sufficient  detail  to  make  it 
believable. 

A  corollary  of  being  articulate  is  that  you  shouldn't  ramble. 
Let's  emphasise  it:  you  must  not  ramble— your  readers  will  not  like 
it.  Rambling  is  a  mistake  too  many  bloggers  make,  being  carried 
away  by  the  whole  idea  of  the  blog  being  a  platform  for  all  their 
thoughts.  Give  your  readers  a  thought:  this  is  2007,  and  people  are 
busy.  They  want  good  content— they  have  no  time  to  wade  through 
your  ramblings.  By  "rambling,"  we  specifically  mean  going  off 
topic  too  often  and  for  too  long.  If  the  "off-topics"  interest  you  suf- 
ficiently, write  another  blog  post  about  those. 

A  suggestion  here  if  a  topic  has  too  many  sub-topics:  write  lit- 
tle posts  on  each  of  them,  and  link  to  all  of  them  in  your  main 
post.  But,  to  repeat,  each  individual  post  should  be  self-contained. 
(Remember  what  we  said  about  focus.)  A  reader  must  never  be  left 
wondering  what  that  was  all  about. 

Of  course,  some  people  like  to  ramble,  and  use  their  blogs  as 
their  online  diaries.  Blogs  with  names  such  as  "The  Random 
Ramblings  Of..."  are  all  too  common.  If  you  feel  the  need  to  vent, 
to  "get  it  out  of  your  system,"  use  a  separate,  most  private  blog— 
which  will,  in  all  probability,  not  be  a  roaring  success. 
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A  final  point:  choose  your  words  and  "level"  of  language  depend- 
ing on  your  intended  readership.  You  don't  want  your  readers  need- 
ing to  refer  to  a  dictionary  as  they're  reading  your  post— and  neither 
do  you  want  to  sound  simplistic  to  a  sophisticated  crowd. 

3.6  Follow  The  Rules... 


...  of  grammar  and  punctuation  and  so  on.  This  point  is  an  oft-over- 
looked one:  you'll  see  many  blogs  that  don't  bother  with  proper 
punctuation  and  paragraph  breaks  and  so  on,  but  you  will  notice 
that  the  best— and  most  well-written— blogs  do  follow  these  rules. 

It's  simple.  There  exist  readers  who  can't  differentiate  between 
a  grammatically  perfect  blog  post  and  one  that's  written  in  a 
hurry  with  little  attention  being  paid  to  such  things  as  commas 
and  full-stops,  and  those  people  won't  care.  Yes,  you  aren't  doing 
them  a  favour  by  punctuating  correctly.  But  what  about  that  part 
of  your  readership  that  does  care  for  such  things?  Poor  language 
will  certainly  be  a  put-off. 

It's  not  to  sound  wise  or  very  well-educated:  it's  just  that  some 
people  are  linguistically  sensitive,  and  are  put  off  by  laxity  in 
grammar  and  punctuation.  For  best  results,  therefore,  do  spell- 
checks  before  posting.  Microsoft  Word  doesn't  do  a  terrific  job 
with  its  grammar  checking  feature,  but  one  must  admit  it  can 
help  with  common  errors— you  could  try  using  that  feature. 

Coming  to  a  more  important  point,  we  think  there's  no 
famous  blogger  out  there  who  uses  SMS-speak,  or  teen-speak,  or 
whatever  you  might  care  to  call  it:  "ur"  for  "your"  and  such.  Avoid 
such  language  like  the  plague,  even  if  more  and  more  people  seem 
to  be  getting  used  to  it!  To  a  sensitive  eye,  it  looks  crass  and  uned- 
ucated. An  un-capitalised  "I"  could  mar  your  blog  when  it  comes 
to  such  people!  Again,  you  don't  need  to  care  about  people  who 
don't  care— no-one's  going  to  tell  you,  "you  shouldn't  have  capi- 
talised that  T"! 
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Go  through  your  blog  post  once  or  even  twice  before  posting. 
Almost  all  people  find  errors  the  first  time  they  read  what  they've 
written.  And  it's  not  just  for  the  errors:  you  might  even  begin  to 
have  doubts  about  the  content— "Does  that  merit  discussion?" 
"Have  I  written  too  little  about  this?"  "Will  my  readers  understand 
this  point?"  And  so  on.  Edit  your  own  work— you'll  be  surprised 
how  much  of  a  difference  this  can  make. 

From  http://snipurl.com/bloglll,  here  are  10  good  rules  to  fol- 
low with  a  blog. 

1.  Use  descriptive  headlines  that  reveal  the  point  of  the  article 
without  further  reading;  the  key  here  is  to  create  micro-content 
that  can  fare  well  on  its  own.  (An  example  of  a  good  title  is  "Edit 
Captions  in  Picasa  Web  Albums"  used  at  the  unofficial  Google 
System.  An  example  of  a  bad  title  is  the  official  Google  blog's 
"Greetings,  Earthlings!")  Keep  in  mind  the  headline  maybe  read 
in  an  RSS  reader,  a  news  portal  which  aggregates  content,  a 
search  result,  your  blog  archive,  a  bookmark  and  so  on,  and  it 
may  be  surrounded  by  dozens  of  other  headlines. 

2.  Write  in  inverted  pyramid  style:  first  get  to  the  point  and  men- 
tion the  core  ideas,  then  fill  in  the  details  in  later  paragraphs. 
The  first  and  second  sentence  should  allow  people  to  decide  if 
they  want  to  continue  reading  this. 

3.  The  first  link  is  the  one  most  people  click  on,  so  it  should  also 
be  the  main  link  for  your  article.  Also,  too  many  links  too  close 
to  each  other  diffuse  your  point  and  make  you  less  of  a  filter, 
and  a  (news)  blog  should  always  be  a  filter  for  others. 

4.  In  each  longer  post,  re-introduce  core  ideas  you  mention  because 
your  readers  come  from  all  walks  of  life  and  may  not  be  up-to-date 
(e.g.  they  may  read  your  archived  post  half  a  decade  from  now 
coming  from  a  search  engine).  It's  better  to  say  "The  Electronic 
Frontier  Foundation  yesterday  announced ...  the  EFF  also  said  that 
..."  than  to  say  "The  EFF  announced...  the  EFF  also  said  that 
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5.  Use  lists,  images,  tables,  sub-headlines,  examples,  indented 
notes,  indented  quotes,  icons,  colours,  bold  and  italics  to  light- 
en up  your  article  and  make  it  easier  to  scan  it.  Don't  expect 
everyone  to  cling  to  every  of  your  words;  instead,  you  can  expect 
a  large  part  of  your  readers  to  sit  at  the  office,  a  coffee  in  one 
hand  and  the  mouse  in  the  other,  trying  to  get  up  to  speed  at 
nine  in  the  morning. 

6.  With  a  global  audience  it's  never  a  good  idea  to  only  use  sophis- 
ticated words  not  everyone  may  know.  Some  of  your  readers  may 
speak  English  only  as  second  language.  They  may  want  to  learn 
new  words,  but  it  shouldn't  come  at  the  price  of  missing  your 
post's  point.  (If  you  only  speak  English  as  second  language  to 
begin  with,  following  this  rule  might  be  much  easier.) 

7.  Credit  your  sources  with  a  mention  and  link.  As  opposed  to 
mainstream  news  posts,  bloggers  usually  tell  where  they  got  the 
story  from. 

8.  Mark  updates  and  changes  (and  do  update  and  change  when 
readers  find  something  wrong  in  your  writing). 

9.  Spell-check  your  posts,  and  read  them  for  clarity  once  or  twice 
before  posting.  An  error  now  and  then  isn't  bad  but  the  less 
fewer  errors,  the  more  quickly  people  will  be  able  to  read  and 
understand  your  article. 

10.  To  practically  all  of  these  rules  there  are  exceptions.  For  exam- 
ple, when  your  post  is  very  humorous  in  tone  and  has  a  punch 
line,  you  may  specifically  not  want  to  give  it  away  in  the  title. 
Or  when  you're  writing  a  longer  essay,  you'll  just  have  to  live 
with  the  fact  that  you  won't  be  able  to  "cut  to  the  chase"  in  the 
first  paragraph.  Another  exception  is  that  it's  not  really  neces- 
sary to  mark  every  change,  e.g.  when  you  fix  a  typo  somewhere 
in  the  text,  or  when  you  just  posted  10  seconds  ago.  Not  every 
post  needs  an  image,  etc.  etc.  And  sometimes,  breaking  the 
rule  is  a  conscious  style  element. 
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3.7  Your  Opinion... 


This  is  probably  one  of  the  hardest  things  to  achieve  when  it 
comes  to  blog  writing.  We're  talking  about  the  balance  between 
having  an  opinion  and  being  neutral. 

On  the  one  hand,  you  need  to  have  an  identity,  and  therefore 
some  opinion  about  the  topics  you  write  about.  A  piece  of  writing 
is  bland  without  an  opinion  of  some  sort.  On  the  other  hand,  do 
your  readers  want  the  facts  or  do  they  want  your  opinion?  Then, 
there's  the  issue  of  your  readership:  if  you  have  an  opinion  or  sen- 
timent you  constantly  air  throughout  all  your  posts,  you'll  have 
loyal  readers  who  subscribe  to  that  same  opinion.  At  the  same 
time,  you'll  lose  all  your  other  readers. 

Another  thing  to  consider  is  that  constantly  airing  your 
opinions  could  be  a  put-off  for  the  mere  reason  that  it  might 
sound  self-aggrandising.  And  that's  something  you  definitely 
don't  want  if  your  blog  is  to  be  a  success  with  the 
Internet/Blogging  community  at  large. 

There  are  several  answers  to  the  question.  First,  you  will  need  to 
identify  who  will  read  your  blog,  and  voice  (or  silence)  your  opin- 
ions accordingly.  Second,  never  ever  post  an  opinion  that  sounds 
like  a  fact!  This  happens  all  too  often— you'll  see  a  post  that  says, 
"The  top  ten  reasons  the  PS3  will  not  succeed."  Then  you'll  see  a  list 
of  reasons,  without  any  sources.  Yes,  such  posts  are  interesting,  but 
you  need  to  at  least  throw  in  a  few  words  to  indicate  that  it  is  your 
opinion:  "There  are  several  reasons  I  believe  the  PS3  will  not  suc- 
ceed. I  can't  say  for  sure,  of  course,  but  here  goes..."  That,  as  an 
introduction  to  the  post,  is  valuable.  And  then,  you'll  need  to  give 
sources  for  all  the  information  you  compile  into  that  list. 

Third,  there's  a  difference  between  having  an  opinion  and 
being  opinionated.  The  latter  is,  in  general,  a  bad  thing:  you'll  lose 
some  readership  on  that  count  alone. 
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On  the  other  hand,  it's  healthy  to  have  an  opinion,  although 
you  don't  need  to  have  one  on  every  single  thing  you  write  about. 

Finally,  it  comes  down  to  how  famous  you  are.  A  first-time  blog- 
ger,  unless  exceptionally  gifted  with  knowledge  and  words  alike,  is 
better  off  being  reasonably  neutral. 

As  your  blog  grows  in  popularity,  you  get  more  and  more  of  the 
license  to  be  yourself— and  you  can  even  afford  to  be  opinionated 
once  you're  sufficiently  famous.  It  works  just  like  in  life! 

This  isn't  a  blog-your-way-to-fame-and-fortune  book,  so,  natu- 
rally, we  can't  tell  you  how  to  become  a  known  entity  in  the  blo- 
gosphere— none  of  us  here  are  famous!  However... 

Like  we  said,  when  you  start  off  your  blog,  keep  a  low  profile. 
Don't  expect  people  to  start  listening  to  you  all  of  a  sudden— don't 
try  and  start  off  with  a  bang. 

Be  "democratic"— respect  other  people's  opinions,  and  respect 
other  people  in  general. 

The  best  blogs  reflect  in-depth  understanding  and  research. 
Readers  of  these  blogs,  after  reading  a  post,  are  left  a  little 
enriched.  The  lesson  here  is  to  blog  what  you're  most  passionate 
and/or  knowledgeable  about,  like  we  said  earlier. 

Always  retain  a  flavour  of  humility  in  your  posts.  This  is  impor- 
tant because  blogs  give  everyone  power,  which  is  in  itself  a  para- 
doxical situation;  the  lesson  here  is  to  wield  that  power  well. 

Make  it  a  point  to  reply  to  responses  to  your  posts— the  reader 
will  be  that  much  more  likely  to  revisit  your  blog. 

As  your  readership  increases,  be  prepared  to  put  out  more 
content. 
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Once  in  a  while,  invite  other  people  to  post  on  your  blog— this 
can  lend  a  "relief  factor.  Other  relief  factors  can  be  in  the  form  of 
pictures,  animations,  and  polls.  (Don't  overdo  the  animations!) 

Again,  once  in  a  while,  just  talk  about  yourself  or  about  life  in 
general— or  just  ramble.  This  lends  the  personal  touch.  Your  read- 
ers do  want  to  know  about  you— once  you're  popular  enough.  But 
remember  strictly  not  to  overdo  this. 

And  finally,  life  on  the  Internet  is  "fast"— make  it  a  point  to 
keep  yourself  abreast  with  what's  going  on  in  the  world.  Your  blog 
will  reflect  the  depth  of  your  understanding  sooner  or  later,  and 
your  understanding  of  things  itself  will  only  improve  over  time  as 
you  constantly  educate  yourself.  Keep  learning  and  unlearning— 
all  the  time. 

3.8  Don't  Slacken 


You  feel  odd  when  the  newspaper  isn't  delivered,  don't  you?  It's 
just  force  of  habit.  Very  similarly,  once  you're  reasonably  popu- 
lar, your  readers  will  just  expect  a  new  post  every  once  in  a  while. 
We  can't  give  you  a  precise  time— we  can't  say,  "You  should  put 
up  a  new  post  at  least  every  second  day"  or  something  like  that, 
but  the  general  idea  is  to  be  regular. 

Long  periods  of  inactivity  are  a  strict  no-no  for  two  reasons: 
first,  your  readers  will  just  drift  off  to  other  blogs  similar  to 
yours,  and  second,  they'll  think  you  aren't  sincere  enough.  They 
want  their  "dose"  of  you.  (At  least  when  you're  popular  enough!) 

In  simple  words,  don't  be  lazy.  If  you're  doing  something,  do  it 
well,  goes  the  popular  saying.  If  you  started  a  blog,  be  devoted  to 
it— spend  as  much  time  as  you  can  afford  on  it. 

A  word  of  caution  here:  you  might  be  tempted  to  change  the 
design  every  now  and  then,  and  if  that's  the  case,  resist  the  temp- 
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tation.  Readers  get  used  to  the  look  and  feel  of  your  blog,  and 
though  we  can't  say  never  to  redesign  it,  it  should  either  be  a  very 
occasional  revamping,  or  small,  incremental  changes. 

What  happens  if  you  can't  think  of  anything  to  write  about? 
Well,  if  you're  passionate  enough  about  your  subject(s),  this 
shouldn't  happen.  A  good  idea  for  the  occasional  time  when  you 
just  can't  think  of  anything  is  to  ramble  a  little— about  yourself, 
for  example— like  we  mentioned  earlier.  (But  don't  overdo  it.)  It's 
better  than  no  post  at  all!  Also,  you  could  always  revisit  an  old  post 
and  give  your  readers  updates  on  the  matter...  memory  spans,  like 
attention  spans,  are  getting  shorter. 

It's  as  with  anything  else— like  going  to  the  gym,  for  exam- 
ple. Inertia,  once  it  creeps  in,  can  spread  like  a  cancer  through 
your  system. 

3.9  Writing  Skills 


Be  on  a  constant  run  to  improve  your  writing  skills.  Form  is  as 
important  as  content.  You  don't  need  to  be  able  to  write  a  gripping 
thriller,  but  everyone  likes  to  read  a  well-written  blog.  Grammar  and 
punctuation  is  one  thing— which  we've  already  mentioned;  main- 
taining a  style  is  one  thing— which  also  we've  already  mentioned; 
but  the  bottomline  is,  to  be  famous  (which,  we're  assuming,  is 
your  idealistic  ultimate  goal),  you  need  to  write  well. 

We  can't  teach  you  how  to  write  well.  But  when  we  say  "writing 
well,"  we're  referring  to  such  things  as  twisting  phrases  to  make 
them  more  interesting;  using  language  to  make  a  dull  topic  more 
approachable;  making  your  posts  gripping  enough  to  hold  your 
readers'  attention  for  at  least  the  span  of  the  post;  avoiding  cliches 
and  cliched  phrases;  not  going  into  "lyrical  digression"— where  the 
writer  increases  word  count  and  wastes  bandwidth  by  avoiding  the 
central  topic  and  beating  round  the  bush  and  only  then  coming 
back  to  the  point  at  hand,  as  we  have  done  with  this  phrase. 
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Good  writing  is  an  art,  nothing  less— it's  as  much  of  an  art  and 
skill  as  playing  a  musical  instrument  is.  There  are  several 
resources  on  the  Internet  on  how  to  improve  your  language  and 
writing  skills;  a  good  place  to  start  is  www.poynter.org.  It's  meant 
specifically  for  journalists,  but  you'll  find  there  more  than  a  cou- 
ple of  tips  on  good  writing. 

We  did  say  form  is  as  important  as  content,  but  it  works  the 
other  way  round  too— content  is  as  important  as  form!  If  you  do 
write  well,  don't  be  under  the  delusion  that  that  can  be  your 
selling  point.  Not  true.  No-one  these  days  has  the  time  to  read 
just  for  pleasure— reading  a  post  of  yours  should  be  worth  your 
readers'  while. 

A  final  word:  fonts  are  important.  Choose  a  font  in  keeping 
with  your  content.  Avoid  horrible  fonts  like  comic  sans  in  any 
situation! 

3.10  Good  Blogs 


Here  are  a  few  examples  of  good  blogs  and  an  explanation  of  why 
we  think  they're  good.  Apart  from  the  content,  of  course.  Note 
that  these  are  by  professional  bloggers! 

http://datamining.typepad.com/data_mining/ 

1.  Just  the  right  amount  of  hyperlinking 

2.  External  entities  neatly  arranged  on  the  left,  archives  and  cate- 
gories neatly  on  the  right 

3.  Updated  very  frequently 

4.  Excellent  categorisation  of  posts 

5.  Up-to-date;  well-informed 

http://3quarksdaily.blogs.com/ 

1.  Eclectic  but  not  disorganised 

2.  Collation  of  stuff  from  the  Internet,  with  sources 
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3.  Good  visual  support 

4.  Some  essay-type,  original  content  for  balance 

5.  Some  posts  are  pictures,  like  in  a  photo-blog;  breaks  the  monotony 

http://www.dailykos.com/ 

1.  Menu  on  the  right,  organised  well  enough  despite  a  lot  of  material 

2.  Quoted  text  in  boxes 

3.  The  right  balance  between  quoted  text  and  original  commentary 

4.  Good  headlines  for  each  post 

5.  Relief  in  the  form  of  polls  etc. 

6.  Hyperlinks  in  just  the  right  number  and  places 

http://www.tmz.com/ 

1.  Excellent  visual/text  balance 

2.  Relief  in  the  form  of  polls  etc. 

3.  Plenty  of  related  articles  and  links  to  other  resources  readers 
might  wish  to  look  at 

4.  Very  regularly  updated 

5.  Tightly  focused  on  a  topic 

http  ://time  .blogs  .com/daily_dish/ 

1.  Good  visual/text  balance,  again 

2.  Balance  of  original  content  and  quoted  material 

3.  Balance  between  long  and  short  posts 

4.  Relief  in  the  form  of  animations  and  the  occasional  readers'  letters 

5.  Quoted  text  clearly  identifiable 

6.  Links  to  essays  with  strong  opinions 
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Making  money  from  (or  monetising)  your  blog  involves  quite  a  few 
things: 

o  A  willingness  to  work  hard 

o  An  entrepreneurial/businesslike  approach 

o  Knowledge  of/willingness  to  learn  relevant  web  technologies 

o  A  monetising  strategy 

o  Consistently  implementing  the  strategy 
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All  these  ingredients  are  crucial  to  turning  your  blog  from  a 
non-paying  though  passionate  source  of  personal  expression  to  a 
solid  revenue  stream. 

To  motivate  you  in  this  direction  you  can  consider  the  fact  that 
many  bloggers  earn  upwards  of  $100  (about  Rs.  4,500)  per  day  and 
some  even  cross  the  $1000  per  day  mark.  Moreover,  these  figures 
have  been  achieved  with  little  or  no  startup  costs  other  than  the 
time  spent  in  writing  and  maintaining  their  blogs.  Just  as 
importantly,  also  consider  the  fact  that  for  every  successful 
blogger,  99  others  are  not. 

In  this  chapter,  we  look  at  both  the  'soft'  skills  required  as 
well  as  the  techniques  that  you  can  use  to  extract  revenue  from 
your  blog. 

4.1.  The  Basics 


Some  of  the  concepts  in  this  section  are  covered  in  greater  depth 
in  other  chapters.  It  is  being  included  here  again  as  these  tech- 
niques and  attitudes  are  crucial  in  creating  and  maintaining  a 
successful  blog.  Only  if  your  blog  is  a  success— that  is  with  hun- 
dreds and  thousands  of  daily  visitors— can  you  then  focus  on  deriv- 
ing money  from  it. 

4.1.1  Attitude,  Commitment  And  Consistency 

Before  we  look  at  the  different  revenue  streams  that  are  possible 
with  blogging,  the  first  thing  to  sort  out  is  your  mental  attitude. 
Blogging  for  money,  like  any  other  entrepreneurial  activity,  is 
hard  work.  It  is  in  fact,  the  single  hardest  thing  that  you  will  have 
to  face  if  you  are  serious  in  transitioning  from  a  passionate  blog- 
ger to  a  professional  one.  This  does  not  mean  that  you  leave  your 
passion  behind.  The  only  difference  being  that  now  your  passion 
is  now  going  to  be  a  source  of  income  also. 
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The  key  factor  that  separates  successful  bloggers  from  the 
unsuccessful  ones  is  commitment.  Of  course,  success  can  be 
defined  in  many  different  ways  but  for  the  purposes  of  this 
chapter  we  consider  a  successful  blog  as  one  that  has  hundreds  of 
thousands  of  daily  visitors.  A  blogger  who  is  successful  with  his 
blog  (or  blogs)  has  primarily  committed  himself  to  being 
passionate  about  his  interest  and  providing  visitors  with  relevant 
information.  Note  that  at  this  stage  revenue  is  not  an  issue. 
Transitioning  from  just  sharing  your  passion  on  a  subject  to 
actually  making  money  from  your  passion  may  sound  simple  but 
in  actual  practice,  there  are  complications. 

When  you  are  passionate  about  blogging,  you  may  find  that 
you  have  ambivalent  feelings  about  earning  money  from  your 
blog.  If  you  believe  that  using  your  'passion'  to  earn  money  is 
'wrong'  then  you  first  need  to  decide  whether  you  do  want  to  use 
your  blog  to  earn  a  living  or  not.  Once  you  commit  yourself 
though,  the  sky— literally— is  the  limit. 

Commitment  not  only  involves  a  desire  and  willingness  to  be  a 
professional  blogger,  it  also  means  being  consistent  with  your 
postings.  A  blog  is  a  service.  Albeit,  in  many  cases  a  free  one  but 
nevertheless  it  serves  an  audience.  In  one  sense  you  could  consider 
your  site  visitors  as  'customers'  who  'pay'  you  by  visiting  your  site. 
This  means  that  you  have  to  be  consistent  in  your  postings  to 
attract  an  audience. 

Once  you  begin  posting  regularly  you  will  attract  an 
audience  of  readers  who  will  form  the  initial  base.  This  trickle 
of  readers  will  continue  to  evolve  and  grow  and  many  will 
come  to  your  blog  expecting  fresh  content  on  each  visit. 
This  expectation  of  your  audience  you  can  control  to  some 
extent  by  deciding  how  often  you  are  going  to  post.  Remember 
that  it  is  difficult  to  scale  back  from  posting  several  times  a  day 
to  once  a  day  to  several  times  a  week  without  having  an  impact 
on  your  readership. 
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A  better  approach  would  be  to  start  slow  and  increase  the 
frequency  as  you  get  comfortable  with  balancing  blogging  with 
the  rest  of  your  daily  schedule.  Give  yourself  sufficient  time  and  be 
realistic  about  how  often  you  can  post.  If  you  can  initially  post 
once  a  week,  make  sure  you  stick  to  the  once  a  week  schedule  until 
you  are  comfortable  with  it  and  are  ready  to  increase  the  posting 
frequency.  Remember  that  your  visitors  will  come  to  expect  your 
posts  according  to  the  pace  you  set.  A  once  a  week  post  will  attract 
a  once  a  week  audience  and  so  on. 

Another  technique  is  to  set  goals  for  yourself.  Take  the  time 
to  write  down  a  monetization  strategy  (see  section  4.3)  and 
commit  yourself  to  certain  time  bound  goals  on  what  you  would 
like  to  achieve  in  that  time.  For  example,  you  may  decide  that 
you  want  to  be  in  the  Technorati  top  10,000  in  six  months.  Once 
you  define  specific  goals  you  can  then  focus  your  energies  in 
working  in  that  direction. 

Once  again,  we  would  like  to  stress  that  getting  your  blog  to  be 
successful  requires  hard  work  and  a  serious  commitment  on  the 
blog  author's  part  to  continually  keep  the  content  of  the  blog 
fresh  and  updated.. 

4.1.2  Quality  of  Content 

Quality  is  a  very  subjective  term.  The  primary  mark  of  a  quality 
blog  is  the  content.  This  has  less  to  do  with  the  language  and  more 
to  do  with  the  subject  matter  under  discussion.  Most  web  visitors 
will  be  forgiving  of  occasional  grammatical  and  spelling  errors  if 
the  content  is  high  quality  and  is  not  directly  relevant  to  the  site's 
topic.  Example,  if  you  are  writing  about  jet  engines,  the  emphasis 
will  be  on  the  technical  details  and  accuracy  of  what  you  state- 
language  will  not  be  so  important.  If  however,  your  blog  is  about 
writing  or  language— then  obviously,  you  definitely  need  to  pay 
attention  to  the  quality  of  the  language  as  well  as  the  content. 

The  balance  between  gaining  the  respect  of  your  readers 
through  what  you  write  and  the  importance  of  keeping  your 
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language  error  free  is  a  fine  line  that  is  always  not  very  clear.  This 
primarily  depends  on  the  topic  and  the  demographics  (age, 
background,  ethnicity  etc)  of  the  audience.  Fortunately,  in  most 
cases  you  will  receive  sufficient  warnings  from  your  readers  on 
what  you  are  doing  wrong.  Pay  attention  to  negative  remarks. 
Judge  for  yourself  whether  it  is  an  exaggerated  personal  viewpoint 
and  can  be  safely  ignored  or  whether  the  it  is  genuinely 
warranted.  If  the  criticism  is  constructive,  accept  it  in  good  grace 
and  go  about  making  the  necessary  changes.  Genuine  blogs  are 
built  on  the  ability  of  the  writers  to  express  themselves— honestly 
and  passionately,  as  well  as  on  their  ability  to  accept  constructive 
criticism  graciously  and  take  corrective  measures.. 

If  you  feel  that  your  writing  is  not  up  to  the  mark  and  could  do 
with  some  improvement,  blogging  is  one  way  to  practice.  Also, 
there  are  plenty  of  writing  resources  available  on  the  web  to  help 
you  improve  your  writing  skills.  Aim  to  be  clear  in  your  language 
and  avoid  using  long  sentences.  Group  thoughts  into  paragraphs 
and  use  the  minimum  number  of  words  to  express  the  maximum. 
Avoid  repetition  unless  the  context  warrants  it. 

The  focus  on  creating  relevant  content  is  to  make  your  Web 
site  more  search  engine  friendly.  There  is  a  whole  industry  around 
the  concept  of  optimizing  your  Web  site  for  Search  Engines.  The 
general  industry  term  for  this  activity  is  Search  Engine 
Optimization  or  SEO. 

There  is  good  SEO  and  bad  SEO,  sometimes  called  white  hat 
and  black  hat  SEO.  Good  SEO  techniques  follow  guidelines  laid 
down  by  search  engines  in  making  their  sites  (and  blogs)  search 
engine  friendly.  For  those  who  are  serious  about  turning  blogging 
into  a  long  term  income  source  there  is  only  type  of  SEO  to  pay 
attention  to— good  SEO. 

There  are  unethical  SEO  methods  that  may  temporarily  boost 
a  blog's  search  engine  ranking  (see  chapter  six)  but  ultimately, 
this  could  prove  disastrous.  If  the  Search  Engines  (Google,  Yahoo, 
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Ask,  MSN  etc)  determine  that  what  you  are  doing  is  not  permitted 
and  is  only  designed  to  boost  rankings  without  any  relevant 
content,  they  can  penalise  and  black  list  your  site.  Unfortunately, 
Search  Engines  do  not  give  a  clear  set  of  guidelines  on  what  is 
permitted  and  what  is  not.  This  is  because  those  who  try  to 
'artificially'  boost  their  rankings  will  try  to  craft  their  Web  site 
content  to  avoid  the  checks  that  the  Search  Engines  use  to  detect 
good  content  from  bad  content. 

Invariably  those  who  use  "black  hat"  SEO  are  not  bothered 
about  providing  quality  content  on  their  site.  Their  primary 
interest  is  in  luring  visitors  to  their  Web  sites  and  getting  them  to 
click  on  advertising  links.  Luckily,  for  those  who  are  interested  in 
building  a  good  quality  blog  with  a  lot  of  useful  content,  there  is 
only  one  SEO  guideline  to  keep  in  mind— create  good,  high 
quality,  useful  content.  Search  engines  will  in  any  case  index  your 
site  and  provide  links  to  your  site  when  relevant  search  queries 
are  entered. 

4.1.3  Deciding  on  the  Topic 

If  you  are  new  to  blogging  or  are  still  floundering  about  for  a 
topic  to  blog  with,  remember  that  your  topic  should  be  some- 
thing that  you  are  passionate  about,  are  an  expert  in  or  some- 
thing that  you  are  interested  in  enough  to  want  to  deeply 
research  and  write  about.  Your  visitors,  in  all  likelihood,  will  be 
just  as  interested  as  you  are  in  the  topic  and  your  blog  may 
become  their  default  source  of  information  on  the  subject.  Also, 
try  and  keep  the  topic  as  broad  as  possible  to  give  you  a  wide 
choice  of  advertisers  and  the  possibility  of  having  a  near  limitless 
supply  of  content  to  create.  With  a  very  narrow  topic  it  may  be  dif- 
ficult to  continually,  find  new  and  fresh  content  to  blog  on  daily 
(or  weekly  as  the  case  may  be). 

The  topic  you  decide  on  will  also  determine  your  ability  to  turn 
it  into  a  revenue  source.  Given  that  there  are  about  1  billion 
people  connected  to  the  Internet  as  of  now,  the  chances  are  that 
almost  any  topic  will  have  an  audience  of  interested  enthusiasts. 
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However,  for  a  blog  to  make  money  there  will  need  to  be  a 
minimum  number  of  regular  visitors  that  can  then  be  translated 
into  revenue.  There  is  no  fixed  benchmark  to  determine  the  ideal 
number  of  regular  visitors.  For  a  niche  up-market  topic,  it  may  be 
sufficient  if  you  are  able  to  attract  a  handful  of  visitors.  For 
example,  if  you  are  passionate  about  sailing  and  wish  to  write  only 
about  sailboats,  a  small  audience  may  be  sufficient  to  create  a 
steady  income.  On  the  other  hand,  if  you  are  blogging  on  a  wider 
interest  topic  like  say,  celebrities,  you  may  need  an  audience  in  the 
tens  of  thousands  before  you  can  consider  monetising  your  blog. 

4.1.4  Building  Traffic 

The  single  most  important  thing  that  will  separate  your  blog  from 
the  rest  of  the  crowd  can  be  reduced  to  a  single  word:  Traffic.  If 
your  blog  does  not  have  visitors,  there  is  very  little  you  can  do  to 
monetise  it.  Income  from  your  blog  (or  Web  site  for  that  matter)  is 
a  function  of  traffic— that  is,  the  more  the  traffic,  the  more  the 
potential  income  you  can  generate.  If  you  are  able  to  consistently 
increase  the  number  of  visitors  to  your  blog  your  income  will  grow 
proportionately.  This  is  a  self-stoking  cycle.  The  more  visitors  you 
have  to  your  blog,  the  more  you  will  attract! 

All  of  the  techniques  discussed  in  this  Fast  Track  contribute  to 
building  traffic.  However,  all  these  are  secondary  to  the  primary 
point  of  importance:  high  quality,  focused  content. 

Building  a  blog  with  high  quality  content  is  the  only  sure-fire 
way  to  ensure  that  you  attract  traffic  that  will  consistently  grow. 
High  quality  content  is  something  that  will  engage  your  users  and 
want  them  to  revisit  your  site  again  and  again.  This  means  that 
you  will  need  to  take  the  time  and  effort  to  think  through  each  of 
your  postings  and  to  set  high  standards  for  yourself. 

In  the  beginning,  when  you  start  out,  the  focus  can  be  less  on 
quality  and  more  on  just  making  sure  that  you  meet  your  posting 
schedule.  This  is  because  for  most  bloggers  the  main  problem  is 
not  about  delivering  quality  content  but  the  commitment  to 
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maintaining  a  consistent  schedule.  Once  you  get  comfortable  in 
your  posting  schedule  you  can  then  pay  closer  to  attention  to 
maintaining  and  enhancing  the  quality  of  your  content. 

By  paying  attention  to  the  quality  of  your  blog  posts  and 
keeping  focused  on  your  topic  area,  you  are  doing  two  things.  One, 
you  are  consciously  or  involuntarily  educating  yourself  in  the 
subject  area.  This  will  make  you  something  of  an  expert  in  your 
area  of  interest.  Second,  you  are  positioning  yourself  as  a 
trustworthy  source  of  information  on  that  particular  topic.  These 
two  factors  will  act  as  the  reinforcing  'glue'  that  will  keep 
attracting  visitors  back  to  your  site. 

For  the  first  few  months  forget  about  traffic  and  concentrate 
on  building  traffic.  Be  thankful  if  you  receive  any  comments- 
positive,  negative  or  indifferent— on  your  blog.  If  people  are 
staying  long  enough  to  read  your  blog  post  and  comment  on  it, 
then  you're  doing  something  right. 

Hook  in  a  free  program  like  Google  Analytics  (http://www. 
google.com/analytics)  to  keep  track  of  traffic  growth  and  to 
understand  how  your  visitors  are  reaching  your  site— where  they 
come  from,  how  often  they  come— new  and  returning  visitors, 
what  search  terms  they  use  to  find  your  site  and  what  are  the  most 
popular  posts  they  visit. 

Once  you  get  an  idea  of  your  visitor  patterns,  you  can  then  go 
about  trying  to  improve  on  this  by  creating  more  content  with 
reference  to  the  same  thing.  For  example  if  your  most  popular  post 
was  about  a  vacation  in  an  exotic  location,  you  may  want  to  do  a 
follow  up  story  about  the  same  place.  You  could  also  sell  advertising 
space  to  tour  companies  in  that  area.  However,  this  decision  should 
be  consistent  with  your  monetization  strategy  (see  section  4.3)  and 
your  blog  theme.  If  for  example,  if  your  blog  theme  is  about  digital 
photography  and  the  vacation  post  is  primarily  to  illustrate  the 
techniques  you  used  to  in  taking  those  awesome  shots  then  another 
post  on  the  subject  of  vacations  maybe  inappropriate. 
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You  should  also  be  willing  to  spend  some  time  marketing 
your  blog.  These  approaches  are  more  fully  covered  in  chapter 
five.  Only  consider  paid  advertisements  if  you  have  a  serious 
plan  in  monetising  your  Web  site.  However,  the  most  basic 
technique,  which  is  free  except  for  the  time  you  spend,  is  to  visit 
other  blogs  of  interest  and  get  involved  in  the  comments  section 
there.  Most  comments  sections  provide  a  field  to  leave  your  Web 
site  address.  Participants  in  the  comments  section  who  like 
what  you  say  may  follow  back  through  your  link  for  more 
information  about  your  blog. 

Do  not,  unless  the  conversation  warrants  it  blindly  post  links 
back  to  your  blog.  This  is  considered  as  bad  etiquette  and  many 
blog  owners  will  remove  such  links.  This  is  what  is  known  as 
comment  spam.  For  example,  if  a  blog  is  discussing  politics,  do  not 
drop  into  the  comments  section  and  say  something  like  "Please 
visit  my  ice  cream  blog  at  xyz.com".  Keep  the  comments 
meaningful  and  only  point  to  content  on  your  site  if  you  feel  that 
this  will  be  better  illustrated  by  your  post  on  the  subject. 

When  you  find  a  blog  post  that  you  particularly  like  and  wish 
to  write  a  post  on  it  yourself,  make  it  a  point  to  leave  a  track  back 
link  on  the  author's  original  post.  A  trackback  provides  a 
convenient  method  to  leave  links  to  your  blog  on  other  blogs  with 
similar  content.  Similarly,  visitors  who  refer  to  a  post  on  your  blog 
can  leave  trackback  links  on  your  site.  Trackbacks  and  links  from 
other  Web  sites  help  in  improving  search  engines.  Luckily,  or 
unluckily— depending  on  how  you  look  at  it,  the  only  way  to  get 
quality  trackbacks  and  links  to  your  blog  goes  back  to  the  cardinal 
traffic  building  rule:  provide  quality  content. 

You  can  also  consider  taking  part  in  blogging  carnivals  at 
http://blogcarnival.com.  Blog  carnivals  are  like  a  magazine  listing 
of  blogs  on  a  similar  topic  in  one  convenient  location.  Having  one 
of  your  relevant  blog  posts  included  in  a  carnival  can  help  increase 
the  visibility  of  your  blog  as  well  as  provide  an  opportunity  for 
attracting  fresh  visitors. 
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4.1.5  Technical  Knowledge 

The  amount  of  technical  knowledge  that  you  need  is  not  too 
much.  However,  you  need  to  have  an  understanding  of  all  the  rel- 
evant technologies  that  you  will  use.  In  the  initial  days,  when  you 
are  "bootstrapping"  yourself,  what  is  more  important  is  getting 
the  content  up  and  getting  your  audience. 

Nevertheless,  as  you  get  more  proficient  with  your  blog  you 
will  want  to  do  many  things  that  you  think  will  improve  your 
blog— both  in  terms  of  look  and  feel  as  well  as  in  the  functioning. 
For  example  if  you  are  using  the  Blogger  platform,  the  default 
comments  launch  in  a  separate  window.  If  you  want  to  change  this 
to  allow  comments  on  the  same  page  you  will  need  to  have  an 
understanding  of  how  you  can  go  about  changing  this.  Ideally,  you 
should  be  able  to  make  any  changes  that  you  want  without  having 
to  depend  on  anybody  else.  This  may  not  be  possible  for  everyone 
and  even  if  you  are  not  a  master  you  should  learn  about  it 
sufficiently  enough  to  be  able  give  detailed  instructions  to  a 
software  developer  or  Web  designer  if  required. 

The  technologies  and  topics  you  need  to  familiarise  yourself 
with  include:  HTML/CSS,  blog  publishing  software,  blogging 
comments  and  comments  spam,  RSS/Atom  syndication,  full  vs. 
partial  feeds,  pings  and  trackbacks,  blog  carnivals,  traffic 
analysis,  social  bookmarking  and  tagging,  contextual 
advertising,  cost  per  click  and  cost  per  action,  search  engine  and 
search  engine  optimization,  page  rank  and  scripting  languages 
like  PHP  and  Python. 

Additionally,  if  you  want  to  sell  products  and  downloadable 
"digital  assets"  like  eBooks  you  need  to  further  educate  yourself  on 
ecommerce,  shopping  carts,  FTP,  SSL  and  online  databases. 

You  also  need  to  keep  a  look  out  for  the  constantly  evolving 
technology  landscape.  Any  new  technology  that  you  come  across 
and  don't  understand,  immediately  Google  for  it  or  browse 
through  Wikipedia  to  determine  whether  it  will  have  any  impact 
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on  your  blog  and  whether  you  will  be  able  to  use  the  technology 
to  gain  some  some  advantage. 

4.2  Revenue  Channels 


At  some  point  in  time,  once  you  have  established  a  decent  level  of 
traffic,  you  will  need  to  sit  down  and  decide  on  how  you  will 
derive  revenue  from  your  site.  Depending  on  how  your  blog  is  ori- 
ented and  positioned,  you  may  be  able  to  use  one  or  more  meth- 
ods of  revenue  generation.  Whichever  method  you  choose,  remem- 
ber that  your  monetization  strategy  is  about  developing  different 
revenue  streams  and  sources  of  income.  This  will  protect  you  from 
the  risk  of  any  single  income  source  drying  up  and  leaving  you 
with  no  backup  plan. 

4.2.1  Consulting  and  speaking  engagements 

A  consulting  strategy  means  that  you  are  primarily  seeking  con- 
sulting work  and  the  blog  is  both  an  information  and  marketing 
channel  to  attract  new  clients.  This  kind  of  approach  is  specially 
suited  if  you  are  running  a  subject  specific,  profession  oriented 
blog  like  say,  on  architecture. 

The  primary  aim  of  your  blog  then,  is  to  show  case  both  your 
knowledge  in  the  subject  area  as  well  as  allow  your  audience  to 
interact  with  you.  Your  blog  will  provide  useful,  authoritative 
information  to  your  readers  and  anyone  searching  the  web  for 
related  information.  Additionally,  it  will  also  provide  you  with  a 
platform  create  a  reputation  for  your  professionalism,  express 
your  opinions  on  matters  of  interest  to  your  audience  and  also, 
to  get  new  clients. 

You  may  also  decide  that  advertising  may  not  be  the  best 
option  for  your  blog.  This  approach  is  rare  but  not  unheard  of  and 
is  usually  applicable  when  you  already  have  a  successful  offline 
business  and  want  to  enlarge  your  reach  through  the  web.  In  most 
cases  however,  the  approach  is  to  combine  consulting  and 
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advertising  in  a  judicious  mix  that  will  reinforce  and  capitalize  on 
each  other's  strengths.  Additionally,  by  virtue  of  the  popularity  of 
your  blogs  you  could  also  position  yourself  as  an  expert  speaker  on 
the  subject  for  conferences  and  similar  events. 

4.2.2  Advertising 

Advertising  is  by  far  the  most  lucrative  option  and  the  most  pop- 
ular choice.  Given  the  wide  range  of  advertising  options,  it  would 
indeed  be  difficult  to  miss  making  money  from  your  blog  if  you 
have  a  decent  level  of  traffic.  In  fact,  advertising  revenue  can 
itself  be  categorized  into  multiple  revenue  streams  and  channels. 
The  difficulty  then  is  not  in  deciding  whether  advertising  will 
work  but  on  deciding  which  advertising  channels  are  best  suited 
to  your  blog. 

This  is  largely  a  trial  and  error  method  and  you  need  to  keep 
refining  your  channel  mix  to  get  the  maximum  possible  revenue 
out  of  your  site.  (Note:  Some  of  the  advertising  networks  men- 
tioned in  this  section  may  require  you  to  have  your  own  domain 
name  and  also  may  require  you  to  have  a  minimum  number  of  vis- 
itors or  page  views  per  month). 

4.2.2.1  Contextual 

Contextual  advertising  enables  advertisers  to  display  advertise- 
ments that  closely  match  with  the  text  of  the  content  on  your  Web 
site  or  blog.  The  most  famous  of  these  is  Google's  AdSense  pro- 
gram. Success  with  AdSense  is  not  guaranteed  and  it  is  advisable 
to  experiment  other  ad  networks  also  to  determine  which  one 
works  best  for  you.  Some  of  the  contextual  advertising  ad  net- 
works are  as  follows: 
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Google  AdSense: 
http://adsense.google.com 
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Clicksor: 

http://www.clicksor.com 

CLICKSOR  I 
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Contextual  advertising  is  useful  when  your  blog  is  primarily  an 
information  only  blog.  If  you  are  promoting  a  specific  product  or 
a  range  of  products,  you  will  need  to  be  careful  with  contextual 
advertising  as  there  might  be  links  to  competitor  advertisements. 
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This  may  be  detrimental  to  sales  of  your  own  products.  Some  of 
the  ad  networks  like  AdSense  will  also  allow  you  give  you  some 
amount  of  control  in  blocking  out  competitor  ads. 

4.2.2.2  Display 

Display  advertising  is  the  grand  old  dame  of  internet  advertising. 
Banner  ads,  buttons,  and  animated  graphics  are  the  some  of  the 
type  of  ads  which  were  more  prevalent  in  the  old  days.  While  con- 
textual advertising  yields  better  revenue,  display  advertising 
should  be  a  serious  consideration  if  your  contextual  ads  are  not 
performing.  Some  of  the  better  known  display  advertisers  are: 
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LinkShare: 

http://linkshare.com 


Commision  Junction: 

http://cj.com 


Some  of  these  networks  may  also  offer  interstitial  ads— the 
type  that  floats  in  from  the  side.  This  type  of  ad  is  unpopular, 
especially  with  blog  visitors  due  to  the  high  level  of  irritation 
caused  by  having  an  ad  rudely  thrust  in  your  face  without  any 
warning.  Interstitials  may  also  have  a  negative  impact  on  your 
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site  traffic.  That  said,  it  should  be  noted  that  you  may 
experiment  with  this  format  if  you  feel  that  this  maybe 
something  that  will  be  acceptable  to  your  audience  and  will  also 
bring  you  revenue. 

Currently,  there  is  a  minor  renaissance  in  display  advertising 
as  animated  and  video  ads  are  becoming  increasingly  common. 
While  it  is  still  too  early  to  say  there  is  a  strong  possibility  that 
such  ads  are  going  to  be  an  important  revenue  stream  too. 

The  one  big  difference  between  contextual  ads  and  display  ads 
is  the  payment  mode.  In  contextual  ads  the  usual  payment  is  on 
the  basis  of  clicks.  That  is,  advertising  revenue  is  calculated  based 
on  each  visitor  who  clicks  on  the  advertisement  links  and  is 
usually  referred  to  as  CPC— cost  per  click. 

In  contrast,  display  advertising  is  usually  based  on  CPM— cost  per 
thousand  impressions  (M  is  the  Roman  numeral  for  thousand).  That 
is,  advertisers  will  pay  on  the  basis  of  number  of  visitors  to  your  site 
measured  in  multiples  of  thousands.  Thus  if  the  advertiser  is  willing 
to  pay  $10  CPM  and  your  monthly  traffic  is  about  10,000  visitors 
your  revenue  from  display  advertising  would  be  $100. 

4.2.2.3  Targeted 

This  type  of  advertising  is  the  most  lucrative  option.  Advertisers 
will  directly  deal  with  you  offering  to  pay  premium  rates  for  ad 
spots  on  your  blog.  This  can  either  be  text  based  ads  or  even  image 
or  video  ads.  The  revenue  from  the  ad  will  be  all  yours. 

In  targeted  advertising,  the  ad  is  usually  displayed  for  a  fixed 
period  at  a  specific  price  as  in  traditional  media  like  newspapers 
and  magazines.  CPC  and  CPM  are  usually  not  important.  However, 
unlike  newspapers  or  magazines  the  price  you  charge  for  the  ad 
spot  can  be  at  a  superlative  premium.  To  reach  this  position  of 
being  able  to  command  such  prices  will  require  a  lot  of  hard  work 
but  the  effort  may  be  well  worth  it. 
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To  understand  this  better,  consider  the  following  facts.  The 
world's  most  popular  blog  currently  is  Perez  Hilton 
(perezhilton.com).  This  blog  keeps  track  of  celebrity  news  and 
gossip.  It  has  a  daily  traffic  of  over  2  million  unique  visitors. 

A  150x200  pixel  ad  spot  on  Perez  Hilton  will  cost  you  $9000 
per  week.  In  comparison  an  125x125  pixel  ad  spot  on 
BoingBoing,  another  popular  site,  only  costs  $350!  This  is  an 
extreme  example  but  illustrates  the  importance  of  traffic  to 
Web  site  revenue. 

Even  if  you  do  not  have  a  large  traffic  base  you  can  still  sell 
targeted  ads  on  your  blog  if  you  take  a  little  bit  of  time  and  effort. 
The  crucial  points  that  you  need  to  keep  in  mind  are: 

o  Have  a  blog  that  is  authority  or  an  expert  in  a  specific  topic.  This 
will  attract  both  an  audience  of  visitors  who  have  interest  in 
your  subject  and  also  advertisers  who  want  to  reach  that  specif- 
ic audience. 

o  Put  up  a  Media  Kit  on  your  blog.  A  media  kit  contains  informa- 
tion about  certain  key  elements  that  all  advertising  customers 
look  for: 

o  The  type  of  users  that  visit  your  site  with  some  demographic 
details.  If  you  are  not  able  to  give  demographics  you  can  get  an 
educated  guess  by  using  the  demographics  prediction  tool  at 
Microsoft  adCenter:  http://adlab.msn.com/DPUI/DPUI.aspx. 

o  Rates— what  will  be  the  rates  you  charge  and  whether  it  is  nego- 
tiable 

o  Types  of  ads  that  you  will  accept  and  what  you  will  not  accept 
(adult  content  etc) 

o  Testimonials  from  anyone  who  has  advertised  with  you  describ- 
ing their  experience  and  satisfaction  with  the  results 

o  Contact  details  where  you  can  be  reached 

o  Be  ready  to  discuss  and  negotiate  with  advertisers.  Offer  the  first 
few  customers  free  or  very  low-cost  ad  spots  so  that  others  can 
realize  that  you  are  open  to  direct  advertising  too. 

o  Provide  statistics  and  results  to  your  advertisers.  You  can  use 
Google  Analytics  to  manage  your  campaigns. 
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Seek  out  smaller  companies  that  cater  to  your  topic  area. 
Working  with  smaller  companies  will  be  much  easier  as  they  will 
be  more  amenable  to  work  with  you  than  larger  companies. 
Building  a  solid  base  of  advertisers  will  be  hard  work  initially  but 
in  the  end,  it  will  provide  with  you  with  a  solid  source  of  income. 

4.2.2.4  Affiliate  Programs 

An  affiliate  in  the  strictest  sense  of  the  word  is  a  partner  that 
works  with  an  advertising  network  to  sell/display  their  ad  inven- 
tory. By  this  definition,  all  ad  networks  use  affiliate  programs  to 
sell  different  ad  products  including  contextual  and  display  adver- 
tising. The  distinction  between  affiliate  programs  and  other  types 
of  ad  programs  is  in  the  revenue  model.  In  an  affiliate  program, 
the  revenue  model  is  usually  measured  in  terms  of  CPA— Cost  Per 
Action  as  against  CPC  (Cost  per  Click)  or  CPM  (Cost  per  thousand 
impressions).  That  is,  the  advertiser  will  pay  for  a  specific  action 
from  the  user.  This  could  be  something  as  simple  as  registering  for 
free  on  a  Web  site  or  more  complicated  like  buying  a  product.  This 
affiliate  CPA  model  requires  hard  work  and  may  not  be  applicable 
in  all  circumstances.  Some  of  the  top  affiliate  programs  include: 

Amazon  Associates: 

http://affiliate-program.amazon.com/gp/associates/join 


Jain  nnw  .• 

Explore  Associates 
7 

Online  Hcportinq 
Link  lucei 

-, 

rrtfUM=riUr  frited 

CJuDrtizns 

PuOishefg  Evadors 
Cement  Assoc  atcs 

A:: 

Upcratinq  Aqrccrncnt 
=  =  -•:  -resaioQ 


r"?  !  *=fc=M*Ky  |  Rrad^Cto^tw     Ytu  Aimnt  |  ~^ff  Cart  |  Widn  Let  |  1-fcJp 


Join  Associates 


Aired  J*  d  member?  I  un-,-  ■  rie  Wdiil  Lu  juin*  CM:  ■  viv  f_r  idiy  lejitrdUu-  . 


I  aunrhftr  i-  '  qan,  A-:---i;-r-:  jr  £.m?nn  mi'<  ^rnlshft  risv?-.nq  nrnr  ^n.    -  Inkinrj  rn  "ir  ?7nn  r>tr>~ 

iarviDos  you  can  add  compdlino  tantent  tor  yaur  ate  VEitors  enwymertt  and  racwva  up  to  6.5%  m  iet 
f_r  .  Jiii.  iu 

■■s  one  of  the  first  ontne  affriate  marketing  p-Tnrarr-?.  Associates  has.  a  JO-^ar  tract  netnnci  of  d=  «  =ic 
iukr.uni  -jj  ■  fly  vwsbuU?  u,vfi:.  '/v=b  jwvwluiwii,  d  J  A  Mdiu-  w'hi  iidke  i  ib-'wy.Oir  Irflsi'.  r  nui 
induct  aHcarc,  Urn^kasc'"  Links,  and  rraduEtiTTC-yicws-. 

Current  partwiparits  m  Bio  flmceon  AssoaSSas  program  ndude  lares,  weil-fcnDwn  a  to  5,  nicriB  canrtent 
bluus^  Luriipd  iiJjn  ivuupnu  enuries...  ieardi  ernjrie  iridrkeLeri.,  dnd  B-verythinu  in  between.  Visit  uu  i 
Assncqha^  pagRtn  ^sr  hnw  ^rxnR  nf  tftflsfl  mRmhfir^  are  usin::  n  .r  ir-  irinr.7. 

How  tho  Pmgrun  Works 
0^  Associates  <in*e  1  irteTri  e  L  tra  rr  *  tu  Am  a  1  on .  tu  rn  through  specially  lai-named  links  that  allow  us  lot 

□jIc-e  and  ether  □ctrntp-. 

(5>  ^Esooates  earn  uoto  o  5%  in  renensl  tees  on  aP  oualUyinn  revenue  made  through  their  links- 
1    7<"c-  sen:  q.artc-fV  paiircnt  to  Associates. 

Once  you  ioi--      ^r-onrairi,  *e  #111  gv=     ■  s:f  ?ir  to  .Associates  Cental,  our  extranet  eK&jsive  6a  o. 
"Hut  il^i  ill  i-  is-  -in?  rjld-f  where  yLU  will  bjild  yuui  liiks-,  visw  yuui  Lrdlft-- dm ' 
-ih-   ,  i —  ■  ■  -ih  ■:  -7.  yn..  th--uqh  thr.  p—qmrr, 
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Shareasale: 
http://shareasale.com 

R 


SHAREASALE 


Merchants  □□□□□□□□□□□ 

H  iwcrraK  yam  taict     dcrvSop  a  trnttfd  i air t  farce  JJ 

F*tfor*nwi«  HarkHWte  i;  :rie  o-  th;  nosn  pow&'Hjlwd  affiesilYO  customer- 
ii-<|M»i*inn  --r,\'-  v.-in  v/a  ro  xii  iinhnR  r ■-<■.-.-.?■.■■■:-  Vnu  dftvde  --=     mi  >i<:"n 
struclirc  to  pay   ond  anSy  pay  when  multi  came  in.  With  a  program 
if.  i-  ...v^-:  iy  iluieu::i;=  i.ur  i,  juu  eii.il-je  .Jui  nKwuikol  tiijliy  inuliratftu 

pt4as  experts  to  ptimots  vourproCvcts  tc  mi  of  --uv  •.•••s:to'?  -  "■K>us.h 

ikHbiite  :,  email  ncwslsr-m,  ind        r^iitamor  basis:.  You  can  chnnGD.  rn 
setup yua  pcagren  I"  |>dy  l  -  a  peicn  Uy.1  . '  a  sot  (ptfy  pjr-s-dlel,  d 
t   r ■   'tl  or  CI 'A)>  or  i  pay-per-cllck. 

Affiiia  tes  ju  u  u  _uu  u  jl_  u 

,7  rtal  rim*  rpportrni  -  flnd'gn  thnf  paymwir*  ?? 

I  here  are  ou'-in:.v  ove'  Z  jOOQ  Mtrtfiantf 1|  cUck  to  pr«k-w  jj  plumed  6i  to 

the  Sha-casnlc.cDin  network.  Each  of  thcie  menchnnta  hnt  a.  different  type  of 
product  Utat  they  are  seBirig  -  **d  each  Is  ready  lo  gi*e  you  h  CLniiriissSari  on 


IIIH 


W£  dedvsrmoreshoppeti 
rftn  tfi<?/j,'p-spi7o-J'r,«rdy  done. 


Bravenet: 

http://www.bravenet.com/webtools/affiliate/index.php 


bravenet 


home  1  free  wirb  hwtino  a  dcKiiains  |  free"  web" 


iS:    ji   |  LijLjjl  | 

jot  rjrj  jtnsr  i  _dh  Pjss*(ird 


Bravenet  Affiliate  Program 
Earn  easy  money  with  your  website 


We  II  give  you  $  f  for  each  new  active 
Bravenet  member  you  refer  to  us! 


START  VOUR  AFFILIATE  PROGRAM 


How  exactly  does  thfs  work? 
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Clickbank: 

http://www.clickbank.com/promote_products  .html 


**Make  money  promoting  the 
web's  best  digital  products! 


by  promoting  Chc-kE^nk  jjiujue:i.  Ortce  yflu  sign 


up  m"i  =i"  =  .  vnir  ntprnA-  marketing  -H  ■=  -an  qari  hi  arilil  ma  nr.miA 

Here  are  ju=l  a  few  af  the  features  and  benefila  over  iMWOO  jNiliiLe!.  juii  can't  stnp  talk  1*3  about: 

•  Sirmpfi,  fa^f,  and  frra  ar.caunt  rat  up. 

•  OtftY  lu.ODO  product i  to  piOrtiOtfi. 
»  rwurfcciftiK  a-  hrjh  a-  75%. 

•  Hyri-LuriveUiriy  iruuu.ts.  uiiv«  hiyh  ROi  uv  vuu'  iidiketiny  iruyidins. 

»  nuiahta  and  sr.r.u'=t<*  rrar.tin]  rjius*  ynu  -isrtir  mr  7-1  ir  <i  M-.r.:«cfi J  marWatinf]  ctraragiiK. 

»  We  indiioye  Che  uiijliiher  reldtiuiis-l  qjsa  su  fuu  dlwdys  yet  pdfcl  wlhtL  jfuu  die  wweil. 

»  We've  never  mi-Ksd  e  payment. 

CickDsnk  mates  it  easy  to  become  a  success^  amtate,  Openng  art  account  and  gaming  access  to  our 
maoicBtplacB  will  provido  appor tu-  tir-r  yau  can't  afford  to  irii-i.  Ins:  fnllnw  thaia  simple  step-:  and  -start  earning 

right  away: 

i.  aqn  Up  as  aClickElanV  affiliate. 


Usually,  when  using  affiliate  programs  like  these  the  revenue 
will  be  dependent  on  successful  sales.  For  example,  the  Amazon 
Associates  program  pays  commissions  on  books  and  other  products 
sold  through  your  referral.  To  extract  maximum  benefit  from  this 
you  would  need  to  position  your  referral  links  intelligently.  Thus,  if 
you  refer  to  a  book  in  your  blog  post,  provide  an  affiliate  link  to  the 
book  on  Amazon.com.  Thus  if  a  reader  clicks  on  the  link  and  buys 
the  books  at  Amazon  you  will  receive  a  percentage  of  the  sale  as 
commission.  Indiscriminately  posting  affiliate  links  and  images  of 
products  on  your  blog  should  be  avoided.  Experiment  with  the 
different  products  and  placement  plans  to  determine  if  they  work. 
If  they  do  work  focus  on  how  you  can  improve  it.  If  they  don't  work 
consider  removing  it  at  the  earliest.  See  the  section  4.3  for  more 
details  on  how  to  position  your  ads. 

4.2.2.5  RSS/Atom  Feeds  Advertising 

A  large  number  of  blog  readers  prefer  to  have  their  content  deliv- 
ered via  RSS/Atom  feeds.  It  makes  it  simple  and  convenient  for 
them  as  all  their  favorite  content  is  delivered  in  one  easily  acces- 
sible location— their  feed  reader  software.  This  however  poses  as 
a  disadvantage  to  blog  owners  who  wish  to  increase  their  adver- 
tising potential  by  having  visitors  on  their  blog  site.  There  are 
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two  methods  blog  authors  use  to  tackle  this  problem. 

Provide  partial  feeds  that  show  an  introductory  snippet  about 
the  post  and  force  the  users  to  visit  the  blog  to  read  the  full  post. 
OR  the  blog  author  may  decide  to  forgo  the  revenue  potential 
through  site  visits  and  give  them  full  feeds.  Full  feeds,  as  the  name 
implies,  contain  the  complete  contents  of  the  post. 

In  both  cases  advertising  can  be  included  in  the  RSS  feed. 
Research  has  shown  that  full  feeds  are  better  as  this  will 
dramatically  increase  your  subscriber  base  as  compared  to 
partial  feeds.  Many  users  just  refuse  to  subscribe  to  blogs  with 
partial  feeds. 

Additonally,  it  has  been  proven  that  advertising  revenue  from 
full  feeds  is  much  higher  than  from  partial  feeds.  Primarily 
because  users  are  more  amenable  to  subscribing  to  full  feeds 
than  partial  feeds.  This  in  turn  will  result  in  higher  ad 
impressions  and  hence  increased  ad  revenue. 

Three  programs  offer  Feed  Advertising: 

Feedvertising: 

http://www.text-link-ads.com/feedvertising 


FEEDVERTISING 


bloggcrs  can  use  our  FREE 
FetdverGiInq  tecrnfllogy  to  run  test 
link  ads  fi  you-  K5J^  feed.  Whether  the 
a&s  come  trorn  ua,  your  own  In-hOLEe 
efforts,  or  foij-  jfrflatc  links...  the 
■iridic*  Is  total  y  up  to  you!  Currently 
fcr  WcrdVrcss  2.0  I  users  with  more 
bJoggfng  Frtatrorms  aiming  very  shortly. 
piqn  up  now... 


3&>'Ve  Ma  jntiapatcd  tsilwh  hnrr.  tricing  uicrs  uHkD  liked  Rau 

jit'. I" I K  Iri'nl  WEHll  111   IJIVH  UnHT  -.  ri liJt XIII ril  nrfT  UVAr  wllll  Urih   llllll  rillll 

Crurxdr  Wfrfwavdr:  MpbiLsiJrijrch  Manila  ^ndoets  and  JiepI  cations 


Adverrtflerfi       nnaft  aril  down  on 
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Feedburner  Ad  Network: 

http://www.feedburner.com/fb/a/monetize?id=516014 


hi  -set  not  tlsjitd  In  u  : "•  '  :i     >    ■■)  ■  ;.i»ot  Fonjis 


Hello,  our  name  is  Feed  Burner. 

Get  site  statistics  as  part  of  StandardStats  today.  Learn  thaw. 


Btogi  »  Podcasts  » 

Promote  curttert,  build  ft  Tmkyau  subacrllisWe 
measure- -ajdiEnti;  rial:-:?       audia  Undcocnnlcrt 


Feed  &  Bbff  Advertising  Servian   \        hh  *Pf>«<«<j  LF5-n  h  h-  l.-^*je  Ca«i|K*sr» 


Start  FrrdB urning  HaW.  T>pt  fniir  fmd  or  blog  URL  below.  (Why  Burn?) 

lB8in  hcwlD  turn  your  Eogper,  Tflwpad,  Wurthraas,  MySpaca  nr  isodcssiMdeo  feed. 

 |  r™  larfiapoduElsrf    WftJtt  m 

(Wrclj  feeing  313,300  puHi=her=  wnnW  burned  S2Sl3S7'  feeds  (■□=  of  U1JEBJU7).  Marc  * 


Publishe  r  Buzz  □  More  ■ 

"NuwLliul  Bh^B?al  sls>;*  ''<.i>i'  tr^u  ruargsd  will 

h*eet!urner,1r»rie's  no  need  to  30  jnynrtietB  eJselur 

itfnaijIic.F  Fsudrkmisrfc  r.nmfWHhfirawR  shals  gbs  jni  a 
cc  -iic  cr  ik-k  cljirirrvisinrs,  tctinic  of  Iraflc  inm 
iiiLljmJ  huh:,  »r  J  ulpjj  hmI)  if  I  (iLtuiwrrd  Inks  (i.e.  w»M! 

xjininrijiu-ici--   •  :-.o-i-o:-  


The  Feed  Bu  nrter  Blog  0  Mere  ■ 

*  Headline  Animator  Qrerho/al.  Pad  J  a-asiai 

*  Wtist  s  up  '-win  1  ristf-  vol  1  ie*B»7 

*  A  BED  Degree  View  nrAudience  En^saerrenri  1. 


Pheedo: 

http://pheedo.com/publishers 


pheedo  «■ 

I  ill  PUP ■dim:  II  until 


Make  Money  from  Your  RSS  Traffic 

Discover  a  New 'Revenue  Stream 

Converter  reed  traffic  into  ea-sn  money  today. 

Osf  uaprittLtYad-stywiij  Letmrjluffiy  is  bcst-in-clEcs,  cur  preferred 
network  uf  piemiijm  <?.rver|i«rs  irtttUqes  HP,  Mitrosorl,  Tottfai  H90,  itnd 
aitiuii^  and  nsr  advanced pWTnrin. iiimvaNvfi  shMdnrj,  and  doiimj 
nuflUfirnsr  sfirvicfi  rjivfiynu  rhR  fmls  yai  nfifid  rn  gfineraffi  and  gmw 
revenue  (rem  your  reeds 

Fhee  do  W<^4  for  Air  Tupes  or  fub  li  *h  ers 

Since  2GD3,  premium  onlira:  publohen.  ruminn  Ine  parnuL  Irom  phbai 
i'CjtiluUurD  L«  j^MUval  tllUMjeis.  turns  4;  Fuse"  Pnsedu  Lu  ffl0rtt*iZe  bTiefi 
feeds  xiid  siles 

Already  have  a  feed  man  axemen*  service? 
Nn  problem,  Phredo's  rarld-rlra  RSS  ad  server  n  :  ctptjO  c  vnti 
leading  tcrrJ  rranagcnmt  an3  tJcjnrfng  services,  rncUding.  i-ccdtaurrer. 
Movable  I  ype,  Ivpcpad,  YV^rdpnssj  arc)  fopression  bjigine.  Custom 

tUrilnjijiyLiuniWlh  ulhtr  ptdUunns  15  lis  ample  k.  ur^fiij  us  »  cat 


r  ror  Adttrtttati  ^  r 

Learm  More 
O  WnorcHnRBBad!  appcafV 
C  HuwuMtn  lu  ads  appt-ai? 
O  Howd»Urt|uBlrJ? 

wcrr> 

©  I  use  Feedliunuei  iu  ivfnape  iny 
fi«Jt  Csn  Injp  pM)fl4fA  >d*^ 


Featured  FuHisheH; 


Getsurted  today: 

^nter  your  feed  URL  here 

I 

The  first  two  have  certain  limitations.  Feedvertising  only 
supports  the  WordPress  2.0  blogging  platform  and  the  FeedBurner 
Ad  Network  is  an  invitation  only  network  based  on  your  subscriber 
base  and  the  frequency  of  your  posts.  Pheedo  on  the  other  hand  is 
more  flexible. 
4.2.2.6  Click  Fraud 

One  area  of  continuing  concern  to  ad  networks  (Google,  Yahoo, 
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MSN,  ASK)  is  click  fraud.  This  occurs  when  people  click  on  ads  just 
to  increase  their  CPC  revenue  with  no  real  interest  in  the  ads.  This 
usually  happens  on  sites  crowded  with  Ads  and  with  very  little 
real  content.  The  entire  objective  of  this  kind  of  Web  site  is  to  have 
a  webpage  where  people  will  click  on  the  ads  and  earn  the  Web 
site  owners  some  revenue. 

Nowadays,  most  ad  networks  have  developed  anti  click  fraud 
technologies  and  will  automatically  recognize  whether  the  clicks 
are  coming  from  legitimate  sources  or  are  being  clicked 
fraudulently  to  increase  CPC  revenue.  In  case  of  abuse,  ad 
networks  are  quick  to  detect  the  activity  and  may  even  ban  the  site 
from  displaying  any  ads  in  the  future. 

4.2.3  Product  Sales  and  Merchandising 

If  your  blog  is  limited  to  a  particular  business  model  or  for  a  spe- 
cific product  range,  you  may  consider  offering  your  products  for 
sale  through  your  Web  site  and  blog.  This  would  mean  that  you 
would  need  to  invest  in  setting  up  the  relevant  technology  and 
business  systems  to  cater  to  your  customers.  This  could  include:  a 
shopping  cart  system,  a  secure  payment  acceptance  and  refund 
process,  a  fulfillment  and  shipping  system,  a  merchant  account, 
digital  certificates,  a  digital  download  (FTP)  facility  and  so  on. 

4.2.3.1  Digital  Products 

If  you  are  an  expert  in  your  area  of  blogging  in  teres  and  you  have 
high  quality  content  either  in  your  blog  or  elsewhere  you  may  be 
able  to  package  and  sell  it  as  an  eBook  download. 

This  can  then  be  further  expanded  to  include  other 
information  products  like  videos  and  DVDs  or  even  printed  books. 

4.2.3.2  Physical  Products 

If  you  have  actual  physical  products  that  you  wish  to  sell  through 
your  blog  you  may  need  to  pay  attention  to  filtering  out  com- 
petitor's advertisements  too.  Other  than  the  physical  products 
that  you  may  have  direct  access  to,  you  can  also  create  merchan- 
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diznig  products  like  mugs  and  T-Shirts  with  the  logo  of  your  blog 
emblazoned  on  it.  This  can  be  easily  stocked  in  and  sold  through 
various  webstores. 


Look  at  the  following  sites  to  give  you  an  idea  of  the  different 
options  possible: 


Cafe  Press: 
http://cafepress.com 
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Lulu: 

http://lulu.com 
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Ebooks: 

http://ebooks.com 


'Books 


Download  a  book  today 
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4.2.4  Donations 

In  addition  to  or  in  lieu  of  direct  sales  and  advertising  revenue 
you  can  also  consider  asking  for  donations.  However,  this  is  a 
sensitive  issue  and  should  be  approached  with  caution. 


If  you  are  already  making  a  lot  of  money  from  advertising  and 
other  visible  monetization  sources,  asking  for  donations  may  put 
off  some  readers  who  may  find  the  action  to  be  too  greedy. 

To  accept  donations,  you  may  need  to  set  up  a  Paypal 
account  or  some  other  such  payment  receiving  mechanism. 
Even  if  you  do  not  want  to  accept  donations,  you  can  still  use 
your  site  to  provide  free  advertising  for  your  favorite  charity  and 
direct  your  users  to  donate  to  that  organization. 

4.2.5  Selling  your  Blog 

Selling  your  blog  is  one  option  that  many  bloggers  don't 
consider.  Unlike  other  businesses,  a  blog  is  a  very  personal 
experience  and  there  will  be  a  lot  of  emotional  attachment. 
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However,  circumstances  may  require  that  you  seriously  consider 
this  option. 

There  are  many  reasons  for  selling  a  blog:  you  may  have  started 
a  blog  and  build  a  user  base  but  you  find  that  you  no  longer  have 
the  time  or  energy  to  continue  giving  it  the  attention  it  deserves. 
Whatever  maybe  the  reason,  keep  in  mind  that  a  blog  is  like  a 
business.  Once  you  have  brought  it  up  to  a  certain  level  of  traffic 
and  revenue  (equivalent  to  paying  customers  in  a  regular 
business),  it  becomes  an  attractive  target  for  acquisition. 

Even  without  a  revenue  stream,  some  blogs  maybe  attractive  to 
buyers  because  of  the  content  and  the  established  user  base.  For  the 
buyer  this  would  mean  that  they  do  not  have  to  expend  any  effort 
in  acquiring  new  users  and  the  blog  would  already  have  gained  a 
reputation  as  a  trustworthy  source  of  information  for  the  topic  area. 

4.2.6  Blogging  for  Hire  /  Blogging  Networks 

If  you  find  that  running  your  own  blog  is  too  much  hard  work  but 
you  still  want  to  become  a  professional  blogger  consider  blogging 
for  other  people  or  organizations.  There  are  plenty  of  opportuni- 
ties as  many  companies,  individuals  and  blogging  networks  are 
always  on  the  lookout  for  fresh  writing  talent. 

Many  businesses  are  starting  to  maintain  blogs.  Usually  these 
are  maintained  by  employees  but  a  significant  number  are 
looking  to  hire  specialist  bloggers  who  can  provide  the  necessary 
writing  talent.  These  blogs  will  require  writers  who  can 
understand  the  company's  business  and  product  lines  and 
present  these  to  the  blog  visitors. 

Blogging  networks  are  sites  devoted  to  blogging  with  dedicated 
paid  writers.  While  the  larger  networks  (e.g.  lifehacker.com)  will 
be  difficult  to  break  into  you  can  search  for  smaller  networks  that 
are  just  starting  out  and  built  a  writing  reputation  there. 

One  thing  that  you  cannot  get  out  of  is,  putting  up  written 
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content  that  will  serve  as  your  resume.  Most  people  looking  to  hire 
bloggers  will  definitely  request  details  on  your  blogging 
experience  and  ask  to  see  samples  of  your  previous  writing. 

To  find  opportunities  to  be  a  paid  blogger,  take  a  look  at 
these  sites: 

The  Blog  Resource: 
http://www.theblogresource.com 


The  Blog  Resource  -  Blog  Directory 
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Blogger  Jobs: 
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Bloggers  for  Hire: 

http://www.bloggersforhire.com 


Bloggers  For  Hire 
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4.2.7  Podcasts  (Audio  and  Video) 

Podcasts  are  another  emerging  format  that  is  becoming  popu- 
lar. As  people  are  strapped  for  time  and  cannot  read  all  the  con- 
tent published  on  blogs,  bloggers  are  turning  to  audio  and 
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video  recordings  in  place  of  the  'traditional'  text  based  blog. 
This  approach  may  in  the  future,  replace  text  blogs  as  large 
numbers  of  the  younger  generation  take  to  podcasting.  While 
not  suited  to  every  type  of  blog,  audio  and  video  blogs  can  be 
useful  to  reach  a  mobile  and  busy  audience.  Advertising 
through  this  channel  is  still  in  its  infancy  but  may  offer 
tremendous  scope  in  the  future. 

4.2.8  Non  Blog  Writing  /  Copywriting  /  Book  deals 

Finally,  your  blog  can  be  a  place  where  you  show  case  your  writ- 
ing for  non  blog  writing  opportunities,  such  as  for  writing  adver- 
tising copy  or  writing  the  content  of  a  Web  site  or  a  user  manu- 
al. You  may  also  use  your  blogging  experience  to  get  a  column  in 
traditional  media  like  newspapers  and  magazines  where  you 
have  gained  the  recognition  of  being  an  expert  blogger  in  your 
field.  Further,  your  blogging  experience  may  also  provide  you 
with  the  opportunity  to  write  a  book  which  could  be  based  on 
the  content  of  your  site  or  could  be  totally  fresh  content  based 
purely  on  your  experience  and  knowledge  in  the  field. 

4.3.  Implementation  Strategies 


Given  the  many  choices  os  revenue  streams  for  your  site,  the  first 
step  is  to  determine  the  most  effective  combination  that  will  work 
with  your  blog's  audience  and  generate  the  maximum  profits.  To 
identify  this  combination  of  revenue  streams  is  a  trial  and  error 
process.  This  will  require  your  patience  and  willingness  to  measure 
and  monitor  the  effectiveness  of  each  revenue  stream.  Review  the 
performance  of  each  revenue  stream  periodically  and  replace  under- 
performing  ones  with  alternatives  that  are  more  promising. 

Determining  the  income  level  that  is  normal  for  your  blog  will 
depend  on  the  size  of  your  audience  as  well  as  your  market  segment. 
Browse  through  others  blogs  with  a  similar  audience  size  and 
content  coverage  as  yours  to  get  an  idea  of  what  you  should  be 
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expecting  to  earn.  This  will  provide  you  with  a  rough  benchmark  to 
measure  the  effectiveness  of  your  revenue  generation.  Don't  be 
afraid  to  try  new  things.  Be  ready  to  experiment  with  new  types  of 
technology  and  always  keep  an  eye  out  for  new  developments.  The 
danger  is  not  that  you  will  fail  but  that  you  will  miss  opportunities 
that  can  quickly  generate  income.  The  web  is  a  fast  changing  place 
and  there  are  many  opportunities  that  will  only  have  a  short  window 
before  the  big  players  move  in  and  make  it  too  expensive  for  you  to 
use  capitalize  on  those  opportunities. 

Also,  site  design  and  layout  is  important,  especially  when  you 
displaying  ads.  Experiment  with  different  layouts,  ad  types  and 
placement  to  determine  the  most  effective  combination  that  will 
generate  the  maximum  in  advertising  revenue.  For  example,  on 
some  blogs,  ads  from  Google's  AdSense  has  proven  effective  when 
displayed  as  big  rectangular  boxes  without  visible  borders  (known  as 
the  blended  style)  right  below  the  blog  title.  Look  at  some  successful 
blogs  and  the  different  revenue  generation  strategies  in  use. 
Reviewing  such  blogs  will  give  you  ideas  on  what  you  can  try. 

It  is  also  a  good  idea  to  write  down  how  you  plan  to  get  from  Rs. 
0  per  month  to  whatever  you  decide  as  the  revenue  goal  that  you 
want  to  achieve.  Your  target  number  could  be  anything  from  Rs.  1  to 
Rs.  1  lakh  per  month  or  even  higher! 

The  process  of  writing  down  will  help  you  clarify  your  thought 
and  keep  you  focused  in  on  achieving  the  goal.  In  case  of  any 
setbacks  down  the  road,  don't  get  disappointed  but  calmly  analyze 
the  reasons  for  the  setbacks  and  take  corrective  action.  Be  assured 
that  there  will  be  many  ups  and  downs,  but  by  consistently  following 
through  on  your  commitment  to  both  blog  and  earn  money  from  it 
you  will  be  amply  rewarded  at  the  end. 

Remember  to  keep  your  monetization  plan  (or  strategy) 
consistent  with  your  outlook  on  life.  You  should  be  convinced  that 
this  is  the  'right'  way  to  earn  your  living.  If  you  start  out  as  an  ad  free 
blog  and  then  introduce  ads,  some  regular  visitors  may  not  like  this 
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and  may  post  negative  comments  to  this  effect.  You  should  be 
convinced  in  your  mind  that  this  is  the  way  to  go  and  not  be 
disappointed  by  the  negative  remarks. 

Also,  just  to  increase  revenue  do  not  do  anything  that  will 
alienate  your  readers.  For  example  while  most  readers  will  be 
appreciative  and  encouraging  when  adding  ads  to  your  blog,  they 
may  not  be  so  favorable  if  you  use  some  interstitials  ads— the  floating 
box  ads  which  slides  out  across  the  web  page.  Interstitials  are  very 
intrusive  and  break  your  concentration  mid  way  through  your 
reading  and  can  be  very  irritating.  In  magazines  and  newspapers 
there  was  a  strong  separation  between  advertising  and  the  editorial 
team.  This  separation  is  something  that  you  will  need  to  consciously 
remind  yourself  about.  If  your  content  begins  to  be  effected  by  your 
advertising,  it  is  time  to  stop  and  do  a  serious  rethink  about  why  you 
started  blogging  in  the  first  place. 

On  the  whole,  a  revenue  generation  strategy  will  enable  you  to 
monitor,  control  and  review  the  performance  of  your  revenue 
channels.  It  will  also  help  you  to  take  corrective  actions  quickly  in 
case  of  any  unanticipated  setbacks  or  if  any  particular  revenue 
stream  is  underperforming. 
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After  all  the  effort  you  put  into  your  blog,  you  can't  allow  it 
to  fade  into  darkness,  can  you?  There  are  two  aspects  to 
keeping  your  blog  in  the  public  eye,  so  to  speak— getting 
famous  with  people,  and  getting  famous  with  the  search  engines. 
Both  can  be  tricky. 
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5.1  Hello,  World! 


When  you  start  a  new  blog,  it's  automatically  listed  on  the 
provider's  (Blogger  or  WordPress,  for  example)  directory  listing, 
unless  you've  explicitly  asked  for  your  blog  to  be  kept  private  (in 
which  case,  why  are  you  reading  this?).  There  are,  however,  spe- 
cialised directory  services— Technorati  is  one  name  that  should 
sound  familiar— that  are  dedicated  to  the  cause  of  telling  the 
world  about  all  the  blogs  they  can  read  and  enjoy.  Visitors  to  such 
sites  can  search  for  blogs  on  topics  they  want  to  read  about  and 
rate  them;  naturally,  you  want  to  be  one  of  these  blogs. 


5.1.1  Technorati  (www.technorati.com) 
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Technorati  has  become  a  necessity  for  bloggers  everywhere 

It  wasn't  very  famous  even  a  year  ago,  but  Technorati's  impor- 
tance in  getting  your  blog  noticed  has  increased  to  the  point  of 
being  crucial.  It  indexes  and  categorises  blogs  on  the  Web,  and 
also  tracks  statistics  such  as  the  number  of  Web  pages  linking  to 
your  blog. 


Getting  Started 

You  need  to  sign  up  to  use  Technorati;  on  the  Join  screen,  you  have 
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You  can  claim  your  blog  either  by  providing  your  blog's  username  and 
password,  or  pasting  the  supplied  code  into  a  post 


the  option  to  "claim"  your  blog— basically  informing  it  of  the 
blog(s)  you  own. 

Once  you've  claimed  your  blog,  you  need  to  add  a  bunch  of 
information  about  it  so  that  Technorati  can  index  it  according  to 
its  subject  and  keywords  or  tags.  What  you  put  in  here  will  play  a 
key  role  in  Technorati  visitors'  inclination  to  read  your  blog,  so 
write  your  blog  description  to  grab  attention— nothing  inaccurate, 
mind  you— a  wacky  introduction  to  your  site  will  pique  curiosity 
and  get  you  more  visitors.  You  also  get  to  use  20  tags,  where  you 
should  put  in  keywords  or  keyphrases  indicative  of  your  blog's 
content.  These  could  be  "technology,"  "holiday  in  Australia,"  and 
so  on. 

Once  you've  done  this,  Technorati  will  begin  tracking  your 
blog  for  new  posts  and  check  how  many  people  are  linking  to  your 
blog  or  posts  in  your  blog.  Now  all  you  can  do  is  hope  that  visitors 
to  Technorati  end  up  at  your  blog. 
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Helping  Your  Blog  Along 

Technorati  categorises  blogs  by  tags,  so  make  sure  that  every  one 
of  your  posts  has  one.  It's  not  difficult— just  make  sure  you're  cat- 
egorising your  posts,  and  Technorati  will  use  these  categories  as 
tags.  If  your  blog  host  doesn't  give  you  this  feature,  insert  the  fol- 
lowing HTML  code  at  the  end  of  your  post: 

<a  href="http://technorati.com/tag/yourtag"  rel="tag">Some 
Text</a> 

This  tells  Technorati  to  file  this  post  under  the  tag  "yourtag". 
This  needn't  be  limited  to  just  a  Technorati  link,  though.  For 
example,  using  this  code: 

<a  href="http://www. thinkdigit.com/forum"  rel="tag">Some 
Text</a> 

will  file  the  post  under  the  tag  "forum"— the  text  after  the  last 
slash  in  the  URL  will  be  interpreted  as  the  tag. 


Most  blog  hosts  now  automatically  "ping"  Technorati  every 
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time  you  make  a  new  post.  If  yours  doesn't,  then  you  can  use  a 
pinging  service  like  Ping-o-matic  (www.pingomatic.com)  to  ping 
Technorati  and  all  other  blog  directory  listings. 

5.1.2  FeedBurner  (www.feedburner.com) 

Your  blog-host  no  doubt  creates  an  RSS  feed  for  your  blog  (ditch  it 
if  it  doesn't),  so  readers  don't  need  to  constantly  visit  the  site  to 
read  your  content,  instead  doing  so  from  the  comfort  of  their 
default  RSS  reader.  FeedBurner  takes  the  simple  functionality  of 
RSS  and  "burns"  your  feed  by  adding  a  host  of  options  to  help  you 
snag  more  subscribers. 

The  Burning  Feed 

Once  you've  completed  the  ridiculously  simple  registration 
process,  you'll  be  asked  to  burn  your  feed  by  supplying  the  URL  of 
your  blog's  RSS  feed.  Configure  your  feed  title,  and  your  feed  will 
be  assigned  a  FeedBurner  URL  instead— http://feeds.feedburner. 
com/yourfeedaddress,  for  example,  letting  you  customise  the 
"yourfeedaddress"  part. 
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Once  you've  claimed  your  blog,  FeedBurner  enables  the  BrowserFriendly  and 
StandardStats  services  to  make  your  feed  more  readable  in  browsers  and 
track  your  feed  statistics  respectively 
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Use  FeedFlare  so  it's  easier  for  readers  to  tell  their  friends  about  your  blog 

The  next  page  lets  you  configure  StandardStats,  and  we  rec- 
ommend checking  the  Clickthrough  option.  This  lets  you  track 
the  number  of  times  a  link  in  your  post  is  clicked;  if  you're  linking 
to  corporate  Web  sites,  these  statistics  should  play  a  role  in  snag- 
ging advertisers. 

Optimising  Your  Feed 

When  you  login  to  FeedBurner,  click  on  the  title  of  your  blog  to  be 
taken  to  the  control  panel,  from  where  you  can  select  the  various 
ways  to  configure  the  way  your  feed  looks  in  an  RSS  reader.  Here 
are  the  options  you  have: 

1.  SmartFeed:  This  has  quite  a  simple  purpose— to  ensure  that  your 
feed  is  compatible  with  virtually  any  RSS  reader  available. 
Recommended,  because  you  never  know  what  reader  someone 
is  using. 

2.  FeedFlare:  Enabling  this  feature  lets  you  put  links  into  your  feed 
posts  that  will  help  users  give  you  feedback  or  tell  their  friends 
about  your  blog— "E-mail  the  Author",  "Digg  This",  "Post  to 
Del.icio.us",  and  so  on.  At  the  bottom  of  the  page,  you  need  to 
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select  your  blog  host,  and  the  site  will  give  you  a  piece  of  code 
to  insert  into  your  blog  template  to  make  the  FeedFlare  links 
appear  on  your  Web  pages. 

3.  Link  Splicer:  This  lets  you  include  your  favourites  from  net- 
working sites  like  Digg  and  Del.icio.us  and  tell  your  readers 
what  you  like  to  read  about.  It  doesn't  play  any  role  in  driving 
traffic  to  your  blog  directly,  but  it  will  give  people  a  sense  of 
knowing  you,  which  will  in  turn  keep  them  visiting  your  blog 
with  the  same,  if  not  greater,  regularity.  Overall,  though,  there's 
no  pressing  reason  for  you  to  have  this  enabled. 

4.  Splicer:  Much  like  the  link  splicer,  this  lets  you  include  your 
photo  feeds  from  Flickr,  Buzznet  or  Webshots  in  your  feeds. 
Again,  no  direct  role  in  getting  you  more  traffic. 

5.  Geotag  your  feed:  This  lets  you  add  your  geographical  latitude 
and  longitude  to  your  feed.  Mostly  pointless;  if  you  find  any  use 
for  this,  do  write  in. 

6.  Feed  Image  Burner:  Lets  you  add  a  "Powered  by  FeedBurner" 
image  or  any  custom  logo  to  your  feed. 

7.  Title/Description  Burner:  Lets  you  change  the  title  of  your  feed 
without  having  to  change  the  title  of  your  blog  (something 
you'd  have  to  do  otherwise). 

8.  Convert  Format  Burner:  Lets  you  select  a  specific  format  (RSS  or 
Atom)  to  convert  your  feed  to.  It's  best  to  avoid  activating  this— 
SmartFeed  will  do  all  the  dirty  work  of  making  your  feed  stan- 
dards-compatible anyway. 

9.  Content  Type  Burner:  This  lets  you  choose  a  custom  MIME 
(Multipurpose  Internet  Mail  Extensions)  type  for  the  feed.  If 
you're  not  sure  what  to  do  with  this,  leave  it  alone. 

10.  Summary  Burner:  This  lets  you  add  a  little  teaser  about  your 
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blog  to  your  feed.  We  recommend  using  this— a  well-written 
description  will  draw  in  the  crowds. 

Publicising  Your  Feed 

FeedBurner  also  offers  services  to  help  you  increase  the  number  of 
subscribers  for  your  feed. 

1.  BuzzBoost:  This  publishes  your  blog's  feed  as  plain  old  HTML, 
which  you  can  then  use  on  any  site  you  control,  and  thus  drive 
more  visitors  to  your  blog. 

2.  Headline  Animator:  The  Headline  Animator  gives  you  the  code 
for  a  scrolling  display  of  your  latest  posts  that  you  can  paste  in  the 
template  of  your  site,  or  better  yet,  in  your  e-mail  signature.  On 
online  forums  that  allow  it,  use  this  code  as  your  signature  to  get 
people  to  take  note  of  your  blog. 

3.  FeedCount:  This  is  a  simple  bit  of  code  that  displays  the  current 
number  of  subscribers  to  your  feed.  It  has  little  or  no  role  to  play 
in  actually  getting  you  traffic,  but  is  good  to  use  for  bragging, 
nonetheless. 

4.  E-Mail  Subscriptions:  Enabling  this  option  gives  you  the  HTML 
code  required  to  offer  readers  the  option  of  subscribing  to  your 
blog's  feed  via  e-mail. 

Once  you've  got  enough  content  and  subscribers  to  your  feed, 
you  will  qualify  for  the  FeedBurner  Ad  Network  (FAN),  which 
allows  you  to  use  your  feed  to  make  money. 

5.1.3  BlogExplosion  (www.blogexplosion.com) 

BlogExplosion  is  a  unique  service  that  drives  traffic  towards  your 
blog  in  exchange  for  spending  some  time  reading  others'  blogs. 
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Increase  traffic  for  your  blog  by  spending  some  time  on  BlogExplosion 
Using  BlogExplosion 

Registration  is  simple  enough,  after  which  you're  ready  to  start 
earning  "credits"— one  BlogExplosion  credit  is  the  equivalent  of 
one  person  visiting  your  site. 


When  signed  in,  click  on  Surf  Member  Blogs.  You'll  be  taken  to 
a  member's  blog,  and  there  will  also  be  a  frame  at  the  top  with  a 
countdown  and  an  image  with  a  bunch  of  numbers  (to  prove 
you're  not  a  bot).  You  need  to  stay  on  this  blog  till  the  countdown 
says  Go,  and  then  click  on  the  number  indicated  to  move  ahead  to 
the  next  blog.  For  every  blog  you  visit,  you  get  0.5  credits. 
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You  could  go  ahead  and  earn  credits  gratuitously  by  just 
spending  an  hour  or  so  on  the  service  without  reading  the  blogs 
you're  presented,  but  it's  always  a  good  idea  to  spend  some  time 
posting  reviews  about  others  blogs— they  might  feel  compelled 
to  return  the  favour,  and  a  good  review  can  help  boost  your 
readership. 

When  you've  amassed  the  credits  you  want  for  a  session,  go 
back  to  My  Account  and  choose  Assign  Traffic.  Indicative  by  name, 
this  lets  you  distribute  your  credits  to  any  number  of  blogs  that 
you  own  and  increase  their  traffic  by  that  much.  Hit  enough  cred- 
its, and  you'll  also  be  allowed  to  include  your  own  ad  in  the 
BlogExplosion  top  banner. 

Another  way  to  rack  up  the  credits  is  to  rent  out  ad  space  on 
your  blog.  The  Rent  My  Blog  option  lasts  a  week  at  a  time,  and  lets 
other  BlogExplosion  members  use  your  blog  for  their  ads. 

5.1.4  Other  Services  Online 

Nothing  on  the  Web  is  complete  without  a  bunch  of  clones,  of 
course.  Here  are  some  other  blog  directories  and  services  that  you 
should  be  a  part  of: 

1.  Weblogs  (www.weblogs.com):  Another  blog  directory,  though 
not  as  deep  as  Technorati.  It  simply  tracks  newly-updated  blogs. 

2.  Moreover  (w.moreover.com):  This  is  a  service  that  tracks  news 
goings-on  all  over  the  world.  If  you  own  a  news-related  blog,  get 
yourself  listed  here. 

3.  BlogStreet  (www.blogstreet.com):  This  is  a  directory  of  Indian 
blogs,  so  you  need  to  register  here,  especially  if  your  content  is 
India-centric.  Blogs  are  classified  by  city  and  language,  and 
there's  a  Digg-like  "Buzz  it"  link  for  every  blog  too. 
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5.2  Search  Me! 


A  ridiculous  number  of  books  have  been  written  about  it,  but 
there  are  few  things  on  the  Web  as  arcane  as  Search  Engine 
Optimisation  (SEO)— you  never  know  what's  going  to  boost  your 
search  engine  ranking  and  when.  SEO-ing  your  blog  works  better 
if  you're  using  your  own  hosting  and  content  management  sys- 
tem—the options  available  to  you  are  far  more  comprehensive 
than  free  blog  hosting.  However,  there  are  a  few  things  you  can  do 
to  enhance  your  free  blog's  search  ranking. 

5.2.1  SEO-ing  Your  Free  Blog 

Firstly,  let  go  of  any  illusions  you  might  have  that  Blogger  users  are 
at  an  advantage  just  because  Google  owns  Blogger.  The  following 
tips  apply  almost  universally  too: 

1.  Choose  your  blog  and  post  titles  appropriately.  You'll  need  some- 
thing catchy  to  grab  potential  readers,  but  search  engines  would 
prefer  that  you  include  at  least  one  keyword  indicative  of  the 
post's  content  in  every  post  title. 

2.  Stick  to  a  general  theme  for  your  blog.  By  their  very  nature, 
blogs  are  riddled  with  search  keywords,  and  themed  blogs 
more  so. 

3.  Update  your  blog  regularly.  Search  engines  love  the  "live"  Web- 
sites that  are  updated  with  new  content  on  a  regular  basis. 

4.  Register  yourself  on  every  possible  blog  listing. 

5.  Exploit  the  power  of  being  linked  to— make  comments  on  high- 
traffic  blogs  (not  the  I-like-your-site-you-might-like-mine  kind, 
mind  you),  start  discussions,  and  get  yourself  blogrolled  on  as 
many  people's  blogs  as  possible. 

6.  Wherever  available,  always  make  sure  that  you  have  a  perma- 
link  for  each  post— this  helps  search  engines  index  them  better. 


BEE  FAST  TRACK 


125 


V 


GETTING  NOTICED 


BLOGGING 


7.  Add  your  blog  feed  to  your  My  Yahoo!  and  My  MSN  accounts. 
This  will  get  you  listed  on  Yahoo!  and  MSN. 

5.2.2  Your  Own  Hosted  Blog 

If  you're  using  your  own  hosting,  SEO  becomes  much  easier 
thanks  to  the  number  of  options  you  have.  WordPress,  for  one, 
offers  you  its  own  CMS  which  you  can  deploy  on  your  server,  and 
there  are  a  lot  of  things  you  can  do  with  it. 

SEO  And  WordPress 

To  optimise  your  WordPress  blog,  use  the  following  tips: 

1.  Permalinks  Again:  By  default,  links  to  posts  in  your  blog  will 
look  like  this:  http://www.yourblog.com/?p=ll.  Search  engines 
don't  like  this  much,  so  go  to  Options  >  Permalinks  in  your 
admin  panel  and  in  the  Custom  text  box,  enter  "/%catego- 
ry%/%postname%"  to  change  the  link's  appearance  to 
http://www.yourblog.com/technology/phone_review.  This  makes 
your  blog  not  only  SEO-friendly,  but  reader-friendly  as  well. 

This  applies  to  all  CMSes,  in  fact— most  of  them  support  SEO- 
friendly  URLs,  either  as  an  inbuilt  feature  or  using  a  plugin— 
you  just  need  to  make  sure  that  the  Web  server  supports 
URL  renaming. 

2.  Edit  The  Page  Title:  By  default,  your  page  title  (the  one  you  see 
in  the  search  pages)  goes  thus:  Blog  Name  |  Archive  |  Post  Title. 
You  want  to  bring  the  post  title  to  the  beginning,  so  search  users 
can  instantly  know  that  they've  found  what  they  were  looking 
for.  To  do  this,  you  need  to  replace  this  code  in  header.php: 

<title><?php  bloginfo('name');  ?>  <?php  if  ( is_single() )  {  ?>  ?  Blog 
Archive  <?php  }  ?>  <?php  wp_title();  ?></title> 
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With  this: 

<title><?php  wp_title('  ');  ?><?php  if(wp_title('  ',  false))  {  echo  } 
?><?php  bloginfo('name');  ?></title> 

3.  Get  Sitemapped:  Get  yourself  the  Google  Sitemap  Generator  for 
WordPress  from  www.arnebrachhold.de/2005/06/05/google- 
sitemaps-generator-v2-final.  Sitemapping  your  blog  will  make  it 
easier  for  Google  bots  to  index  updated  content  for  your  site. 
This  tip  applies  even  for  non-WordPress  blogs,  and  you  can  get 
the  Google  Sitemap  Generator  at  www.google.com/webmas- 
ters/sitemaps. 

5.3  The  Community 


This  is  the  "getting  famous  with  the  people"  part  we  talked  about 
earlier.  Once  you've  done  all  you  can  for  the  search  engines,  you 
need  to  get  yourself  noticed. 

1.  Take  a  long,  hard  look  at  the  content  you're  generating.  Are  you 
another  armchair  columnist  airing  your  views  on  news  items 
like  a  billion  other  bloggers?  What  makes  you  unique?  There's  a 
huge  difference  between  getting  people  to  come  to  your  blog 
and  getting  them  to  stay  there.  There's  no  trick  that  will  help 
you  if  your  content  is  poor  or  run-of-the-mill.  Naturally,  writing 
style  plays  an  important  role  too.  Don't  underestimate  the  spell- 
check,  and  proofread  every  post  before  you  publish. 

2.  Update  your  blog  regularly.  Regular  updates  will  keep  your  readers 
coming  back  for  more,  and  it'll  help  with  the  search  engines,  too. 

3.  Take  part  in  discussions  inside  the  blogging  community. 
Intelligent  comments  on  others'  blogs  (don't  spam  them)  will 
generate  interest  in  you.  Doing  so  on  high-traffic  blogs  will 
ensure  that  someone  will  visit  your  profile,  and  subsequently 
your  blog. 
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4.  Get  into  link-exchange  deals  with  similar-themed  bloggers— get 
them  to  link  to  you  on  their  blogs,  and  vice  versa.  In  general, 
make  sure  that  there  are  links  to  your  blog  all  over  the  place- 
get  your  friends  to  put  you  on  their  blogrolls,  use  step  3  above  to 
others  to  deem  you  worthy  of  blogrolling,  and  so  on. 

5.  E-mail  people  when  you've  made  a  new  post.  If  you  get  stinkers 
for  spamming,  just  stick  to  e-mailing  people  when  you  have 
some  killer  "don't  miss  this"  content. 

6.  Get  Dugg:  lots  of  blog  owners  Digg  their  own  blogs,  resulting  in 
the  site's  paranoia  when  it  comes  to  blogs.  However,  participate 
in  the  Digg  community  as  well,  and  people  might  end  up 
Digging  your  blog  for  you! 

Finally,  remember  that  blogging  is  an  ever-changing  realm, 
and  there's  nothing  you  shouldn't  stop  yourself  from  trying  if  it 
isn't  illegal. 
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B loggers  are  journalists  of  sorts,  and  there  exists  such  a  thing 
as  ethics  in  journalism.  In  addition,  when  you  maintain  a 
blog,  you're  garnering  the  trust  of  many  people— which  may 


not  hit  you  in  the  face  while  you're  sitting  at  your  computer. 
Ethics  does  come  into  play  in  such  a  situation,  and  while  we're  not 
going  to  be  preachy,  we  think  we  should  talk  a  little  about  the 
ethical  aspect  of  blogging. 


BLOGGING  ETHICS 


6.1  The  No-Nos 


BLOGGING 


In  the  previous  chapters,  you've  seen  what  it  takes  to  be  a  blogger, 
what  to  write  about,  how  to  make  the  moolah,  and  so  on.  The  idea 
of  making  money  from  the  comfort  of  your  desktop  is  an  enticing 
idea  indeed,  but  it  is  this  idea  that  drives  many  a  blogger  into  pro- 
moting one's  blog  by  unethical  means.  Rapid  changes  in  search 
engine  optimisation,  or,  in  simple  terms,  the  advent  of  smarter 
technology,  would  mean  only  one  thing— the  death  of  your  blog. 
Greed  kills.  To  be  less  dramatic,  they'll  catch  you  sooner  or  later! 

Promoting  a  blog  or  seeking  revenue  from  it  is  no  sin,  but  it  is 
the  extent  to  which  this  is  done  that  decides  a  blog's  ethical 
aspect.  We're  assuming  you've  understood  that  making  money 
from  a  blog  demands  a  lot  of  page  views  and  means  there  should 
be  ads  on  the  page. 
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6.1.1  Black  Hat  Blogging 

There  exist  greedy  folks  who  place  too  many  ads  and  links  on  their 
page,  and  promote  their  blog  by  making  use  of  certain  under- 
handed SEO  techniques.  These,  and  more,  are  blanketed  under  the 
term  "Black  Hat  Blogging." 
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Since  we're  all  Google  addicts  here,  let's  get  a  closer  insight 
into  its  search  engine  and  how  it  works.  Firstly,  Google  uses  an 
algorithm  called  PageRank,  which  does  what  it's  supposed  to  do- 
rank  some  pages  over  others,  which  appear  earlier  in  the  search 
results.  (Technically,  it's  not  just  the  original  PageRank  algorithm 
now,  but  we'll  just  say  "PageRank"  for  simplicity's  sake.) 

PageRank  analyses  links  available  for  the  search  engine  and 
assigns  a  numerical  weighting  to  each  element  of  a  hyperlinked 
set  of  documents,  such  as  the  World  Wide  Web,  with  the  purpose 
of  "measuring"  its  relative  importance  within  the  set.  PageRank 
was  developed  at  Stanford  University  by  Larry  Page  (hence  the 
name  PageRank)  and  Sergey  Brin  as  part  of  a  research  project  about 
a  new  kind  of  search  engine. 

Search  engine  optimisers  widely  agree  that  the  things  that 
influence  a  page's  rankings  include: 
o  Keywords  in  the  Title  tag. 
o  Keywords  in  links  pointing  to  the  page, 
o  Keywords  appearing  in  visible  text, 
o  Link  popularity  (PageRank  for  Google)  of  the  page. 


"Black  hat"  SEO  are  methods  to  try  to  improve  rankings  that 
are  disapproved  of  by  the  search  engines  and/or  involve  decep- 
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tion.  This  can  range  from  text  that  is  "hidden,"  as  for  example, 
text  coloured  similar  to  the  background,  or  by  redirecting  users 
from  a  page  that  is  optimised  for  search  engines  to  one  that  is 
more  human-friendly.  As  a  general  rule,  a  method  that  sends  a 
user  to  a  page  that  is  different  from  the  page  the  search  engine 
ranked  is  black  hat. 

Search  engines  can  and  do  penalise  sites  they  discover  using 
black  hat  methods,  either  by  reducing  their  rankings  or  eliminat- 
ing their  listings  from  their  databases  altogether.  Such  penalties 
can  be  applied  either  automatically  by  the  search  engines'  algo- 
rithms, or  by  a  manual  review  of  a  site. 

An  infamous  example  is  the  February  2006  Google  removal  of 
both  the  BMW  Germany  and  Ricoh  Germany  sites  for  use  of  decep- 
tive practices.  However,  both  companies  quickly  apologised,  fixed 
the  offending  pages,  and  were  restored  to  Google's  list. 


6.1.2  Spamdexing 

Another  such  method  is  known  as  spamdexing,  or  search  engine 
spamming.  This  is  the  practice  of  creating  Web  pages  that  will  be 


This  a  part  of  a  lenthy  scroll-so  many  advertisements! 


EM!  FAST  TRACK 


BLOGGING 


BLOGGING  ETHICS 


VI 


indexed  by  search  engines  in  order  to  increase  the  chance  of  a  site 
or  page  being  placed  close  to  the  beginning  of  search  engine 
results,  or  to  influence  the  category  to  which  the  page  is  assigned. 

"Google  bombing"  is  another  form  of  search  engine  result 
manipulation,  which  involves  placing  hyperlinks  that  directly  affect 
the  rank  of  other  sites.  Some  blogs  are  created  for  monetising  the 
site  using  advertising  programs  such  as  Google  AdSense.  Such 
"Made  for  AdSense"  (MFA)  blogs  have  no  redeeming  value  except  to 
get  visitors  to  the  site  for  the  sole  purpose  of  clicking  on  advertise- 
ments. MFA  sites  are  considered  to  be  spamming  search  engines  and 
providing  surfers  with  less-than-satisfactory  search  results. 

These  types  of  sites  are  being  eliminated  in  various  search 
engines,  and  sometimes  show  up  as  supplemental  results  instead  of 
being  displayed  in  the  main  results. 

6.1.3  The  Legalities 

Blogging  has  brought  with  it  a  range  of  legal  liabilities— employers 
have  fired  employees  who  maintain  personal  blogs  that  discuss 
their  employers.  The  major  areas  of  concern  are  the  issues  of  pro- 
prietary or  confidential  information,  and  defamation.  Several 
cases  have  been  brought  before  the  national  courts  against  blog- 
gers,  and  the  courts  have  returned  with  mixed  verdicts. 

In  Britain,  a  college  lecturer  contributed  to  a  blog  in  which  she 
referred  to  a  politician  (who  had  also  expressed  his  views  in  the 
same  blog)  using  various  uncomplimentary  names,  including 
referring  to  him  as  a  "Nazi."  The  politician  found  out  the  real 
name  of  the  lecturer  (she  wrote  under  a  pseudonym)  via  the  ISP, 
and  successfully  sued  her  for  £10,000  (Rs  9  lakh)  in  damages  and 
£7,200  (Rs  6.5  lakh)  in  costs. 

In  India,  blogger  Gaurav  Sabnis  resigned  from  IBM  after  his 
posts  exposing  the  false  claims  of  a  management  school,  IIPM,  led 
to  the  IIPM  management  threatening  to  burn  their  IBM  laptops  as 
a  sign  of  protest  against  him. 
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Black  hat  methods  might  seem  easy  to  implement  in  the  begin- 
ning, but  one  should  remember  that  by  going  against  the  rules, 
they  are  only  pitting  themselves  against  the  largest,  smartest  and 
fastest  workforces  on  the  planet— the  search  engines! 

Yes,  it  is  about  writing  smart  code,  but  eventually,  the  com- 
plexity and  the  work  hours  it  demands  would  easily  outweigh  the 
net  revenue  earned. 

6.2  White  Hat  Blogging 


Now,  about  the  Good  Guy's  methods.  Even  the  name  here  draws  a 
parallel,  as  these  techniques  are  classified  as  White  Hat  Search 
Engine  Optimization.  White  hat  methods  of  SEO  involve  following 
the  search  engines'  guidelines  as  to  what  is  and  what  isn't  accept- 
able. Their  advice  generally  is: 

o  Create  content  for  the  user,  not  the  search  engines, 
o  Make  that  content  easily  accessible  to  their  spiders,  and  to  not 
try  to  game  the  system. 

Often,  webmasters  make  critical  mistakes  when  designing  or 
setting  up  their  sites,  inadvertently  "poisoning"  them  so  that  they 
will  not  rank  well.  White  hat  SEOs  attempt  to  discover  and  correct 
mistakes,  such  as  machine-unreadable  menus,  broken  links,  tem- 
porary redirects,  or  poor  navigation  structure.  Because  search 
engines  are  text-centric,  many  of  the  same  methods  that  are  use- 
ful for  Web  accessibility  are  also  advantageous  for  SEO. 

A  detailed  case  for  this  common  ground,  cited  by  the  W3C 
with  respect  to  Developing  a  Web  Accessibility  Business  Case,  is 
SEO— A  Positive  Influence  on  Web  Accessibility.  Google  has  brought 
the  relationship  between  SEO  and  accessibility  even  closer  with 
the  release  of  Google  Accessible  Web  Search  which  prioritises 
better-accessible  sites. 
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Methods  exist  for  optimising  graphical  content,  including  ALT 
attributes,  and  adding  a  text  caption.  Even  Flash  animations  can 
be  optimised  by  designing  the  page  to  include  alternative  content 
in  case  the  visitor  cannot  read  Flash. 

Some  SEO  methods  considered  proper  by  the  search  engines: 

o  Using  a  unique  and  relevant  title  to  name  each  page. 

o  Editing  Web  pages  to  replace  vague  wording  with  specific  termi- 
nology relevant  to  the  subject  of  the  page,  and  which  the  audi- 
ences the  site  is  developed  for  will  expect  to  see  on  the  pages, 
and  will  search  with  to  find  the  page. 

o  Increasing  the  amount  of  unique  content  on  the  site. 

o  Writing  quality  content  for  site  visitors  instead  of  search  engines. 

o  Using  a  reasonably-sized,  accurate  description  Meta  tag  without 
excessive  use  of  keywords,  exclamation  marks,  or  off-topic 
terms. 

o  Ensuring  that  all  pages  are  accessible  via  anchor  tag  hyperlinks, 
and  not  only  via  Java,  JavaScript  or  Macromedia  Flash  applica- 
tions or  meta  refresh  redirection;  this  can  be  done  through  the 
use  of  text-based  links  in  site  navigation  and  also  via  a  page  list- 
ing all  the  contents  of  the  site  (a  site  map). 

o  Allowing  search  engine  spiders  to  crawl  pages  without  having  to 
accept  session  IDs  or  cookies. 

o  Participating  in  a  Web  ring  with  other  quality  Web  sites. 

o  Writing  useful,  informative  articles  under  a  Creative  Commons 
or  other  open  source  license,  in  exchange  for  attribution  to  the 
author  by  hyperlinking. 

These  along  with  certain  ethics  determined  by  nothing  more 
than  common  sense  form  the  basis  of  a  good,  clean  and  ethical  blog. 
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6.3  C.O.B.E. 


Some  of  the  points  listed  in  the  Code  of  Blogging  Ethics  (C.O.B.E.) 
by  Martin  Kuhn  are  listed  below.  You  can  find  the  C.O.B.E.  at 
http://rconversation.blogs.com/COBE-Blog%20Ethics.pdf  .  Kuhn 
is  a  doctoral  fellow  researching  Media  Law  at  the  University  of 
North  Carolina  at  Chapel  Hill.  He  began  his  C.O.B.E.  project  in 
December  2004. 
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One  of  the  best  "white"  blogs 

o  Promote  free  expression  by  posting  on  your  blog  on  a  regular 
basis  as  well  as  visiting  and  posting  on  other  sites  in  the  blo- 
gosphere. 


(Interact.  Don't  be  a  loner.) 


o  Avoid  restricting  access  to  your  blog  by  certain  individuals  and 
groups  and  never  remove  posts  or  comments  once  they  have 
been  published. 

(Essentially,  be  honest— don't  get  overly  protective  about  your 
blog.  A  blog  is  more  dialectical  than  rhetorical,  or,  at  least,  it  should 
be  that  way— unless  you're  famous  and  exceptionally  brilliant.) 


o  Emphasise  the  "human"  elements  in  blogging  by  revealing  and 
maintaining  as  much  of  your  identity  as  is  deemed  safe. 
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(Don't  cower  under  a  nick  forever,  though  that's  OK  right  in 
the  beginning.) 

o  Promote  equality  by  not  restricting  specific  users  or  groups  of 
users  from  your  blog. 

(Simple.  Be  "democratic,"  as  we've  mentioned  in  this  book.) 

o  Minimise  harm  to  others  by  never  knowingly  hurting  or  injur- 
ing someone  with  information  you  make  available  on  your  blog. 

("First,  do  no  harm.") 

o  Build  a  community  by  linking  your  blog  to  others,  and  main- 
tain a  blogroll  to  encourage  visitors  to  your  blog  to  visit  others 
and  facilitate  relationships  between  you  and  your  readers. 

(This,  again,  deals  with  being  social,  and  the  human  element.) 

o  Strive  for  factual  truth  and  never  intentionally  deceive  readers. 
Make  yourself  accountable  for  information  you  post  online. 

(Remember,  when  you're  blogging,  it  might  seem  like  you're 
doing  keystrokes  at  your  desktop— but  there  are  real  human  beings 
out  there  reading  what  you're  writing.) 

o  Cite  and  link  to  all  sources  referenced  in  each  blog  post,  and 
secure  permission  before  linking  to  other  blogs  or  Web  content. 

o  Promote  interactivity  by  posting  regularly  to  your  blog,  honour- 
ing such  etiquette  and  protocol  policies  that  are  posted  on  blogs 
you  visit,  and  make  an  effort  to  be  entertaining  enough  to 
inspire  return  visits  to  your  site. 

Bloggers  should: 

o  Never  plagiarise. 

(Be  honest  to  yourself  and  you're  safe.) 

o  Identify  and  link  to  sources  whenever  feasible.  The  public  is  enti- 
tled to  as  much  information  as  possible  on  sources'  reliability. 

(Similar  to  what  we  just  said:  you're  actually  reaching  out!) 
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o  Make  certain  that  blog  entries,  quotations,  headlines,  photos 
and  all  other  content  do  not  misrepresent.  They  should  not 
oversimplify  or  highlight  incidents  out  of  context. 

("Out  of  context"  is  key  here.  Often,  you  see  something  some- 
one said,  and  latch  on  to  that  one  phrase— don't.) 

o  Never  distort  the  content  of  photos  without  disclosing  what  has 
been  changed.  Image  enhancement  is  only  acceptable  for  tech- 
nical clarity.  Label  montages  and  photo  illustrations. 

(Not  following  this  rule  is  pretty  much  the  same  thing  as  lying, 
and  since  a  picture  is  worth  a  thousand  words...) 

o  Never  publish  information  they  know  is  inaccurate  -  and  if  pub- 
lishing questionable  information,  make  it  clear  it's  in  doubt. 

o  Distinguish  between  advocacy,  commentary  and  factual  infor- 
mation. Even  advocacy  writing  and  commentary  should  not 
misrepresent  fact  or  context. 

o  Distinguish  factual  information  and  commentary  from  adver- 
tising and  shun  hybrids  that  blur  the  lines  between  the  two. 

o  Show  compassion  for  those  who  may  be  affected  adversely  by 
blog  content.  Use  special  sensitivity  when  dealing  with  children 
and  inexperienced  sources  or  subjects. 

o  Be  sensitive  when  seeking  or  using  interviews  or  photographs  of 
those  affected  by  tragedy  or  grief. 

o  Recognise  that  gathering  and  reporting  information  may  cause 
harm  or  discomfort.  Pursuit  of  information  is  not  a  license  for 
arrogance. 

(These  three  tenets  apply  to  journalism  as  well.) 

o  Show  good  taste.  Avoid  pandering  to  lurid  curiosity. 

(Don't  be  a  tabloid.  At  least,  try  not  to  be;  even  if  you  maintain 
a  gossip  blog,  don't  over-sensationalise  things) 
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o  Admit  mistakes  and  correct  them  promptly. 
(This  can  come  from  basic  humility.) 

o  Explain  each  blog's  mission  and  invite  dialogue  with  the  public 
over  its  content  and  the  bloggers'  conduct. 

o  Disclose  conflicts  of  interest,  affiliations,  activities  and  per- 
sonal agendas. 

(This  is  important  so  readers  can  put  your  content  in  context.) 

o  Deny  favoured  treatment  to  advertisers  and  special  interests  and 
resist  their  pressure  to  influence  content.  When  exceptions  are 
made,  disclose  them  fully  to  readers. 

(That's  what  black  hat  blogging  is  all  about.) 

o  Be  wary  of  sources  offering  information  for  favours.  When 
accepting  such  information,  disclose  the  favours. 

(Ditto.) 

o  Expose  unethical  practices  of  other  bloggers. 
(If  you're  sincere  enough.) 
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6.4  Green  Hat  Blogging 


We  wonder  if  there  is  any  debate  that  has  a  real  unanimous  con- 
clusion no  matter  what  the  topic  is,  here  is  one  such  argument 
which  balances  both  sides  of  this  Ethical  Blogging  coin.  This  com- 
munity calls  itself  Green  Hat  Bloggers,  and  claim  to  be  make  the 
balancing  act  between  the  Good  and  the  Evil.  Well-known  blogger 
Jason  Golod's  take  on  this  is  to  be  found  at  www.golod.com/2005/ 
12/white-hat-black-hat-how-about-green-hat/. 

6.5  Common  Sense 


It  wasn't  long  ago  that  bloggers  and  money  had  nothing  to  do 
with  each  other.  But  as  the  blogosphere  exploded  into  the  public 
consciousness  over  the  past  year— blog  search  engine  PubSub  esti- 
mates there  are  more  than  8  million  blogs— it  was  inevitable  that 
the  captains  of  commerce  would  latch  onto  this  increasingly  pop- 
ular form  of  personal  media. 
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Black  hat,  White  hat,  or  Green  hat...  you  don't  even  need  to 
understand  these  terms,  strictly  speaking.  Just  use  common  sense! 

If  you're  thinking  about  making  a  career  out  of  blogging,  the 
best  way  to  ensure  a  steady  revenue  stream  is  by  building  a  solid 
reputation.  Remember,  there  are  no  shortcuts! 
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We  believe  we've  spoken  enough  in  the  preceding  pages  to 
get  you  started  off  on  your  blog.  But,  as  you  know  very 
well,  there's  at  least  a  million  times  more  info  on  the 
subject  on  the  Internet.  Here  are  some  sites  and  Web  pages  we  believe 
you'll  find  useful— if  what  you've  read  has  kept  you  interested. 
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1.  About:  Web  logs 
(http://weblogs.about.com) 


Fimy  OnSrw  Sum  w 


Abjut 


Web  Lorjs: 


mr,iiM-  ■ 


-rWrJ-il 
...  . 


,h.mj....j,.,rr,,h..i 
r..."  r. 


vifctn  xrt  "ti  Inn  1  pm  |nnt|3i  IieIimi  trti  it-  Ihm  uily  v^T,id 

ulli  j j  .<•:.  ■-.(., ■.>?:  )>  f.x  WW  t  friii  - 1  ;n  i.jw.jia 

U-,-ir,TTJcHr-hn:'--F.-  Aie.riviJ  *t*V,  -sup  T,riLt>i  pliniriil 

hv  K".Lii*  d  I J  trt \nrf  il-if  llijI'  ■!  Jliy     ■'-'■'JJ  '  i  L I  ■.  L  IIm>.wi  up  J 


Qatar  11.  iOW  nwwt^pQi' 

h+.ih  iiJU  fLU  CuJ-i  Lit™ 


LI*?  If  L4ij[IFjl  I'j.iVJ.H  jV  Jl  f."J  btt[l 


>.u/   ..."  .■ 


■.  irji^f«.RMK> 


A  one-stop  location  to  learn  everything  about  blogging.  Tips, 
tricks,  and  tutorials  with  information  regarding  every  aspect  of 
blogging  that  a  beginner  would  be  looking  for. 


2.  Weblog  Usability:  The  Top  Ten  Design  Mistakes 
(http://www.useit.com/alertbox/weblogs.html) 
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Dr  Jackob  Nielsen  is  one  of  the  world's  leading  authorities  on  how 
to  make  Web  sites  and  software  more  user  friendly.  In  this  article, 
he  explains  the  top  10  mistakes  blog  owners  should  avoid. 
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3.  Writing  for  the  Web 

(http://www.useit.com/papers/webwriting/) 

Again  from  Dr  Nielsen,  a  collection  of  resources  and  links  on  how 
to  write  for  the  web. 


Writing  for  the  Web 
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4.  Getting  Things  Done 
(http://www.davidco.com/store/catalog/) 

In  a  busy,  busy,  busy  day,  finding  time  to  spend  on  your  blog  is 
going  to  be  the  biggest  problem.  Getting  Things  Done  is  a  very 
popular  time  management  philosophy  developed  by  veteran  pro- 
ductivity guru  David  Allen.  Visit  his  company's  store  catalogue  for 


some  free  articles  that  can  help  you  organise  your  time  better.  If 
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you  like  them,  you  may  want  to  invest  some  money  in  some  of  his 
more  useful  products  as  well. 


5.  Tips  for  Blog  Design 

(http://www.photoshopsupport.com/  tutorials/jennifer/blog-tem- 
plates.html) 


Whether  you  choose  to  host  your  own  blog  or  use  one  of  the  free 
blogging  services,  you  will  invariably  spends  moments  of  agony  in 
deciding  how  to  make  your  blog  look  unique.  This  article  will  help 
ease  your  pain.  While  it  has  a  Photoshop  slant,  you  should  be  still 
able  to  find  many  useful  and  usable  suggestions  in  there. 


6.  CSS  &  Blog  Design 

(http://www.designshack.co.uk/) 

Once  you  cross  the  chasm  from  being  a  plain  old  HTML  hack,  you 
will  want  to  dive  into  the  joys  of  CSS.  To  see  what  can  be  done 
with  a  little  CSS  magic,  check  out  Design  Shack's  collection  of  over 
400  inspiring  Web  site  and  blog  designs. 
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Another  great  collection  of  tips,  tricks,  and  tutorials  on  blog 
design  and  using  CSS. 
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8.  ibibo.com 

The  great  Indian  blogger  hunt  is  on!  Ibibo.com  is  an  Indian  blog- 
ging  network  that  has  just  opened.  Take  a  shot  at  Rs  6  lakh  in 
prize  money  for  the  First  Place  winner.  A  total  of  Rs  1.5  crore  is 
going  to  be  paid  out  to  the  top  100  bloggers.  The  first  payout  hap- 
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ibibo 

i  b  m  i 1 4   ■  i  band 

rrHi|P. 

IDE       Hi' EDO     OjOOZniUt!     OjOGS     PIK'IOS  ICLP 

lfalbij__^ 

•  ■c  iu1  HwluiIi  .t  ■:  rinij  Niji  nm  liin 

P-.i:::x 

£vfrni  UiM  IhLUfwrdi  ul irlmiSitE  ailLiii 

Running  Now! 

Great  Indian  Blogger  Hunt 

Q 

-■  >y  Mrrtrr*.  rl  kw>  fWH  iliiljn^i  n-tw 
j bvviy.  a u.  -ui  udkviiii  d j ynl prd  fj-  KisK*. 

t*  caned.  Top  1 M  Blnagrri        inuiUi  gel 
rvur.i  Secihc  payout  "irsr  1st  rtxp  Kf: 
Bkiseors  (mi  Fttruay  15, 2007 

0 
\ 

Elxc-c- Job  Ec-arch 

■      •■  ■■  ■      ii-    ■  ■  ■  ■  i :  i  ■  ■■  ■  'K-r  !■ 

-sites  iff  hiifii:. 

J'j      i,lu  'v-vn.v  ijijuw       kpJd  mi  jvjn  J 

pens  on  February  15,  and  the  top  100  bloggers  as  of  that  day  will 
get  a  combined  payout  of  Rs  2.9  lakh,  including  the  First  Place  win- 
ner who  takes  home  1.5  lakh! 


9.  Blog  Templates  (http://blogskins.com) 


■.-JL&dl-  |  .  Jl  KkLnj  !  TiLtf  I  Kg  uai  hL'jiiLjVu".';  OjiiIj.:  V>  |  .tlwj '. 


Shin  Of  The  Day 


Featured  C<mtr*utof 


1l-,-iii».-.rhCWn 


1  kiwui  th-j-wtJ  run  iw  Hurt, 
HtfJ  k.iiiitii>Krti  Li  Lti  JJ. 
7n  .  jr.  li.whll.lhvl  Inttw 

LLvLuuu.  Audita 


'■rl~- •  ^ - 


L*T.r-J«  ill  i-'u  KJW.H j A." U  |i.H.  iJllJJ-dLh- 

flfcWjlff  hv  -k-       n  \  ej.^r  f  rFtphjh> 

hi*  t£  JbUowbi Hiti  bcturf.  hi- 

ilwiy.'  hrri  line  h-  rjw,  nhnil  swrmmls.. 
AuG^Llv  ulivk  ill  Lbv.ii  m_ 

JLhn?  wJ-S  hU  wJI-tamm-shn,  IJ7J1  Aiimr 
f<u  Ij  tLLaUY  u^iyu1  jy  n i iL Lu  uu l-yuuq 


u.  4,..I^.M-ir-™ 


If  you  are  not  yet  ready  to  dive  into  the  mysteries  of  CSS,  XHTML, 
JavaScript,  and  Photoshop,  then  check  out  this  site.  Blog  Skins  is 
for  those  who  "suck  at  design."  Or  maybe  you  do  have  this  great 
design  idea  in  your  head  but  you  have  no  idea  how  to  go  about  get- 
ting it  out  of  the  door.  Browse  through  the  vast  collection  of  con- 
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tributions  and  you're  sure  to  find  one  you  like.  Supports  most 
blogging  platforms. 

10.  Blogger  Templates 

(http://blogger-templates.blogspot.com/) 


B  logger  templates 


IHiSraiH;.' '.m  i-iJihv 
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I  JJ  ..    ■  .  is} 


If  you  are  blogging  on  Google's  Blogger  platform,  this  site  has  a 
collection  of  ready-made  templates  that  you  can  use  straightaway. 
Note,  however,  that  these  templates  will  most  likely  not  work  with 
the  new  Blogger  that  has  just  come  out  of  Beta.  This  goes  for  all 
templates  you  find  for  the  Blogger  platform. 


11.  The  Ultimate  Blog  Templates  List 
(http://tinyurl.com/y87hg3) 
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A  list  of  links  that  links  to  various  blog  template  sites.  Slightly  old 
but  still  useful. 

12.  About.com' s  Collection  of  Blog  Templates 
(http://tinyurl.com/v993x) 
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Large  collections  of  templates  for  most  popular  blogging  plat- 
forms like  Blogger,  Movable  Type,  WordPress,  My  Space  and  so  on. 
They  also  have  some  tutorials  on  HTML  and  CSS,  which  is  useful  if 
you  want  to  learn  how  to  control  the  look  and  feel  of  your  blog. 

13.  More  Templates 

(http://blogtemplates.noipo.org/) 
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A  slightly  older  collection  of  templates  for  Blogger  and  Movable 
Type. 


14.  The  Resources 

(http://resources.turtelina.net/index.php?cat=40) 

Another  collection  of  links  to  various  sites  with  blog  templates. 
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15.  The  Blog  Business  Summit 

(http://blogbusinesssummit.com) 

This  blog  keeps  track  of  seminars  and  conferences  on  the  topic  of 
business  blogging.  Though  primarily  a  US  site,  it  is  a  useful  infor- 


BLOG  BUSINESS  SUMMIT 
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mation  source  for  those  who  want  to  stay  on  top  of  business  blog- 
ging  news. 

16.  The  Blog  Resource 
(http://www.theblogresource.com/blog) 


A  relatively  new  blog  on  blogging.  It  is  intended  to  be  a  com- 
pendium of  resources  about  blogging,  how  to  promote  your  blog, 
how  to  monetise  your  blog,  and  so  on.  There's  relatively  little  con- 
tent, but  keep  it  on  your  watch  list. 


17.  Blogger  Jobs 

(http://bloggerjobs.biz) 


Online  Content  EdUor 
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A  blog  about  blogging  jobs.  This  is  a  frequently  updated  blog  list- 
ing various  blogging  jobs  from  different  companies.  Again,  while 
it's  primary  focus  is  the  US,  there  are  many  purely  online  job  post- 
ings that  may  be  worthwhile  to  apply  for. 

18.  Bloggers  for  Hire 

(http://www.bloggersforhire.com) 

Discusses  the  professional  blogging  industry  with  news,  opinions, 
reviews,  tips  and  tricks. 
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19.  Blogging  Help 

(http://www.blogginghelp.com) 
More  in-depth  blogging  help  and  advice,  covering  everything  from 
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marketing,  making  money  from  your  blogs,  writing  tips  and  more. 

20.  Blogging  for  Dollars 

(http://www.dollars2blog.com/blog) 
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This  blog  takes  a  look  at  the  different  issues  involved  in  blogging 
and  offers  advice  and  suggestions  on  various  techniques  you  can 
use  to  improve  and  promote  your  blog. 

21.  Bloggortunity 

(http://www.bloggortunity.com) 

Provides  postings  of  latest  blogging  jobs  as  well  as  articles  on  how 
to  make  money  from  your  blogs.  Useful  for  the  both  the  advanced 
user  and  the  newbie. 


Ksi*  ■Mousy  | 


md  •  &       ...teixs  yonn  todsyl 


Blogging  Jobs  -  1/15  ffl7 

Mn  w  your  btojofrig  jnb  lends  iw  today: 

rn.",  ^VjrdTrtis  web  Developer  SCC  rTAi  dene  k:  :«+>nfl  jn  opericriotd 
WonlPrtss  D«*p<i"  to  ™n*cK  diet-  ?ifl]ilf-Erattldced  end  pwftg  stt 

vi]     ii  ihIiii;    wLUHmmr.    :Ii.r  I    I-hyiiiij    -J-'ir    h.  :|:— ;'tn  in    Willi    II  m 

v^onHYiesi  p Li cTj-.  I'll  jrid  ies  iiilj;  ns,  d>.  ideal  Ljpidjru  «i  be  j  io.-iv, 

J-wihhbI    wall    i^^imIktm    -.W-.tV^-.-Hi    wit-   nA    -uriifirr  J:4*.   m    A    I  flW 
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22.  Business  Opportunities  Weblog 
(http  ://www.busines  s-opportunitie  s  .biz/) 


hVlUvvv  Mini  Cnfl^Ll  Adwiijw 


Siiieiii     Q2i  3  ii  b  hi  ii 


Business  Opportunities  Weblog 


Entrepreneur  Thinks  Inside  The  Box 

ToLcdoPli  do  wta: 


Pr.^Tlh.iT^:  nMj.-iTt.inh  hi  a  rr.  jll  Knr 
jin-d  rtr^^iTd  .tbH  jilphnriri-ral^  aim!  ■;  y 


nihj^.nrlHl  will  Kw -r-vra i  -5  J  iiMirti,  I ■  1 1 n | ; 


I"  "  II?  .1  :'-ivftiA 

Lmb 

PF.rj#iillMnj  ^rr«F 

+!« trrj  clvi- 


Goes  beyond  just  blogging  opportunities.  Looks  at  the  latest  in 
business  opportunities  with  a  special  focus  on  online  businesses. 


23.  Business  Blogwire 

(http://www.businessblogwire.com) 


Business. 

V^m  I3IOG1UIRE 

A  i,i'j:kjji'?T  about  mwrjfc-  J  no1  rmfri  ■■        pi'n  r  mNrt  If  J  cmrt  gurtfcfHrF 

  Ir1. !■■■  MLJ^I'ipl   •  P 

1  u.iJ:                      L1H..1  wiidi  Lj.I.h-  m  i'jLi'jiiu: 

IS  1 

SijlHtoliiAirtifciiiJ  KNOW  hJ f  1 R F 

^r^ltf?         ^frlU'F              rt??He>m*V               BMUttltf.                 Y*SEilftS  m^.^lmvibl 

frTl    Ki uibi;!  J t -CJa i  k  Hiii  A  N v w  Kl u  en ujt  Blu^.  ^ 

fc  ftSTPri  ttLHWHTH  *  .llTJ^y J.V.  HOT 

:*!.—.        ji-                        r-.j;              -T- -o 

fll*«tjiit  .Stars 

■jij^C**-                              ....               a.I.I  -inuMih1:  1  ur...i.h: 
M                                                                '.L'ljjurijL'.-  L 1  - 1  ■ 

^..ta-r.^                                         i;bL:  vMtlMltt  cLi-t, 

i.P  WHI                                                   ri  inv  Uj^i  Uhd  Lvl 
—imti.riw                                       n  Cm*.  ThBrrtiy 
ttT"^"  "^KJlbtar^'                          ttitthki  nilh  d  llfrt 
1       1  —                                                   LhL  JL  (Jul  riM  tHlnii 

/■uqg\ 

<*#> 

1 

HOME-tfl  fcbKl&tflil 

Tilll.",i  Hb 

Keeps  track  of  all  the  latest  news  from  the  world  of  business  blog- 
ging. It  is  currently  doing  a  round-up  of  the  Fortune  500  compa- 
nies with  blogs. 
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24.  Turn  Your  Blog  Into  Money  Making  Machine 
(http://tinyurl.com/ydp3xa) 


Turn  Your  Bfog  Into  Money  Making  Mac h in 


Mf>rtei.L:e¥QMr  'lest  Link  A^x  \ 


Sund«ifj  JmnMify  14r  2007 

Tt^J.  Yi.nT'idl :  Do  Yf.-.i  Huw  WujI  IL  TuheTu  SuiutwJ 

o™  u-  r#  ™A  niEuUi  Jta tiAi  yju  mil  |ma  wIbi  ft  .una  ki  ilr  In 


I  


DbMyH  T<*  Ti#i  Ari 


Another  blog  devoted  to  information  on  how  to  make  money  from 
your  blogs.  Discuses  the  ins  and  outs  of  making  money  through 
your  blog  and  offers  suggestions  on  how  to  get  your  blog  higher 
ranked  with  search  engines. 


25.  Conversion  Rater 
(http://www.conversionrater.com) 


%  conversion  rate  r*corn% 

Making  antwtb  (4iiucii1orh»uro»iJt 


Fifendsbir  Has  a  CRM 

M  <-MHnO.  MX  JKM^g K>H*1WI*I«1«SM  NltlldtWf 
ii  t*  [T5E  LM-i  iiiuwhi  n  Uicwitw  it  eUHipwjivHvn  Mil  nprAii  hi 

am  iE<  Hft  MM*mtfw  iciti  cHi'tw.H  per  i  vji  Miiwi»riT 
MM  pHMffnnmM  tmmt  unux Mda  iw«  paaAmM* 

M*|iiu  urJ  jJki  11.4m  iiLtuiidv.1  L-iH-.nb*,  lijfc  cm  i  ualiii  kuii 
LT,y«fr  .vMtWvi  iVi^liiwirfl  ,  v  V.#™  lUHw  HnHik 

ftii-ji'wwww-    ■  »Vw*  hwwi  i^>jii.«.  io  i*u'>m^  u  «(->v: 

hvrt' a ■. h*n I vh*n t*ff  i ■  r  1 3  .uvni  rimrld  |U3  tvnv  a  ric^  r.rtp  i-3"j+.mj 


rmx 


Advertising 

Boogfc 


Once  you  start  getting  the  traffic,  the  problem  of  meaningful  inter- 
pretation is  a  big  one.  How  do  you  track  the  traffic  hitting  your 
blog?  What  are  the  important  things  to  watch  out  for?  Conversion 
Rater  tackles  the  big  area  of  Web  analytics  in  easy  to  eat  bites. 
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26.  Occam's  Razor 

(http://www.kaushik.net/avinash) 


fei  ilnairtioa:  APrnde-oc  A  rJ7TOE7- 


ili±  jbulilit.-wiEMnJ 


I  m  U  Jy,"  UuT  I  *H.tt  if  iilimlHi. 
nudi'L  d<  tn  Ulf.  I  qal 

(fvjfl  cwfoj  from  wxt-rwftrmrO> 

I  mi  iq:i*ini.  A  lui  w'Ji  ViJ-«vrt  unni.bPii  vMi  iiy 
jfiH-hmJ  rHinirhiiv  I  m  rjrhrj/j-  o<  wf.  Hii  H  ai 


Pub  flMrbni,  F->i=wi 
■  ".,I*.j'.|,ii».Mjrj" 


CudLjlL 


trior  khi  iutfii,  ihHfiMlffinM  Liu  {T^wJ  li*-!  kith  In  luLhvi  wild  jvutwaL  kr£*. 

>T  L'XOLti.  0  ftVHLTV  IT  a  fitttito  D«  tOO  i-  MflC.  JbthM  :»SnCl 

At^rtot  ™w  .kh'f.tv.i  I  h  liu  -flfw  ouiiuh^  Hff/hu^  an!  trv  ksra'pxi 
b  «t  Hi;-!  w  hiw  Bto  AlLjr  n(y  ■.■^ilA-.'iii  Ltvi  w        Ln.'  L'.nJr.  " 


Qj.r.HlBLOGPMr.5 

Pert  i'-f™ 


Avinash  Kaushik  is  a  self-confessed  Web  Analytics  fan  who  has 
turned  his  passion  into  a  blog.  This  is  an  informative  blog  that 
takes  an  in-depth  look  into  the  topic  of  Web  site  (and  blog)  analy- 
sis. May  be  useful  in  helping  you  optimise  your  blog. 


27.    Fab  Freelance  Writing 
(http://www.fabfreelancewriting.com/blog) 


FAB  FREELANCE  WRITING 
BLOG 

TCB.  TRXCLAHCG  &'R.]TGR.E:  Mft.EC  MTNCY  TROM  YOVE  WHITE  PC  TALCHT 

Vour  supar-llaxibla  caih-cnw  blag  3LAKCE-: 
VunAiibJaUidifi/if.&Hi?  ;  find  I 

Ay  r-'J  lUJf  kwjir,  mr  Ek-jiV-ny  F:-r  CkT.-tn  Ek-f.  u  Tur  jc-njf-U-  hr'kv  tul  !«■  LUN'I'iVI'S 

rh*  hirTO.  u  Hr-r  rmll  t  fnr  riwpU  wnn  want  to  m.ikn  mnniy  onllniL.  ^ 

«nduHU«wdlVh.,Ufl«ll»  ..luliiLfe.  LMTukL.ulll.il  p,.*  L,.  ...  ..   .  r 

..■  .:i  ilmJji. 

A  UiJH  bjBH  feW*  At.  Fur  i  Brj.^ii'a  inuiw-my  uiJ  uuimr-^iWj.  <:*  I  HJ-C>j  I  HS 

-t  !  ■•■.■  !■■  ■;:■  y  ■  irrlrlrg.       t.  ?  :'^r^r.i  hii"r  n™,  .-i--vr  J(^.^^^nrii*l^1i^ 

Ton  aawto  Mt^  »stu  soJT  *aUw  -u.  H»UtIY:  r^itAJy  J^j  '^"TjJ?™  ^ 
 u  .  .  ,  ^   ..  ,  i — i  


For  those  of  you  who  prefer  to  get  into  freelance  writing  rather 
than  blogging,  this  site  offers  tons  of  tips,  suggestions  and  advice 
on  how  to  break  into  the  space.  As  we've  stated  elsewhere  in  this 
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book,  they  also  recommend  that  you  maintain  a  blog  to  help  you 
get  started. 

28.  Blogging  Articles 

(http://ezinearticles.com/?cat=Internet-and-Businesses- 
Online  :Blogging) 

A  collection  of  articles  devoted  to  the  various  aspects  of  blogging. 


Ezineu  .4t- 

@rttcles 


,      ■  -  -  ■ 

■  •  ••: :  •. 

■  -  ■ :':       ■  ■  =  :■■ 

■  - 
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c*-  vie-        J: . ~  k    '       (•  it.*',  b^c  n-;       A5AtiC-.;  frc      :h:r  flared  cenfa-e  w  r*  ojctwir 

:■>-!>.  ■      "«<-■: -'«<•'.    etf-e*  ->d:  :hc  tit:  :  :hc      -ta  p^-Ht  si  i^pixIlik.  if  c^tfng  If 


Ti>  liv  .bit-  lu  ndVu  d  noi-i  C  liii  .  b  d  Wj^jk-  i 
Lw-djiu  U-Hp  u.L  'JltTI  uidwT^Lad  vIhL  m.tua  d 
miiKuLinj. 


t  III  foifciw  ittildn  tukri.  tirj  ntd-r/  Uuiifji*  di£  ir*win  <4i 
jd  Ilit  d  ljLta' piu.pJtv  iUIH  In^jMJ  ■lkB|-'J  ho.  liuu 


29.  Monetize  your  Blog 

(http://monetize-your-blog.blogspot.com/index.html) 

Another  blog  on  how  to  make  money  from  your  blog.  Reviews 
many  advertising  networks  and  techniques  and  also  gives  insights 
into  experiences  with  various  services. 


MONETIZE  YOUR  ELOG 


ThiiX ZJlL tvbj ~ l&m  jhrfJ^UuLH  Kajtoh  Lt^p 

M.k-t  nm(v  rrja  y^jr  bi'jj.;  Klfa  Eid'/*rli*»T 
:h>I  cik  "  :  :-nlr.l:c/M  =n  I  *jl  ;«±*- 
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30.  Blogging  Jobs/Blogs  for  Sales 
(http  ://tinyurl.com/ykqj  vj ) 


Discuss 


lifewj  riJ-.-Hrf !mi  m|        tilnu  i::lil  :ir 


B I  ofl  n  in  a  Jo  bE..  Blogs  lor  si  k,  Scrv  kcs  wii  ntcd 
Com  ria  c  nt  Co  n  tost,  $LCQD  in  -prizes 


 :  .  1-1- 


Lists  blogging  jobs,  blogs  for  sale  and  related  services. 


31.  Problogger 
(http://www.problogger.net) 


P  cblcgger 


FLvi  — |— Ttfc 
5CD  r  |.l 


I II  H     ec  Ae     Cj'cr.sv  ih  Febiuary 


IffiM  IWv  Vfiitt,  h  ijtiin  ID  bt  II 


•  -1*3  nw  mn  k-  vsf>  +i\ t  vtw 


A  very  popular  and  huge  resource  articles  on  how  to  become  a  pro- 
fessional blogger.  Problogger  was  one  of  the  earliest  blogs  and  has 
high  rankings  both  in  Google  and  Technorati. 
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32.  Shoe  Money 
(http://www.shoemoney.com) 

A  blog  that  discusses  the  issues  involved  in  making  money  online, 
not  just  related  to  blogging. 


hoe  Money 


Problogger.net  Darren  dowse  On  This  Weeks 
H  Net  Income  Rado  Show 


16 


<  Mi  Mill  I  rill  lu  unl  Imbimi  Hvww  Lai 
ifJi,  jim     Uh  i.iul  rcfiMj  in  lu  !.:*■! 


r  ShoeMoney  search  Engine  Rank  119  stnpt 


33.  Typies  -  Blog  Typography  and  Graphic  Design 
(http://typies.blogspot.com/) 


■  ■  ■  ■   r  


For  those  of  you  who  agonise  over  which  typeface  is  most  suited  to 
your  blog,  visit  the  Typies  blog.  Not  so  frequently  updated,  but 
still  contains  useful,  usable  information.  Don't  forget  to  check  out 
the  15  tips  to  choose  a  good  text  type  (http://typies.blogspot.com 
/2006/11/1 5-tips-to-choose-good-text-type.html) 
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34.  Marketing  for  bloggers  and  small  businesses  online 
(http  ://andywibbels  .com) 


Andy  Wibbcls 

Home    Boota    friQGranii    C.on3btTi»   AlHxts    Mcdfci  Uaom  iLcrcjir 

TTTi  m    ■    ■    fcajcii :n  flw wjII Strait 
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II  Tj  1  ■  1  1  1          >£■-•■  t^h CSS- «MI IK. 

1  1  1  I'U 

P^J^^pU     tffrUlriq  C£5  ttrtlflECi. 

About 

Hp  nam  ftjudj 
  .... 

uf-S*jq«ij!  A  Guih  fill 
SnJ  burn*  M.ii.i  u 
did  ft*  I..-.L-J. 

Contact  Form  Freak  of  the  Week 

L  Nflj  getting  wonlcd  ytben  J  didn't  pet  my 
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■pj  pJiu.j  Sjf  Ujii'H.hbV 
J  AM  L-M  WUlJ  LUl 
hljl  .WM  liU|lf:R|, 

ndn  injnuy  irk-N. 
CmLicI  rru  l-=tljv  la 
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A  blog  focused  on  helping  small  businesses  and  bloggers  with  mar- 
keting advice.  Also,  provides  consulting  services  to  small  busi- 
nesses to  set  up  their  own  blog. 


35.  Deep  Jive  Interests 

(http  ://www.deepj  iveinteres  ts  .com) 


Keeps  track  of  news  and  gossip  from  the  tech  industry,  offers  some 
useful  insights  on  blogging  and  web  design. 


about 

lists 
get  feed 
archives 

deep  jjye  interests 

BREAKING!  H^styjiB'y  DirucLur  Resiynu  —  HttiB'y  Why 
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36.  Scobleizer 

(http://scobleizer.com/) 
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A  very  popular  blog  by  Robert  Scoble,  an  ex-Microsoft  Technology 
Evangelist,  covering  tech  news.  Reviews  and  reports  on  the  latest 
happenings  from  the  tech  world  with  useful  insights  and  opinions. 


37.  Personal  Development 

(http://www.stevepavlina.com/blog) 


Steve  Pavlina's  personal  development  blog  is  a  rich  resource  for 
bloggers  and  non-bloggers  alike.  He  also  does  an  extensive  article 
on  how  to  make  money  from  your  blog. 


Steve  Pavlina  .  com 
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38.  Blog  -  Wikipedia 
(http://en.wikipedia.org/wiki/Blog) 

A  comprehensive  Wiki- 
pedia article  covering 
the  history  of  blogging 
and  its  present  state. 
Contains  a  ton  of  links 
to  other  blogging 
resources. 


39.  Comparing  and  Choosing  a  Blog  Platform 
(http://tinyurl.com/adef8) 

If  you  are  undecided 
how  to  start  these  two 
links  will  take  you  to 
an  in-depth  article  on 
how  to  choose  your 
blogging  platform,  and 
a  comparison  of  the 
different  platforms 
along  with  their  features. 

40.  Blogging  Sites,  Tools  and  Links 
(http  ://tinyurl.com/yz4vzc) 

A  short  review  of  different  blogging  platforms,  tools  and  links. 

41.  The  Indibloggies 

(http  ://www.indibloggies  .org) 
This  is  the  desi  edition  of  blog  awards  handed  out  to  the  best 
Indian  bloggers,  both  in  India  and  abroad. 
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